PART I
CHAPTER1

L Transcribe the following words:
e archduke

e cosmetics

e lawyer

e perfume

e handbag

e company

e fashion

e disaster

e breath

o jewellery

II.  Give the 3 forms of the following irregular verbs from the chapter:

To wear, to lend, to lose, to take, to mean, to buy, to find, to lead, to swim, to fight,

to go, to keep, to see, to drive.

IIl.  Give the Russian equivalents for the following words and word
combinations. Recall the contexts in which they were used. Use them in

sentences of your own.

- at the start of the century

- to hold the positions of power

- to make decisions about (money)
- asaresult

- to make s/t difficult for s/b



to come from an ordinary family

to get one’s money back

customer

to do well

clothes in the latest style

to go wrong

to be in a good mood

to take a break from (one’s job)

to see a business opportunity

a new direction for the business

to lend money to s/b

to sell (the dresses) for a very high price
to recognize business opportunities

by the start of the (1920s)

to lead a (very different kind of) life

to sell (the clothes) around the world
to go into the cosmetics business

to be similar in many ways

to become successful in some area
grow rich and successful

to crash (the stock exchange)

to be badly damaged (the world economy)
in times of trouble

to refuse an offer

to be in a very bad state

to agree on a solution to the differences
to sack s/b

to change one’s mind

to close a business

to find other ways of making money

to take control of the whole business



to lose control of s/t

to fight for control of s/t

to agree to pay s/b 2% of the money from sales of the perfume around the world
to design (new clothes)

to introduce new designs at a fashion show; new ideas

to ask for advice

1V.  Look up the meaning of the following phrasal verbs in an English-English

V.

dictionary and use them in sentences of your own:
To move around
To get away from
To find out

To mix up with

Scan the chapter to find answers to the questions:

What was the position of women in society at the start of the century?
How did fashions reflect their position in society?

What was Coco Chanel’s ambition as she entered the world of fashion?
What was her family background?

What was her work experience before she entered the world of fashion?
What traits of character did she possess?

What surprised Boy Capel when C. Chanel asked him for money?
What did she sell in her first shop?

Who were her customers?

What differed her clothes from the ones that were considered to be

fashionable at that time?

What determined her choice of venue for the second shop?
What was the attitude of people to the war at the beginning?
How did it change as it went on?

How did the war affect fashions?
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Why did she decide to take a break from work?

What business opportunities did she see?

How did she realize them?

What was C. Chanel’s financial position soon after the war was over?
What argument was she involved in at that time?

What way out did they find?

Who was the world famous designer after the war?

What was characteristic of his clothes?

What happened in 19547

How did she manage to regain success and popularity?

What things would make Coco Chanel proud and happy if she could visit

one of her shops now?

VI

Retell the chapter. Use the outline to make sure that your retelling contains

the following content points:

1. The position of women at the turn of the 20-th century.

2. C. Chanel’s family background.

W

The main character’s personal qualities that later contributed
to her success in business.

4. The beginning of her carrier in the fashions business.

5. New business opportunities caused by the changes in society.
6. Expansion of the brand (the cosmetics business).

7. C. Chanel’s business at the time of the economic crisis.

8. C. Chanel’s experience of working in Hollywood.

9. The labour dispute at the factory.

10. The designer’s life during WW 11.

11. C. Chanel’s return to the world of fashion.

12. The House of Chanel today.

VII. Answer the following comprehension questions about Coco Chanel:
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1). What accounts for the successful start of her career in business?

2). Why was the First World War good for her business?

3). How did her business change in the 1920s?

4). How successful was she in Hollywood? What was the reason for this?

5). How did she spend her time during the Second World War?

6). Why did she live in Switzerland for many years? How did she make money at
that time?

7). Why did she return to the fashion business at the age of seventy?

8). What traits of character did she possess?

VIII. Discuss the following questions with your partner:

1). How does fashion reflect changes in society? Give examples, please.

2). What personal qualities can ensure success in business? What matters more: solid
education and proper professional training or a set of desirable qualities?

3). A chain of happy occurrences helped C.Chanel achieve success. Do you believe in
good luck? What is more important: hard work or good luck?

4). Did C.Chanel have a happy life? How are happiness and success related to each
other? What does success mean to you?

5). C. Chanel had her ups and downs on the way to success. What is the best way of
coping with difficulties? What do you do when you think life is hard on you?

IX. You can see the main character’s picture on page 2 of your book. It depicts
her as a mature woman. What do you think C. Chanel looked like when she
was 20? Write a descriptive paragraph in which you paint a word picture of

her.



CHAPTER 11

L Transcribe the following words:

e Japan

e Japanese
e Design

e Loose

e Discuss
e Succeed
e Argue

e Bomb

e Liqud

I1. Give the three forms of the following irregular verbs from the chapter:

To read, to know, to sit, to wear, to think, to grow, to hear, to fall, to become, to tell, to

run, to build, to catch, to fly, to lead, to mean.

IIl. Give the Russian equivalents for the following words and word

combinations. Reproduce the contexts in which they were used.

to be a person with very strong opinions;

to design;

to look at s/b carefully;

to start one’s own company;

to grow into a (five-billion-dollar) business;
to have a lot of experience;

to argue with s/b about s/t;

to go into business;



to own a factory;

to be married;

to accept the situation;

to look around for s/t to keep s/b busy;
to be allowed to vote;

to become successful in other areas;

to run a business;

to start in a small way;

to have a piece of luck;

to build the economy;

to have high hopes for the future;

to catch the mood (perfectly);

to make a lot of money from s/t;

to be produced in much larger quantities;
to expand the business;

to wear clothes for all occasions;

to be popular with s/b;

to lead to success (in other industries);
to be a big success;

a typical international company;

to be a family business;

to hold important positions in the company;

women in top jobs.

1V.  Look up the meaning of the following phrasal verbs in the dictionary. Use
them in sentences of your own:
- to look after s/b;

- to look around for s/t;

V. Scan the chapter to find answers to the following questions:



1). In what capacity did Hannae Mori first appear in the office of Coco Chanel?
2). In what way did she impress her?

3). What kind of clothes did C. Chanel want to make for H. Mori?
4). What compromise did they find?

5). What did she bring from C. Chanel’s office apart from the suit?
6). What was her family background?

7). What proofs do we have that she was a woman of character?
8). Why did she change her mind about becoming a housewife?

9). How did she start her business?

10). In what way was the fashion industry changing in the 1960s?
11). What business opportunities did she see?

12). What was characteristic of her designs?

13). What made her take up the cosmetics business?

14). In what other areas was she a success?

15). What does it mean to have a family business?

16). What example does she set to other women?

VI. Retell the chapter. Use the outline to make sure that your retelling contains the

content points:

1. Hanae Mori’s meeting with C. Chanel.

2. H. Mort’s educational background and work experience
before the start of her career in the fashion industry.

3. Drastic changes in Japanese society.

4. The successful start of her career.

5. Internationalization of designer fashion and expansion of
business.

6. Success in other industries.

7. The family business today.

VII. Answer the following comprehension questions:
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1). What did you learn about the situation for working women in Japan? Is it easy
for women to become successful there? Why?

