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security of critical in frastructure elements and their 
preparedness of employees r.o manage and minimize damage of 
communication and information sys tems. It ensures better 
training of critical infrastructure emergency staffs.Good 
pract ical preparedness and quickly management of emergency 
or crisis situation wi ll have a positive effect of the course event 
solutions and it wi ll minimize the impact of negative effects on 

Jiri Bnrtn wt\S born !6111 June 1977 in VyskO\', Czt--ch Republic. He was 
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the environment. 
Finally. it is necessary to say that all software products 

represent the fu nction of cri sis manager helper in his decision 
making. All computer progra ms are only " li feless" products. 
The crisis manager is featured, especially his knowledge. 
abilities and acquirements, and many times also his 

extemporization. 
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Web-Content Analysis of the Major Spanish 
Tourist Destinations Evaluation by Russian 

Tourists 
Naialia Polkanova, Sergey Kazakov 

l hHi tfl f Ill !he ~econd decade o f the XX1 century the role of 
l· !II II• ollllulhll l a llmctivencss is becoming increasingly impol1ant 
.\· dill·lliilll ttll ll lllgcmcnt. Competition in tourism market moves 

umdt~t. ll y '"'·' ' vice qual ity to provision o f unforgettable emotional 
1' th th ,. ltll ltlu t·is ts. The m<:~in purpose of the present s tudy is to 

l+!•_ltll l'( lin: pc~~oa:ption or the \ouri sm destinations based on ... the 

uuutl.. 1 td lt t ~' tot''\ related to its toUJi st attrac tiveness . 

l lt1 \'111\h: tll ltnulys is method was used to analyze the on-li ne 
h•uH-1 tn·dh.11,.' k dutu inunensely av ailable in Social Media and in 

IHH• ltduh•d ,'i th.:'i. Th~ co ll ected data made it possi ble to procure the 
lui< nwtllun w hil:h is necessary to understand the perceived 

•llt•h 11\I'IH'Mo! 11 1' the d estination s and key destination appeal factors 
II HI 'Ill I Ill pot tunt for Russ ian leisu re travelers . 

I«•' !lil t 'I 111 the present study demonstrate key attracti veness factors 

"' d. 'lllllltllun ' prop~ rti es ' that were unveiled as the most important 
f.,t ltuu lun kisun.! tourists . The study targeted five main Span ish 

HUIIIlll dc~tttnutions that initially were detennined by in-depth 
lilltl\ u·w \\ 1th It number of Russian nationals who had visited Spain 
II h<hi 1111 \'\.' 

l lw l l''i~'tll c h res ults "Can ~ usefu l for Spanish Tourism 
1 h 1 utttutuul Representation o ffice in Russia as we ll as for the other 

tt.lltlltllll h•m i11 111 o rganizations in order to promote their respecti ve 
tl• dUttllhltllll tiu Russ ian travelers focusing on main attractiveness 
J, tnt· t+l l'll t th t d mthis study. 

A f' 1 11'11 1 II \ 'I ou rism destination, destination attractiveness, 

ltll!~\lllllllll t ! I IC i l li veness, cohtent analysis, unstructured image. 

I. INTRODU CT ION 

S. t • ~· 11 ' cou1llrics in Europe, like Spain, Italy and Greece 
~ ~ 1 111 11 11.: fhc ing rhe consequences of economic recession 
llitl l 111 1 111 I ~ U nnd g lobally fi ve years ago. Even though the 
ll•r"~ ~ t uu .;~,.·~·ms 10 be almost ovtr, some EU countries yet 

lltiPt ; ti -t a lh:nnath. The ou1come of the recession led Spain, 
I lid\' 111 td (iri!~C I.' to draw their growing attention and put more 

llljl lll l ll ts to develop the ex isting destinations as well as to 
11• '\l lt lp umJ promote new tourist areas in their respec1ive 
111111111 It'!! IIJ. Tourism, currently being one of the most 
l•muihh- llit t' j.tiiiCiliS of the service economy encourages the 
d. ~ ltiJitlll' ll l ~~r I he loca l national economy as a whole. and in 

i ·u "' ul•ii, 11 l'ccds the country 's budget replenishment and 
II•IIII IY III' IJI "i wco tly w create new labor opportunities for the 

N PI< I ~IHIII\oll L'i with the Nat iona l Research Universi ty Higher School of 
•11<~11 1 11 '1, ~ ~ ~~~cow, R11 ssin (corrl·sponding author to provide phonl!: -i-7-

