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PERCEIVED COMMUNICATION MOBILITY OF
NON-NATIVE ENGLISH SPEAKING THAI PROFESSIONALS
IN INTERNATIONAL COMPANIES

Olga A. Marina

National Research University High School of Economics
Krich Rajprasit

Srinakharinwirot University

Abstract

Communication mobility has been suggested as an
element of the complex construct of professional
communicative competence, with a shared core of English in
the oral mode, for professional international communication.
This study aims (1) to investigate the possible correlation
between the perceived level of communication mobility, and
the influence of the personality factors of non-native English
speaking Thai professionals in international companies, and
(2) to identify the conditions in which this desirable quality
may be developed. The researchers are interested in gauging
the level of communication mobility, as well as looking for the
possible relationships between its development and the
personality factors of these professionals, such as age, work
experience, and the frequency of English language use in their
daily lives and in the workplace. The responses to the
specifically designed questionnaire were obtained from 54
Thai professionals working in international companies. The
findings revealed that the participants were effective users of
communication mobility, and only the frequency of English
language use in their workplaces can explain the variance

of their perceived communication mobility.
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Introduction

A number of factors, including increased globalization,
information overload, the ease with which communication
technologies can be used, and the growth of international relations
have resulted in the existence of a global community. This means that
more companies and countries, as well as individual professionals,
need to collaborate internationally on a wider scale. For these
reasons, successful access to a shared language faculty, in this case,
Business English, is of major importance. According to Kankaanranta
(2010), this professional domain of language users strives for more
efficient use of resources such as time and money, and overall win-
win scenarios among business partners.

In a pragmatic sense, there are specific requirements for
communicative competence, which are dictated by the specific context
of intercultural professional communication. Compared to an
interpersonal mono-cultural context, the chances of
misunderstandings in such a context increase, as cross-cultural
discourse elements do not always meet the expectations of the
speakers. The professional sphere gives rise to even greater
complexity, as it adds additional contextual dimensions including
linguistic and non-linguistic characteristics (Louhiala-Salminen &
Kankaanranta, 2011). Here, mistakes in communication are not only
embarrassing, but also seemingly unacceptable, as they can cause
professional problems, as well as having possible financial
consequences. This could allow communicative mastery to become a
specific professional strategic resource.

According to a large number of studies conducted in Thailand,
these problems seem unavoidable when Thais as non-native English
speakers have to communicate in the English language in a variety of
professional contexts. The related research was conducted in an
unspecified professional context (Nimnuch, 2011) as well as in the

areas where successful communication is crucial, such as
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international air service (Anantawan, 2010; Chenaksana, 200S5;
Krisananon, 1999; Tangniam, 2006); foreign relations (Lumchan,
2004); engineering (Bhundhuchareon, 2002; Sintipong, 2008) and
others. Although there is one positive study of the Thai tourist
industry, regarding the high competence levels in speaking and
listening of the employees engaged in the industry (Pasitwilathum,
20095), it is outnumbered by studies which claim the opposite result
(Charunsri, 2011; Samakkhetgarn, 2008; Yhouyhen, 2008).
Moreover, a number of Thailand-based studies suggest a greater need
for oral communication (Charunsri, 2011; Haekawee, 2010; Pingyoad,
2005; Sopon, 2001; Yudthana, 2000).

With that in mind, the present study focuses on the oral mode
of international professional communication. The word professional is
employed instead of business communication, as the area of non-
personal international encounters nowadays has both commercial
and non-commercial aspects. Additionally, the predominant mode of
international  professional = communication is either oral
(Kankaanranta, 2010; Rogerson-Revell, 2007; Wozniak, 2010) or
multimodal, which presupposes an interplay between writing and
speaking (Louhiala-Salminen, 2002; Raimaturapong, 2006).

In the particular context of international professional
communication, professional communicative competence is seen as a
complex construct, in which the shared core of the English language
is inseparable from a wider range of other skills and abilities. For the
purposes of this study, we have adopted an understanding of
communication as an interactive social activity (Harris, 1987) and a
communicative situation as the specific time, place, activity and
people involved in a dialogue, which makes it not only unique (Harris,
1987), but also dynamic (Celce-Murcia, 2007). For the same reason,
we have suggested that the research done on communicative
competence may be, in the most general terms, grouped into four
sections: the structural components of communicative competence;
the individual factors influencing the personalized character of
communicative performance, the nature of the communication

context, and communication mobility.