2). What traits of H. Mori’s character are revealed in the episode that describes her
meeting with C. Chanel?

3). What was H. Mori’s target audience at various stages of her career? How did it
change?

4). How did the designer fashion industry change in the 1960s and 1970s? What
were the changes caused by?

5). What is special about Hanae’s style? Why does it appeal to her customers?

6). What clever business moves did H.Mori make? What business interests does

she have outside the fashion industry now?

VIII. Discuss the following questions with your partner:

1). Do you believe that one meeting may change one’s life completely?

2). Should parents’ opinion be taken into consideration while choosing a career?

3). Is it always a wise idea to extend the brand? What are the limits for a brand
extension?

4). What are the advantages of running a family business?

IX. Dramatize the scene between Hanae Mori and her father when they are

discussing her future carrier.
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CHAPTER III

L Transcribe the following words from the chapter:
o Chinese
e Environment
e Brazil
o Cosmetics
o Allow
o Funerals
e Pour
o Campaign
e Honest
e Hero
e Ingredients
o Millionaire
e Powder
o Chemist

e Financial

II.  Give the three form of the following verbs:
To rise, to bite, to burn, to cut, to sting , to split, to lend, to seek,

to hit, to dig, to lay, to ride, to let, to hurt, to pay.

IIl. Look up the meaning of the following phrasal verbs in
the dictionary and use them in sentences of your own:
- to take over

- to take up
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VI. Give the Russian equivalents for the following English words and word

combinations. Reproduce the contexts in which they were used in the chapter.

- to do (little) damage to s/t;

- to produce little/much waste;

- to discuss the company’s financial performance (it’s latest sales figures);
- to manage a business;

- to grow from a small shop into a large international business;
- to make the world a better place;

- to change the cosmetics industry in a big way;
- to use natural ingredients in their products;

- to manage a business from (a small town);

- to fall in love/out of love;

- to get married; be married to s/b; marry s/b;

- to have a regular job;

- to know about s/t from one’s own experience;
- to go into the hotel business;

- to do well;

- to make the dream come true;

- to be happy to accept the situation;

- to work regular hours;

- to do s/t that one believes in;

- to offer a good service;

- to ask a very high price for s/t;

- high profits;

- to borrow money from a bank;

- to rent a shop;

- to get a lot of free advertising;

- to lie on the beach;

- to own half of the business;

- one of the best financial decisions of all time;
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- to have a value of over ($100 million);

- business was doing well;

- to face some serious problems (but: to be faced with);

- to take over the financial side of (The Body shop’s operations);
- to look for ways (in which the company could continue to grow);
- to increase the size of the business;

- to be a great opportunity;

- to spread;

- to become one of the most successful products;

- to lead a comfortable life;

- to sell shares in the company at the London stock exchange;

- to go on sale;

- to cause damage to;

- to change lifestyles;

- to live in a more natural way;

- to damage the environment;

- to test products on animals;

- to reduce waste;

- to act in a responsible way (towards society and towards the earth);
- to be worried about the environment;

- to run a responsible business;

- to stop companies putting waste and poisons into the sea;

- to work with other groups on campaigns (to save rare animals);
- to be interested only in profit;

- to have damaging results for the local society;

- to sell s/t to s/b for a very good price;

- a way to get cheap advertising;

- to look good in the eyes of its customers;

- to protect the environment;

- the company’s share price (suddenly) fell;

- the company’s share price was going up (again);
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- to become less involved in the business side (of The Body Shop’s activities)
- to take control of the day-to-day management of the company;

- to get involved in political campaigns.

V. Scan the chapter to answer the following questions:

1). How is the office building of The Body Shop designed?

2). How is the effect achieved?

3). What are the employees concerned with? What are they concerned about?
4). How can the mission of Anita Roddick’s business be formulated?

5). What was characteristic of the cosmetics business before A. Roddick entered the
market?

6). What place is the business managed from?

7). What is A. Roddick’s family and educational background?

8). What problems was their young family faced with?

9). Why did they decide to go into the hotel business?

10). In what way did they expand their business?

11). Why did they decide to give up their business?

12). How did she accept the situation?

13). What influenced her choice of business?

14). What was her attitude to making money?

15). What did the research in the cosmetics business reveal?

16). How did she want to change the situation?

17). What was the name of the shop and what had she done before opening it?
18). What business agreement did she have soon after opening the shop?

19). How did she convert it into a gain?

20). How many products were there on sale? What were they?

21). What did she do to attract more customers to the shop?

22). Why did she decide to borrow more money from the bank?

23). Why did the bank refuse her?
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24). Who did she ask for help? What was his reaction?

25). Why was it called one of the best financial decisions of all time?

26). Why did A. Roddick’s husband have to return to England?

27). How did they manage to expand their business without investing money into it?
28). How did they develop their products range?

29). Why did the shares go on sale?

30). What harmful effects of modern industry on the environment are mentioned in the
chapter?

31). How did they influence many people’s desire to change their lifestyles?

32). What does it mean ‘to run a responsible business™?

33). How did the company collaborate with Greenpeace?

34). In what campaigns did they participate?

35). How did the company help the Kayapo people?

36). What was the public response to A. Roddick’s initiatives?

37). Who took control of the day-to-day management of the company? Why?

38). What is A. Roddick’s contribution to the world of business?

VI. Make up an outline that contains all important content points of the chapter.

Retell the chapter.

VII. Answer the following comprehension questions:

1). What makes Anita Roddick’s business different from the majority of businesses?
2). How do Anita’s priorities in life become obvious in the scene of choosing a new
career after her husband had left her with two small daughters on her hands?

3). What did the cosmetics companies use to charge money for? How did A. Roddick
change the situation?

4). What means of obtaining money to increase her business did Anita resort to? What
are their advantages and disadvantages?

5). How can the 1980s be described in terms of people’s attitude to the environment?

16



6). What motifs lie behind Anita’s involvement in various environmental campaigns?

VIII. Discuss the following questions with your partner:

1). What are the most burning environmental problems? What are the most effective
ways of dealing with such issues?

2). How do you understand responsibility? What comes first: responsibility to self
(your dreams, ambitions, aspirations, etc) or others (family, friends, work, etc).

3). What do you think about Anita and her husband’s idea to give up quite a successful
catering business? Was it weakness on their part?

4). Anita began her business with a row with her neighbours, thus gaining publicity
and popularity for her business. What do you think about such a start? How does it
characterize her? Do you approve of her?

5). Do you believe that fair responsible business can be successful?

6). What do you think about Anita Roddick’s decision to get involved in more political
campaigns? Should business be involved in politics? What is such involvement fraught
with?