IM' U1 1 11!.1 II ; ~· III U II : nntulypolka nova@gmail.com). 
I It PI: t .ntllkiJV, 1>1 wi1h !hl' Nationa l Reseurd1 University Higher School of 

l -~ 1\Ullllh 1 M••~fiiW, l{ti \Sin (c- rnail: scrgcy.p. kazakov@gmail.com). 
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local res idents. 1t is known that currently nearly 18 million 
EU res idents are employed in hospitality industry in tourism in 
Europe. However. competition in this marker is also known as 
being quite intensive even severe in some pans of Europe 
especially in its southem part. 

Unt il the 1980s tourism had had no particular importance 
for the nat ional budgecs, respective ly, the countries there had 
had no motivation to invest in the de velopment of domestic 
tourism destinations to make them appealing for foreign 
tourists. As a result. al that time it was not possible to \vitness 
the improvements in country attractiveness and its competing 
ab ility leverage \vhereas tourists usually generate such 
bene tits. H owever, in the beginning of the XXI century the 
s'ittia tion changed radically and murism cu1Tcntly is one of the 
l:1stest grO\ving markets worldwide. According to \Vorld 
Tourism Organizat ion forecast in 2030 the tourism marke t will 
double its capacity compared to 20l0 and will amount 1.9 
billion people as industry customers. Revenues o f businesses 
in tourism will reach 2 trillion dollars. [2] 

Thus, the tou1ism dest inations attracriveness facto rs play the 
important role in the tourists' decis ion-making process. 
Tourism destinations a ttractiveness evaluation has captured a 
lot of attention from scholars recently. The research questions, 
for instance. how tourism destinations compete for their 
cliems and hO\v destinations can increase the number of 
tourists' and hO\v much previous experiences of vi siting a 
tourism destination influence the tourists ' loya lty are very 
important for a decision-making in terms of tourism policy 
planning and execution fOr the spec iJ:ic destination. Tourism 
development destination management needs to identity key 
areas for major investments and do this in a position of 
recourses lack. In order to get retum on investments in 
destination the touris ts' demands and requirements have to be 
determined and fully understood. 

Competition berv..·een territories for their cl ients is based not 
only on l'he independent development of tourism products' 
components (for example, environment. resources. transport. 
infrastructure, hospitality and etc.), but also on the 
consideration of a tourism destination as an integrated 
indicator of inte rrelated variables in terms of a single client 
[3], [4]. As a result, tourism dest inations faced the problem of 
managing and organizing their resources to provide consumers 
with unforgettable emotions and experiences that should 
outperfonn altemative possible ways of spending time ror 
holiday. [5] - [9] 
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Over the past 40 years the global market of murism 
destinations has changed dramatically with emerge of new 
highly competitive playe rs. Nevertheless some European 
destinations still remain quite appealing for both EU and non­
EU tourists. Spain is a prominent representative of such kjnd 
of countries. It is espec ially attractive for Russ ian tourists. 
Hence, we made main Spanish tourism destinations the 
research object for the present study. These destinations \vere 
identified by in-depth interview conducted in December 20 13 
with the tourists 'vho have travel experience to Spanish 
destinations. In this paper the particular community. not the 
whole region or '"comunidad aut6noma·, in Spain was 
identified as a separate tourist destination. 

The paper conrains five main parts . Firstly. theoretical 
background dedicated to tourism dcslinations attTactivcness 
and competitiveness was revealed and analyzed. Based on the 
basics of attractiveness and competitiveness of dest ination the 
assessment criteria or factor list that is specific for the Span ish 
destinaticms \'.'aS developed. Secondly, research methodology 
was defined and it \.Vas based on the research target and 
objectives . There also the factor li st for destination evaluation 
was also determined for the research measurements. T hirdly, 
we ran a series of in-depth interviews with randomly selected 
Russ ian national who possess the experience of traveli ng to 
Spain at least once in their lives. This assisted us to determine 
the most popular tourism destinations for Russians in Spain. 
Then, the empirical results of the study were presented and 
explained. And the last pmt contains some concluding 
remarks. managerial app lications, limitations of research and 
there also we streamline the future avenues of the s tudy. 