7). What could make the world “a better place”?
X.  Imagine you are Anita Roddick. Write a letter to your husband who is in

South America. Tell him the news about your new business and what you

hope to do now.
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CHAPTER VI

L Transcribe the following words:

o Colleagues
e Familiar

o Viewer

e Ordinary

o Tough

e Material

e Billionaire
e Direct

e Publicity

e Studio

II.  Look up the meaning of the following phrasal verbs in the dictionary. Use

them in sentences of your own:

- tocall tos/b
- to take over

- to walk away from

IIl. Find the Russian equivalents for the following English words and word

combinations:

- to suffer the same problems;

- to see things in the same way;

- to be on the side (of the bosses);
- love of control,

- to be out of control;
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- to become involved in s/t;

- to present a programme;

- to offer s/b a contract;

- to become an immediate hit;

- adirect, personal style of interviewing;

- anational star;

- to give s/b a break from s/t;

- to be grateful to s/b;

- to broadcast;

- to negotiate with (the TV station);

- to ask for a share of the money from the sales;
- her earnings jumped from ... to ...;

- to be the key to success;

- to create publicity;

- to lose control of;

- 1ideas an beliefs;

- to fight for success;

- to be highly paid;

- to put s/b on the list of top American business women;

- to be in control of one’s life.

VI. Scan the chapter to find answers to the questions:
1). What was Oprah’s show about?
2). How big was her TV audience at the beginning of her career?
3). What was her family background?
4). Why was everybody looking forward to some fun when the new guest was
introduced?
5). What kind of questions did they expect to hear?
6). What question did she ask?
7). Why did the question give the TV viewers a chance to see Oprah in a new light?
8). What kind of businesswoman was she?
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9). What did she do at the beginning of her career?

10). What prevented her from being a good journalist?

11). Why was she given the job of a TV presenter?

12). Why did she accept the job offer?

13). What was her ambition at that stage?

14). What offer did she get form Spielberg?

15). Did she refuse or accept the offer?

16). What did she understand about her job situation?

17). What right decisions and business moves made her earnings increase
dramatically?

18). What important lesson did she get from it?

19). What did Oprah negotiate with the bosses of the Chicago TV station?

20). What did the negotiations result in?

21). How much money did she invest in her production center? What was it spent on?
22). How did her business expand in different areas of the entertainment industry?

23). What are her business plans?

V. Make up an outline for the chapter and retell it following the outline.
VII. Answer the following comprehension questions:

1) How do you understand the following quotation form the text:
“she had started in talk shows because she was so out of control.”

2) What differed Oprah from the majority of TV presenters? What
does it mean “to have a business insight”? Is there any evidence
that Oprah Winfrey had it?

3) How did she persuade the TV company to sell the Oprah Winfrey
show? How did she make the TV bosses agree on her terms? How
does it characterize her?

4) What investments did she have to make to expand her business?
Did they pay back?

5) What self-image has she created? Does it appeal to the TV
audience?
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6) Oprah Winfrey is a versatile person. What talents does she

possess?

VIII. Discuss the following questions with your partner:

1). What are the responsibilities of a business owner? Would you like to have a
business of your own in future?

2). Is it a drawback when a journalist becomes involved in the stories he/she is writing
about? Why was it considered to be a drawback on Oprah’s part? Who are your
favourite journalists and TV presenters? Why do they appeal to you?

3). Are good looks important for a public person? What can compensate for their lack?
4). Discuss the story of Oprah’s success in the entertainment industry. What are the

stages that led her to success?

XI. If Oprah Winfrey kept a diary, what do you think she might write in it?
Imagine you are Oprah and write a diary entry for the day she decided she
had finally acquired control of her life.

CHAPTER V

1.  Transcribe the following words:

e Religious

e Female

e Helicopter

e Model

e Recording

e Diamond

e Foreign

e Perseverance

e Fanatiecism
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II. Give Russian equivalents for the following

combinations:

to have a job for life;

hit records;

wild behaviour;

to be in control of one’s life;

to use the publicity (cleverly);

to build an international company;

to make big profits;

to start right at the bottom;

to come from an ordinary family;

to offer s/b a (recording) contract;

to be a public figure;

in the end;

to separate from s/b;

to come from too much public attention;
to do an advertising campaign for s/b;
to become a best-seller;

to see s/b in a new way;

to put s/b’s picture on the front cover;
to run one’s own business;

to sign a deal with a value of ($ 60 million);

an entertainment company;

English words

to give s/b complete control over the products;

to be (completely) confident;

a record label;

a team of managers;

to look after the business from day to day;
a shocking way of life;

to use publicity to create the right image.
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I11. Scan the chapter to find answers to the following questions:

1). What does it mean — most pop stars “ don’t have a job for life”’?
2). What are Madonna’s achievements?

3). What kind of family does she come from?

4). What jobs did she do when she arrived in New York?

5). When did she get her first recording contract?

6). How did the appearance of MTV change the music industry?

7). What made her think that she could become an international star?
8). What manager did she choose? Why?

9). How did she impress him?

10). What was the economic situation in the USA in the 1980s like?
11). With what song did she respond to the change of climate in society?
12). How 1s Madonna’s marital failure explained in the chapter?

13). Did she change her attitude to the publicity?

14). What contract did she get from Pepsi-Cola?

15). Why did they decide not to use the money consuming advertisement again?
16). How did she profit from the scandal?

17). Why did she appear in business magazine in 1990?

18). What was the value of the deal she signed with Time Warner?
19). What did the deal mean to her?

20). What was the first product of her new company?

21). What other business opportunities did Maveric give to Madonna?
22). What are the proofs that the company was a success?

23). How does she manage the company without spending a lot of time in the office?

VI. Make up an outline of the chapter and retell it using the points of the outline as

guidelines.
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VII. Answer the following comprehension questions:

1). Why has Madonna been successful for such a long time?

2). How did she cope with difficulties?

3). What are the stages that led Madonna to becoming an international star?

4). How did she manage to make contact with the right people in the entertainment
industry? What helped her persuade them to cooperate with her? What personal
qualities helped her to cope with the task?

5). How did she manage to use most unfavourable circumstances to her advantage?
Recall the situations when she converted scandals into a gain.

6). What are the successful business deals that made Madonna one of the most
powerful people in the entertainment industry? Does it prove that she has an insight

into business apart from artistic talent?

IX. Discuss the following questions with your partner:

1). Explain the difference between perseverance and fanaticism. Which of them will
sooner lead to reaching one’s goal, do you think? (Compare the meanings of these
words: perseverance — the ability to continue it a course of action in spite of difficulty
or with little or no indication of success; fanaticism — a quality possessed by a person
who is filled with an excessive zeal for an extreme religious or political cause, an
obsessive enthusiasm for a passion).

2). What are the ways of expanding one’s business in the entertainment industry?

3). Discuss the sentence from the chapter: ”’If you are so clever, why aren’t you rich?”
What is your answer to the question?

4). How important is “the right image” for a public person? Is the right image a

stereotyped one?
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PART II
VOCABULARY PROGRESS CHECK

Give the English equivalents for the italicized expressions as they are used in the

chapters. Translate the sentences from Russian into English:

CHAPTER I
1). B nauane 20 gexa cama wujies TPHUCYTCTBUS >KEHIIMH B OW3Hece Ka3alach
HEBEPOSITHOU.
2). XKenckas wMona Havyama 20 BeKa cKO8bl8ANA OBUMNCEHUS U 3AMPYOHANLA
nepeogudiceHue.
3). Ona svipocaa 8 npocmoii cemoe.
4). B TeyeHue HeAOATOrO0 BpEMEHU OHA pabomana y NOpmHOZ2o.
5). Ero mMaiio BOTHOBAJO, 8eprem i OH C80U OeHb2U.
6). Bce ObLIM OfETHI nO nociedueti mooe.
7). Y Bcex ObLIO Xopouiee nacmpoenue.
8). OHa B3s71a OTIIYCK M Moexana Bo OpaHIMIO 8 NOUCKAX HOBLIX BO3MONCHOCMEU OJisl
ce0e20 busHeca.
9). Ona cpa3y noHsjaa, YTo MO MO210 OblMb HOBLIM HANPABIEHUEM 6 PA3BUMUU ee
busHeca.
10). Bvl npooaeme smu moodenu oueHb 00po2o.
11). K nagany 20X rofoB srceHwunbl 8eu 06pa3 dHcuzHu, KOTOPbIA KOPEHHBIM 00pa3omM
OTIMYAJICA OT UX 00pa3a >KM3HU /10 Hayasla epBoil MUPOBOW BOMHBI.
12). OHa XOpoIlo MOHUMANA, KOCMEeMmUYecKuli OusHec u UHOYCMPuUs MOObl UMelU
MHO20 00ueco.
13). A 00obpsito sauie pewierue 3aHAMbCA KOCMEMULECKUM OUSHECOM.
14). K.lllanens @pawanace cpedu camvix 3HAMEHUMBIX AH00el C80e20 8peMeHu W
CMAaHOBUNACH 8ce bonee 002amoul U YCHeuHoll.
15). B 1929 rony npousowen o66an na 6upxce Hoio Hopxa.
16). Ilenvt na axyuu npoodondxcaru naoams. Muposas IKOHOMUKA CEPbe3HO

nocmpadaia.
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17). B mpyonvie 8pemena cexpem ycnexa 3aKuo4aemcs 8 mom, 4mobsl NOMOUYb TH00SAM
3a0b1mob U3z npood.emsl (Yoescamo om npooiem).

18). Kmo mooicem omxazamvbcs om maxko2o npeonodicenus?

19). Sxonomurxa @panyuu dvira 8 ycacarouem cOCMOoSHUU.

20). Hecmomps na mo, umo owna ysoauna 300 pabouux, oHu omKas3aiuch U3MeHUmMb
c60e MHeHuUe.

21). Mexny pabounMu U pabOTOAATENIEM CYWECMBO8ANU CEPbe3Hble NPOMUBOPEYUS
(pasnuyus, pasnoanacus) u OHU He MO2IU HAUMU CROCOO UX paA3peUuleHUs..

22). Eit 66110 HEOOXOAUMO HAUTU OpY2oti cnocob 3apabamuvléams OeHb2U.

23). B >TOM OHa ygudena 603MONCHOCHb KOHMPOIUPOBAMb 6eCb NAp@IOMEPHUbLIL
ousnec.

24). B pe3ynbTaTe NMEPEroBOpOB OHMU HAIUIM CIOCO0 pa3peniuTh 3Ty MpoljieMy: OH
coenacuncs svinaayugams 2% om npooaxc 0yxo8 no cemy Mupy.

25). Tlocne monroro mepepniBa Illanens mpencraBuia HOBbIE MOJIENIM Ha BBHICTABKE B
[lapuxe, Ho nokas nposanuics.

26). On nocmynun na pabomy 6 komnanuio B 1983 rony.

27). He cnpawusatime cogema, eciu vl yoice peuiuiu, Kak NOCIMynums.

CHAPTER 11
1). OHa umena cobcmeenHoe MHeHUe No 8cem 8ONPOCAM.
2). OHa ocHosana coOCMBEHHYIO KOMNAHUIO NO NPOU3BOOCMEY 00eHCObl, KOmopdas
no30Hee npespamuiactb 8 MHO2OMULTUOHHBIU OU3HEC.
3). ITockonpky X.Mopu uMena CUIIBHBIA XapakTep, umeid Xpabpocms CHopums ¢
OTIIOM TI0 TIOBOAY CBOETO OyIyIIero.
4). B mpaouyuonnvix obwecmeax HE WMEIOT BO3MOXXHOCTH paboTaTh B Ou3Hece.
OpHako, BCer/ia HaxOsATCs TaKUE YKCHIUHBI, KOMOpble OMKA3bLBAIOMCA NPUHAMb 1Y
cumyayuio
5). [locne 3amyskecTBa OHA UcKana OJisi cebsi HOBYI cqhepy 3anuamull u OU3Hec OKa3aJCs
0YEBUOHBIM 8bLOOPOM.
6). OHa nHauana ¢ HebonbUWIO20 OU3Heca, a 3aTeM yaada yIbIOHYJACh €l M OHA noayuuia
OONLUWOU KOHMPAKM.
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7). Y Hee Bcerna Obuid OoJblIME TIAaHBI HAa Oyayiiee. ITa YBEpEeHHOCTh B CBOUX CUJIaX

MO3BOJIWIIA €l ycnewHo eecmu OusHec u 3amem 3apabomams Ooabuue OeHbeU HA

npou3z800Ccmaee KpYnHovlX Napmuil 00eicobl.

8). YV SAMOHCKUX KEHIIUH MOJb30BAJIACh CIIPOCOM 00e#c0a Ha 8ce CAY4au HCUSHU.

9). OHa mnoHsa, 4TO ycmnexX B MHAYCTPUU MOJABI MOT Mpugecmu K ycnexy 6 Opyaux

o0J1acTx.

10). Ee BricTaBka B [lapuxe umena 6onvuioii ycnex.

11). My X Mopu 3anumancs ¢ounancosoii cmopoHoil busneca.

1)

2)
3)

4

5)

6)
7)

8)
9)

CHAPTER I

DTO MPOU3BOJICTBO He paspyulaem OKpy#cauyio cpedy, ToCKOIbKY OHO
NPAKMU4ecKu He umeem nPoMbLIUIEHHbIX OMX0008.

Eit yoanoce kapounanvho usmenums kocmemuueckuil OusHec.

OHu obcynunu  gunancogyrd  cmopoHy pabomsl KOMNAHUU, 8
YACMHOCMU, NOCTIeOHUE Pe3VIbIaAmbl NPOOAIC.

Ona ynpagnsiem c8oUM MeNCOVHAPOOHBIM OUHECOM U3 HebOIbULO2O
AHIULICK020 20POOKA.

OH He umen nocmosnuot pabomol. [Ipeapi Ay oneIT paboThl B cepe
OOCITY)KHBaHHSI TIO3BOJIHII EMY 3AHAMbCA 20CMUHUYHBIM OUSHECOM.

S HazeI0Ch, YUMo 8awlA MeYma OCyWecmEUmcs.

Kocmemuueckue xomnanuu umenu oyeHv 001buiue NPUOLLIU 3a CHem
BbICOKUX YeH HA MOBAPbl U3BECMHBIX MAPOK.

DTOT CKaHJA 00ECTICUNIT OeCnIamHyI0 peKiamy ee Mara3uHy.

OT0 OBUIO 00HO U3 Haubosee YCNeuwHbIX (QUHAHCOBLIX NPEONnPUSMUL,
NOCKOJIbKY 4epe3 HeCKOAbKO Jlem €20 Ydcmb OusHeca umena CmouMocms

6onee 100 MIILTHOHOB (PYHTOB.