ll. THEORETICAL BACKGROUND 

Role of destination management and coordination of all 
involved part.ies operations has risen due to the increasing role 
of tourism destinations, as \veil as due to its complexity. Many 
countncs have established destination managemcm 
organ izations (DM.O) to enable them to coordinate the 
activ ities of many institutions respons ible for the tourist 
destination operations and activ ities. The key known DMO 
competence is to monitor the hospitality services and measure 
if they stay at least on the level of minimum consumer or 
tou rist satisfaction. [10] DMOs are aimed to ensure that 
tourists recieve some positive feelings and attitudes about the 
managed destination. ft influences the tourists loyalty and the ir 
WOI\tf readiness e.g. inclination to recommend this destination 
to relatives, friends and colleagues. [I I]. Buhalis yet noted 
that the DMOs play an important role in the strategic 
objectives sets for the destinations development planning. [3] 

However. in this scenario of destinations development 
DMO should also consider rhe local population and related 
sustainabiliry issues as an integral part of the tourism 
destinat ion environment. Quality and quantity of tourism 
dest ination services largely depend on locats· w illingness, 
capabil ities and readiness to deve lop the destination . The ro le 
of the destinat ion is precise.Jy importanr in the sociaL 
economic we lfare and wellbeing improvements of the local 
population. [I OJ 
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Thus. it should be noted that there are many definitions of 
the term "tourism destination .. found in the papers. Most of the 
researchers agree that complexity or ·system-a-like' is a key 
category wh ich can best describe tourism destination. so the 
development of the destination can be poss ible only if aU 
components of the local system e.g. governmental officia ls, 
entrepreneurs, hospitality and tourism enrerprises, local 
communities w ill alliance and \vork in unison on the behalf of 
their territory. 

ln this academic area, the concept of tourism destination 
attractiveness is often confused with the tetm tourism 
destination competitiveness. Cracolici and Nijkamp do not see 
the fundamental differences between them. Tourism 
destination competitiveness is the pos ition of a tourism 
destination and tourism enterprises in the domestic and foreign 
markets which is supported by recreational potential, 
economic, social, political and other factors. [12]. The 
fundamental difference between these concepts applies to 
persons who can identify these characteri stics. The 
characteristics of competitiveness can be assessed only by 
experts in this fie ld, because they have special number of 
competencies ro do so. Tourists cannot assess the competitive 
edge or destinations 'a priori ' as we ll as they do not keep in 
mind it when decide \.vhere ro travel next time. In c.onn·ast, 
personal attitudes, mind sets even stereotypes use to prevail in 
destination attractiveness eva luation by consumers. In other 
words. the destination can be considered as highly competitiVe 
according to experts, but due to the fact that consumers prefer 
another destination for some reason they will not come to the 
area highly graded by the tourism experts. 

It was mentioned hereinabove that attractiveness and 
compet itiveness can be interrelated and converged. 
Attractiveness of a tourist destination is largely determined by 
its ability to compete in the tourism market. Cracolici, 
N ijkamp deve loped the scheme, which includes constmcts 
associated with both competitiveness and attractiveness. The 
basic idea is that firstly resea rchers receive an aggregate result 
fC:>r the touri sm destination attractiveness. Then it can be used 
to calculate the indicator of destination capabili ty to compete. 
Since the destination is perceived as a service product that can 
provide the consumer with an unforgettable holiday 
experience which can last for the, lifetime, each individual 
experience received from the destinaTion could then be 
snowballed to common trave lers' attitude w ith respect to it. 

There is an increasing number of papers that aim at 
dest ination peculiarities assessment. Some of them refer to 
attractiveness. another go to competitiveness . There is no 
unique, universal and unifom1 list of indicators that should be 
asse.ssed to get right conclusion about lhe consumer behavior. 
It should be noted yet that this set of peculiarities varies not 
only from researcher to researcher, but also from specific 
tourist destination to destination. 

Table I contains brief overview of attractiveness 
peculiar ities or dest ination appeal factors proposed by 
different researchers [13] . ( 16]. As it is presented in the tab le, 
the research re lated to destinations attractiveness tactors 
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lttllil!l'/11 \'t l 111 /'J70s nnd this research area is sri II re levant 
lllf!i~;. iloiylll tourists" opinions because they are the prime destinat ion 's 

consumers as they bring money into the region's economy. 
While the structured destination image may be positive, 
touri sts' overa ll perceptions of a destination may be either 
favorab le or unfavorable as consumers are naru ra Uy different 
as norma lly humans are. 