10) Oto ObuIa 3aMeuaTenbHass BO3MOXKHOCTD pacuupums OusHec.

11) Ilocne mpomaku akuuii KOMIAaHUM Ha JIOHJOHCKOW Oupke OHa MorJia

acumsb 6 docmamee.
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12) Anuta Pogauk nmoHuMmasna OTBETCTBEHHOCTh OHM3HEca Iepeja OO0LIECTBOM
U OKpY’Karolen Cpeio Kak 3a1auy coenams Mup ayyule.

13) A. Popgauk  yuacmeosana 6  9KONOSUYECKUX  KAMNAHUAX — NO
npedomepaujenuto copoca nPoMbIULIEHHbIX OMX0008 8 MOpe, KAMNAHUU
8 3auumy peoKux HCUBOMHBIX, KAMHAHUU NO YHUUMONCEHUIO 11eCO8 8
bpazunuu.

14) HekoTtopsle 10U CUUTAIIU, YTO €€ YUaCTHE B IKOJIOTMUECKOM JIBHKEHUU
OBUTIO  OOHUM U3 CHOCOD08 NONYHUUMb Oeuledyio pPeKiamy Ol C80e20
busneca.

15) B Hacrosimiee BpeMs npogeccuoHanvHvle MeHeodCepbl 3aHUMAIOMCSL

ynpaejieHuem ee KOMNnaHuel.

CHAPTER IV

1). Ompa HpaBuiach TeleayqUTOPHH, MOCKOJIBKY OHAa IMPOW3BOAMIIA BIICUATICHUE
YEIIOBEKA, KOMOPbILL NePedCUl maxue sHce npooaemvl U pasoesiii ux 6327150 Ha MUp.

2). Ee He cuMTanmm XOpOIIMM >KYpHAJHCTOM, TaK KaKk OHA He MO2id OMCMPAHEHHO
nepeoasams UHGopmayuio.

3). JIuunbie kauectBa ONpBI denanu ee nooxooawel KaHouoamypou Ha poisb gedyujel
nepeavm.

4). Eit Ob1 mpeonooswen xowmpakm Ha 4 200a, om KOMOpPO2O OHA He Mo2ld
OMKA3aMmbCHI.

5). Eit 6b110 Heob6x00uMo noayuumes KOHMpPOIbL HAO Meaenpocpammoll, B KOTOpOi oHa
ObLTa BeIyIed - B 9TOM CiIydae [0y MOTJIO TPAHCIIMPOBATHCS Ha BCIO CTPaHY.

6). Teneps, korna Onpa cmana 36e300t MeHCOYHAPOOHO20 Macuumaba, OHA Pellniia
gecmu nepe2o8opsl ¢ TeJICBU3NOHHBIM KaHAJIOM O MEPEMEHE Ha3BaHUS POTPAMMBI B O
TOM, YTOOBI UMemb NPOYEHM OMm NPOOANC ee NPOcPaAMMbL OPYUM MeNeCMAHYUSM.

7). Ee 0oxo0 b6vicmpo evipoc ¢ 200000 oonnapos 0o 30 muiiuonos 8 200.

8). OHa nonyunsia O4eHb BAKHBINA YPOK: KII0Y K YCHexy — 3mo KOHMpOJb.

9). Onpa ucnonvzosana 6ce npedocmagienHvle ell 803MONCHOCMU U CMALAd OOHOU U3
CAMBIX GUAMENLHBIX HCEHWUH 8 UHOYCMPUU PA36TIedeHUl.
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CHAPTER V

1). 3a kopoTkoe BpeMs MajoHHA cymela nocmpoums OO0ILUYVIO KOMIAHUI) C
8bICOKUMU NPUOBLIAMU.

2). MayioHHa Bcerja XoTena umems KOHMpOoJib HAO CB0el HCUZHDBIO.

3). B KoHIIe KOHIIOB, OHU paccmanucy TMOCIEe HECKOIBKUX JIET Opaka.

4). Komnanus Ilencu Kona obpamunace x Maoonne ¢ npocvboil yuacmeosams 8 ux
PEKNAMHOU KAMNAHUU.

5). Ee nnactunka cmana 6ecmcennepom B 30 cTpaHax mupa.

6). B 1990 rony xypuan «Forbes» nomecmun gpomoepaghuro Maoonunvr na ceoro
007102/CKy, a €llle Yepe3 MECSLl OHA 80321A6UNA CNUCOK CAMbBIX GIULMENbHbIX NH00ell
WHIYCTPUU Pa3BICUCHUI.

7). B 1996 rony ManoHHa MOATBEpAMIIA CBOM CITOCOOHOCTH YCIICIIHO BeCTH OM3HEC,
KOTJIa OHAa 3akaouuna coeixy c komnanueti «Time Warnery cmoumocmvio 60
MUTLTUOHO8 OOJILAPO8.

10). OcnoBaB kommnanuw «Mavericky ManoHHa noayuuna nojHvlli KOHMPOIbL HAO
ceoell NPoOyKyuell.

11). Ee xuura, nosiBuBIascs B mpojaaxke B 1992 rogy, umena 6oavuioil ycnex.

12). B Hacmoswee epemst epynna meneoxcepos eedem 0ena KOMNAHUU.

13). ManoHHa 3HaeT, Kak UCNOIb308AMb U38ECMHOCMb IS TOTO, umobObl CcO30amb

HYJICHBILL 00pa3.
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PART III
RENDERING ACTIVITIES

L Answer the following questions:

1). Have you ever heard the name of Estee Lauder? What is the name associated
with?

2). What “brand image” do Estee Lauder products have? What is the target
audience of the brand like, do you think?

3). Do you anyone who is loyal to the brand?

II.  Read the Russian text and be ready to answer the questions on the text in
English:
1). What is Estee Lauder famous for?
2). What is characteristic of Estee Lauder cosmetics products?
3). What was her conception of products? Why did her conception prove to be viable?
4). What clever business decisions and marketing techniques helped her to capture first
the American market and then the world market of cosmetics?
5). What qualities important for an entrepreneur did she possess?
6). What kind of climate (corporate culture) did she try to promote in her company?

7). What made her one of the greatest women in the world of business?

ICTE, KOTOPASA BCE MOI'JIA

Ckonuanace Octe Jlaynep, OCHOBaTelbHUIA BCEMUPHO  WM3BECTHOU
napgromepHo-kocmeTnyeckoil umnepun Estee Lauder. HauaB ¢ cemeitnoro peuenra
KpeMa, MPUTOTOBJICHHOI0 B AOMAIlIHEN reuu, Jcte Jlaynep co3gana cemeiiHblii Ou3Hec
C TOZOBBIM 00OpPOTOM B 5 MIIpA. JOJUIAPOB, HA JOJIO0 KOoTOoporo mpuxomutrcs 45%
aMepuKaHCKoro psiHKa KocMeTtuku. 10000 wmarasunoB B 120 cTpanax wmwupa,
MUWJUIMAPAHBIE TMPUOBLIM, COTHU ThICAY CIY>KalUX Ha BCEX KOHTHUHEHTAX,
KOCMETHUYECKHE CaJOHbl, BCEMHUpHAas Hay4YHO-HCCIIEIOBAaTENbCKas OpraHu3alus u
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onectsmas apmusi 6aHOuYeK, THOOWMKOB, (JIAKOHOB, KOpoOouek moj Mapkamu Estee
Lauder, Aramis, Clinique, Origins, MAC, La Mer, Bobi Brown, Bcero O6omee
ceMHaJuaTH aouepHux OpennaoB. 3a mnosnBeka umnepus Estee Lauder Cosmetics
OXBaTuJa BECh MUP.

Ocre Jlaynep (ypoxnennas JKozeduna Dcrep Mentuep) poaunach 1 urons
1908 rona B Kyunce B cembe €BpEHCKO-BEHIEPCKUX SMUTPAHTOB. CeMbsl MaTepu DCTe
— BBIXOAIBI U3 ['epmanun W ABCTpHM, OTEll POAWICS Ha YKpauHe B MaJICHbKOU
nepeBHe k tory ot YepHoBioB. Ee mats Poza lloTiy Obia kpacaBuiieit, 1 MajaeHbKas
Ocre ¢ AeTcTBa X0Tela NOXOAUTh Ha Hee. Po3a Obuta Ha ecaThb JeT cTapliiue cynpyra, u
BIIOCJIEICTBUM DCTE CUMTAJIA, YTO Pa3HMIIA B BO3pAcTe — JIYUIIHH CIIOCOO COXPAHUTh
Opak. «Ecnu Obl Bce XKEHIIMHBI JOJKHBI OBUIM JepxaTh ceOsi B TOHYcCe Mepen
MOJIOZBIM MYKE€M, OHU HE MepecTaBaiu Obl OLIyIIATh ce0si OOTUHAMM.

Yro oHa W Jenana BCIO KHU3Hb, 10 KOHIA JHEH OSKCIUTyaTHpys o00pa3
HSHEPrUYHON JEBYIIKH, TBEPIO 3Harouleil, yero xouer oT ku3HW. llIkony oHa He
3akoHumina, B 1930 roxgy Beimuia 3amyx 3a Oyxrantepa J[xo Jlaynepa u mepBbie
MONBITKK MPOJaBaTh JIOMAIlHUE KpeMbl, Aenana BMecte ¢ HUM. B 1933 rogy onm

IIOMECTHIIM OOBIBIIEHHE O CBOCH MMpOAYKIIUU B Teﬂe(l)OHHOM CIIpaBOYHUKC.

KPEM JIJIS1 CAJIATOB

[IpeumymectBo kpemoB Octe Jlaynep cocTosyio B TOM, 4YTO OHa He
oOMaHBIBaJla — €€ KpeMbI ObTH MPEBOCXOTHOTO Ka4eCTBa, XOTS HUKTO HE 3HAJ, YTO
MPOU3BOAMINCH OHU IO HOYAaM Ha KpoledHoi kyxue JlaymnepoB. OgHaXIbI CITy>KaHKA
OJIHOM M3 ee KJIMEHTOK IO OlMOKe BMECTO MalioHe3a 3ampaBuiia canatr kpemoM Estee
Lauder. Octe Tonpko paccMmessack: «Coiiner! B Moux kpemax TOJIBKO HaTypajbHbIE
WHTPEIUCHTHI.

C camoro nauana nenu Estee Lauder ObUTé IPOCTHIMU U SICHBIMU: Y JKEHIITHHBI
€CTh TOJIBKO JIECATb MUHYT YTPOM U BEYEPOM — U 3a ITO BpeMs €€ KoxKa JOJIKHA
ctaTh Moyiofod u customeit. Konnenmus «ObicTpo U 3(h@PEeKTHO» oKazanach
OeCPOUTPHIIIHOM.

Opnaxnapl Ha OnaroTBoputenbHOM JaHuye B otene Waldorf-Astoria oHna
npe3eHToBana roctaM 80 MOJapoyHBIX HAOOPOB, B KOTOpbIE ObUIM BKJIIOYEHBI €€
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HOBBIE MOMajbl. B oTimMunMe oT OOJBIIMHCTBA MOMAJ TOTO BPEMEHU MOMAJbl DCTe
ObLIM 00J1aueHbl B yJ0OHbBIE OJECTAIIME MeTauInyeckue KoHTelHepsl. MckyieHHbie
CBETCKHME JaMbl OIICHWIM HOBIIECTBO. Pe3ynpTaT—IiepBbIii 3aka3 KOCMETHKH Ha
TUTaHTCKYI0 11 Octe cymmy B 800 mosutapoB oT npecTrxkHOro yHuBepmara Saks Fifth
Avenue. 3To cTasio mepBbIM IaroM K coznanuio umnepun Estee Lauder.

Ona Obuia (paHTHxa, MonIenu Juisl ceds co3jgaBaja cama, TpaTs HeMasble
J€HBI'M HA COBEPLICHCTBOBAHHE COOCTBEHHOTO MMHUJIXKA, 0€3 yCTalld KypPCUPYS MEXIY
Awmepukoit u EBpomnoil. OnHaxasl B 3HameHuTo mapuxckod Galerie Lafayette ona
BbIHYJIAa U3 CYMOYKH OOJIBIION (PJIAKOH C HOBBIMHM JyXaMH U TPOXHYJa €ro o0 Mmodi.
Yepe3 HECKOJIBKO CEKYHJ BOKPYr pPACHpPOCTPAHMIICA YAMBUTENbHBIA apomMar, a
HapyUIUTENBHUIIA TOPSAIKAa OTYETIMBO IPOU3HECIA:

«3910 Mou HOBBIE 1yxH Youth Dew mens 30ByT Octe Jlaynep. Bol Hukorja He
ciblmanu Moero umeHu?» Ilociae 3Tol akuMM MpoOJaXud KOMIAHUM CTaJd PacTH

aCTPOHOMHUYECKHU.

CEKPETbI BUBHECA 5CTE

Estee Lauder — mpumep cemeitHOro 6u3Heca, KOTOPBI pa3BUIICS B OTPOMHYIO
KOpHopalnuioo, HE pacTBOPUBLIMCH, B HEMl W HE YTpaTUB NPUBATHOTO XapakTepa
yIpaBJIE€HUs, CBOMCTBEHHOro (aMUIbHBIM HpeanpusatusM. Jlaxke ceromHs, yepes
NeBATh JieT mnocine npeBpauieHus Estee Lauder B OTKpBITYI0O KOMMAaHUIO, MOJOBUHA
akuuid 1 91% TOJOCOB AaKIMOHEPOB HAXOJATCA B PACHOPSHKEHUHM CEMENCTBa
ocHoBaresiel pupmbl. OHU K€ 3aHUMAIOT KIIOUYEBbIE TIO3UIUHU B €€ MEHEHKMEHTE.

Hauainocse Bce ¢ nepenaun aMUIbHBIX peMeciieHHbIX cekpeToB. [Ixon loTi,
asas Oynylied co3faTelbHUIBI KOMIAHUHM, ObUI XMMHUKOM, W3TOTOBJISIBIIUM KPEMBI
st maua. McnpoboBaBiias ux Ha ce0e TUIeMSHHUIA 3aMHTEPECOBAIACh TEXHOJIOTHEN
JOCTHXKEHUS MPOU3BOAUMOro UMHU 3(pdeKxTa U B3sAJIach 3a MPUTOTOBICHUE ASAUHBIX
kpeMoB. CHayana Ha OObIYHOW KYXOHHOW muinTe. OJHAKO CIYCTSI HEKOTOPOE BpeMs
MOKYMATeNIMH €€ «CTPSIMHU» YK€ ObUIM HECKOJbKO CaJOHOB KpacoThbl U OTeJeil B
Hbm-ﬁopKe u Manamu.

OTO MOpOJTOKAIOCH €HI€ JOBOJBHO JOJIr0 — JaXKe IOCIE TOro Kak OHa
ocHoBana B 1946-m BmecTe ¢ myxeM Jlxo3edom Jlaynepom kommanuto Estee Lauder,
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MapKeTUHT WX (PUPMEHHOW NPOJIYKIIMU OCTABAJICS COBEPIICHHEE TEXHOJIOTUU €€
nmpou3BoJcTBa. Kpembl mo-npexHeMy TOTOBWUIMCH Ha IUIMTE — TIpaBlaa, YxkKe
pPECTOpaHHOM — ¥ JIMYHO JOCTABJIUIMCH TOKYMATEIsIM BIIaJieNibllaMu  (PUPMBI.
OmtaurBaTh yCIyrd anTeYHbIX Mara3uHoB ObLIO Joporo, u Jlaynep caenana cBouMu
TOPrOBBIMHM areHTamMu yHuBepMaru. HecmoTps Ha HEOOJbIION pEeKJIaMHBIA OIOJKET,
— onyumwue. Y Hee ObUIM CcBou cpeactBa yoexnaenus. B 1948 romy 3a
pacrpocTpaHeHue ee MPOAYKTOB B3suics yHuBepmar Saks Ha Ilstoit aBeHio Hrlo-
Mopka — mociie Toro Kak eif yanoch 3aMeTHO yJIYdIIHTh [BET JIMIA J0YEePH XO35IMHA
MarasuHa.

Jlaynep omHOM W3 MEPBBIX MPENJIOKUIA CBOUM KIHMEHTAM YCTpauBaTh MEpe
MOKYIIKOW OecIutaTHbhle HCTBITaHUS TapdoMepud U KOCMETHKH. [[pyroit ee umaeei
CTaJIM TMOJApKU, MpHIAraBIIuecs K MpoayKTaM U (OPMUPOBABIIKE MPUBI3AHHOCTh K
OpeHIy: JKEHIIUHBI, IMOKYIABIINE HEKOTOPOE KOJUYECTBO €€ M3JeIui, MoTydaau
KOCMETHYKY, HAmoOJHEeHHYH  oOpasmamu. BrociaeacTBum — Takas — CTpaTerus
MIPOJIBMKEHUS CTajla OOIIETIPUHATON B MHUPOBOM KOCMETHYECKOW MHIYCTPHUH. YXKE B
80-e B o4HOM U3 MHTEPBBIO Jlayaep 3asBuIIa, UTO «ECIM BaM HE YJAETCs MPOAATh, ITO
HE C MPOAYKTOM YTO-TO HE TaK, a C BaMu». «3eJbsi, KOHEUHO, ObLIIM XOPOIIU - HO
npojasiuia Obuta ayduie. ['opas3io nydine», — KOMMEHTHUpPOBaja €€ ycrex ObIBIIMi

rJIaBHBIN penakTop xypHana Vogue I'peiic Mupabea.

TO ECTb COBEPILIEHHO JJAPOM

OcTe TBEepJO Bepwia B OecIIaTHOE pacmpocTpaHeHue oOpas3ioB. B Hauane
1950-x Tom0B 3TO OBUIO COBEPIIEHHO HOBBIM JEIOM. PyKOBOIUTENN KOCMETHUYECKUX
KOMITAaHUN B OTKPBITYIO CMESJIMCh HaJ ee ycwiusaMu: «Hudero y Hee He MOJIy4YUTCH,
OHa MOTyOUT COOCTBEHHBIM On3Hec». OJIHAKO >KCHIIMWHBI MOAXOIUIN K CTOMKE DCTe
Jlaynep nmonyuuTh O6ecruiaTHbIN 0Opas3ell, y3HaBaJik OOJIbIIE O MPOAYKTaX ee OpeHaa u
MOKYIaJlid TO, YTO MM OBLJIO HYXXHO, CHOBa ToJiy4yas B TpHUIady MOAapoK. ICTe
Ha3bIBaJIa 3TO €JUHCTBEHHBIM YECTHBIM CIIOCOOOM BEIICHHMS JieJia, a HA CTPEMUTEIIBHO
pacTymiye J0XOJbl  OTKpbIBaJla BCE HOBBIE KOpPHEpbHI, OyTHKH, Hay4dHO-
ucclenoBaTebCckue JiabopaTopuu, TMpUIJIAliajia CIEIHAIUCTOB-IEPMATOJIOTOB U
nepeKyrana Mapku erie HeJJaBHO HaCMEXaBIIUXCs HaJl HEH KOHKYPEHTOB.
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K Tomy e y Hee yxe MOSBUIUCH COIO3HUKH — KEHBI ChIHOBEW JleoHapaa u
Ponanpna, KOTOpPBIX OHa HE MpEeMUHYyJa MPUOOIIHUTH K ceMeiiHomy peny. B
OTHOIIEHUSIX C OBEJIMH W AWPHUH, KOTOpble O0OXadu CBEKPOBb, OCTE€ Cpa3y
yCTaHOBUJIA JJIsi €0 MPUHIIUI — <«3aKPBITBIA POT M OTKPBITBIM KOIICJIECK», YeM
3aciy’Kuiia JI000Bb U YBAXKEHUE HE TOJILKO HEBECTOK, BHYYEK, HO M BCEX JOMOYA/IIICB,
BKuTIO4ast ciyr. K cioBy, cOOCTBEHHBIE CHIHOBbS OOpalllaJuch K HEM HE MHAYe Kak
«vuccuc Jlaygep». UyBCTBO [0Ma, YHOTa, CEMbH, KOTOPOE MPHUCYIIE KaxXI0N
KEHILMHE, OHA CTAPATEIbHO KYJIHTUBUPOBAJIA B KOMHAaHUHU. «Mou ciyxalype — Mos
CEMbs», YTBEpXKaajla OHa, U pabouue Mecta B opucax ee KOMIAHUU OOJIbLIE TTOXOXKHU

Ha JOMAalIHHC KaOWHETHI FI[C-HI/I6YIIB B 3aropoaHoOM CEMEMHOM KOTTCKC.

«HA MOEM CTOPOHE UT'PAIO I CAMA»

Heusmenno JIIO663HaSI, 06a$[TeJ'IBHa$I n JACJIOBHTAasl, OHA A0 KOHIA I[Heﬁ
obJajana peKol CTPACThlO M PEIIMTEIBLHOCTRIO. «Bbl HUKOT/Ia HE CMOXKETE CKa3aTh
eu «HCT», U B 3TOM TaAKXC OJHH M3 CCKPCTOB €C YCIICXa», — BOT CJOBa €€
KOMIIaHbOHOB. M mokymartens, ¥ KOHKypeHTa OHa Opajia B IUIEH, 3aCTaBiisis €ro
CAaTbCA paHBI_He, qcM OH HOﬁMeT, qToO HpOI/ISOI_HJ'IO.

HeCMOTpH Ha MOACTYHArOIYO CTapOCTh, 3CTC HC COaBajlaCb, YTBCPKIAA:
«KOHC‘{HO, oAbl I/IFpaIOT HpOTI/IB MCHI. HO Ha MOCfI CTOpOHe Hrparo g caMa - H
HEU3BECTHO, Ubsi BO3bMeET!» Jlo KOHIA JTHEHW OHa OTBOJMIA CBOEH OAEXK]E (PYHKIHUIO
O6paMJIeHI/I$I peI[KOFO IBCTKA MW JaXC Ha 0(1)I/II_II/IaJ'IBHBIX MCpOHpI/ISITI/ISIX MOTIJ1a
TITIOJABUTLECA B TyaJICTaX CHOFCHII/I6aTeJ'IBHO S[pKI/IX TOHOB. HpI/I 9TOM 9CTC HC Tepnena
HI/IK&KOﬁ IJ_IYMI/IXI/I BOprF CBOCT0O MMCHHU. KOI'da HpCBI/II[eHT HI/IKCOH HpCI[J'IO}KI/IJ'I eﬁ
posnb mocia CIHIA B JlrokcemOypre, oHa oOTKaszajach, YTBEpXas, 4YTO TJaBHbIC

HCHHOCTHU €C UMIICPHUH - 1OM, CCMbJ, NCTU.

BITEPE]I B CCCP

C 60-x ro10B KOMITaHUS HE TepecTaBasia MpeajiaraTb HOBIIECTBA U OCBaWBaTh
HOBbIe phIHKM. K koHIly Beka Ha 18 ee OpeHIOB MpUXOJuiIach MOJOBHMHA 0Obema
npoaax kocMeTuku B yauBepmarax CIIIA. OgHuM 13 NOCIeIHUX JOCTHXKEHUN DUpMBI
MO/ PYKOBOJCTBOM OCHOBATEJILHUIIBI CTaJl IPOPHIB HA COBETCKUM PHIHOK: B 1981-M ee
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NPOAYKIMS TOSBUJIAch Ha MpHJIaBKax Mara3uHoB Mocksbl, Jlenunrpaga u Kuesa.
(Uepes Bocems JieT, B 1989-M, nocTH)EHUE YAAIOCh 3aKpeNUTh: B MOCKBE OTKPBUICS
dbupmennblii marasua Estee Lauder.) Bckope mocme 3Toro, co cMepThio MyiKa,
3aHMMaBIIeTrocss (UHAHCAMH KOMIaHWH, U n30paHHeM ee crapiiero chiHa JleoHapaa
TeHEepaIBbHBIM TUPEKTOpOoM, Dcte Jlayaep oTommia ot aed.

B mHauwanme »3TOro JecsATHIETHS OCHOBaHHas €0 Qupma, Kak W BC
KOCMETHUYECKas WHIYCTPHs, MOCTpajaia OT MOCIEACTBII TeppopucTudeckux arak 11
CEHTSOpS: MPOAAKH KOCMETUKH TECHO CBSI3aHBI C COCTOSTHUEM MHUPOBOTO TypH3MA.
YroObl OCBEKUTh WMHUK KOMITAHMM W HAWTH HOBOTO MOKYMaTedsl OBUIO PEIIeHO
o0paTuThes K OoJiee MOJOI0M aynutopuu. Jlenars 3To OyneT

CJIeyIoIee MMOKOJICHHE CEMbH: | HIOJS TeHEepaIbHBIM JTUPEKTOPOM CTall BHYK
ocHOBaTenbHUIIEI Bumbsim Jlaynep. B ero mimanax — oTka3 OT NMPOBOAMBIIEHCS B
MOCTICTHAE TOMBI MOJUTUKH MEJNKHUX TOTJIONMICHUN («IpOoTiaThiBas» OIWH OpeH] 3a
ApYyrUM, KOMITaHWS pPAacCUMTHIBaja TMOTECHUTh KOHKypeHToB — L'Oreal w
Procter&Gamble). BmecTo 3TOr0 OH XOYeT BBHINTHM Ha PHIHOK MAacCOBOW KOCMETHKH.
Crparerun 0abymiku octaHytcs B mporuioM. CoxpaHsaTcs ju (aMUIbHBIE TalaHTHI,
MOKaXKET BpeMsl.

(Anexcannp besnenkun, Jluaus [lamuna. U3BECTHUA, 2004).

III.  Be ready to render the text into English, but first read the information on

rendering:

Rendering is the exposition of the Russian text in English. While rendering a text
do not try to translate it. You deal with notions and ideas, not words! To prepare a
good rendering you are recommended to take the following steps:

- Read the Russian text carefully. Make up an outline of the Russian text,
which reflects all major content points. Read the text again to make sure
that no important information is missing.

- Supply the points of the outline with props — English words and word

combinations, which will help you to render the ideas into English.
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Make up sentences with these words and word combinations. Arrange
them into paragraphs. Don’t forget to use the necessary linking devices
between the sentences to make you text logical and comprehensible.
Read the English text. Are the paragraphs logically connected? If
necessary, add more linking devices that will ensure cohesion between the
paragraphs.

A good rendering has a three-part structure, which includes: introduction
— the main body — conclusion. The introduction usually contains
information about the title and the author of the text, the author’s
communicative aim (Why did they write the article?), the author’s point
of view on the problems raised in the article, etc. In the conclusion you

are expected to express your own attitude to the problems.

IV.  Study the outline for the text. Make sure that no important content points

are missing.

INTRODUCTION

1.

The death of the founder of Estee Louder company the world leader in the
cosmetics business.

Family background.

. Setting up the family business.

“SALAD DRESSING”

1. High quality products.
2. The business mission.

3. A good publicity stunt.

SECRETS OF BUSINESS SUCCESS

1.

A typical family business.
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2. A successful career in the cosmetics business.

3. The company’s techniques for building brand awareness.
4. New ways of creating loyalty to the brand.
ABSOLUTELY FREE

1. Free samples as an “honest way of running business.”
2. The corporate culture.
I PLAY FOR MYSELF
1. Outstanding personal qualities.
2. Estee’s values.
FORWARD TO THE USSR

1. Breakthrough into the Soviet market.

2. New head of business , new business strategies and objectives.
CONCLUSION

1. The role of women in business in the modern world.

V.  Look through the list of active words and expressions from the book Women
in Business. Write out those ones, which will help you to render the contents
of the Russian text into English.

VI. Make up sentences with the words and expressions from Women in Business.
Provide the necessary linking devices inside and between the paragraphs.

VII. Prepare an Introduction and a Conclusion for your text. Now be ready to

present your rendering to the class!

READERS’ CONFERENCE

Choose one of the characters of the book to account for their success in business.
Comment on their most successful business decisions. You may also choose any
famous person from the world of business. What are they famous for? Tell your

classmates the stories of their success.
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