TAULE I ";" 
.~ IIIL\t I lVI Nl 't'li\NJH 'Uf..11'LTJTIVI::Nt:SS CiiAR,\CTERJSTJCSOF TOURISM 

DJ~STI NATION 
\ Ill Ui th l' llt• ~\ 11f luul'!sm llcst imuions 

C ompetitiveness of 
to urism destinations IIU•IIIt iUttl 

iltt. /HIM 
J It Kinl, 
11114 

Cracolici. 
Nijkamp. 

Ponr:r. Blanke, 
1990 Chiesa. 20 t 3 

Pike (2002) nmed rbat there exist a need for destination r-o 
develop its positive image and do it !Ton~ rhe tourist's point of 
view. He examined J 42 papers related to destination image 
time spanned from 1973 till 2000 and argued lhatthe majority 
of these papers (114 out of 142) applied to structured 
techniques ro describe destination image construct of irs image 
and do not cons ider consumer opinions and feedback at any 
research stage [ 17]. 
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evaluate consumer's behavior. The dara collection can be done 
through direct communication with customers as we!J as by 
the utilization of indirect commun ication and technologica l 
means. It is possible to witness a growing amount of research 
that use conrem analysis method in the hospitality industry. 
HoUevac, Markovic, Raspor, Hidayat, M"orosan, Jeong and 
some other scholars are norable researchers in this nan·ow 
niche of research. [ 18], [19] 

Content ana lysis method is the most unbiased and wiJJ help 
to achieve the goa l of this research. This method was also 
chosen to serve as a main research tool due to the fact that 
accordi ng to Whitty (2002) people are less like ly to lie in the 
.lnternet environment. because their personal information 

ICT l1idden under nicknames or lP digits maki ng no sense in any 
infrastructure identification attempts. Conversely, people rend to give 

••sociaJiy acceptable" answers in their everyday litC filling in 
competitivcn the ques tionnaire forms or by responding to questions posed 

Price 

ess in T&T face to face with an interviewer [20]. Unlike other producrs 
industl)' and services tourists have no motivation ro deprave their 

,::

1

,'.',: '
11111

,,
11 Wiucq"'lity ~';~~~cs attitude about destination in the ir On· line reviews. 

~. u,,, ••tnu 1u Affinity tOr Conrem analysis is a synthesis of quantitative and 

" T&T qualitative methods. Jt allows researcher to convert qua li tative 
,: 

1 ,_ :::~'1 "

1 

~::~·;~~" data inlo quamitat ive through text data evaluat ion. Typically, 
~~~''" I Cultuml this method is used to analyze various documents to identity 
'"'''"" resources specific factors and characteri stics that reflect the trend of 

development or a panicular phenomenon. [2 1]. A special 
place should be g ive-n to the selection sources of information 
thai will be used in the study. Also the respondents' base 
needs to be verified in order to exclude people who do not 
meet research objectives criteria. [22]. According to purpose 
of th is research the list of· fhcrors related to destinat ion 
atl"ractiveness was developed in order to meet the objectives of 
the study. 

\II HI II H'Ioll' sludit:s hHvc much in common. Generally, such 
t!~ dlt"llhtrt 11/ llncti vcnl!ss fhctors as the culture, nature. value 
l(•t lth•lh' .\f, CVI.' IH'i, special activi ties, national food and some 

"'''' 1 , 1111', IH I\'CI'ned in many papers. Having ana lyzed all of 
Ht• •t htl\ ,, Hndtngs by preceding scholars we elaborated our 
H•l(lu n/ d• '"f lill lll ion attractiveness fac tor set and it will be 
!~·it( til• ,j llilllh' 11110 rc herein below. 

A11H tftt 1 llndtn l-' we have revealed Jfom the studied papers 
It'll i11 11 'nth ltt"lllt l I hat most of the previous research projects 
~'i!l IIIIth·.! to dio!sc ribe particu lar tourist destination in 

111111/tillli ll t'd wuy. /{ (.;cent studic.::s conunon ly involve tourists' 
11plnlnu"' t• Hii t11 lu ntcusurc an image o f destina tion or to des ign 
HI •lllllhuh• li Nt o r· dcs lination atn·act iveness fac tor set. 
It''" 11 111 ' ' "'11/tHiillll t imngc cannot be detached tTom the 
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l ) Safety and security- criminal situarion, perfonnance of 
local medical treatment and police institutions including 
the work quality evaluation of other local emergency and 
security organizations; 

2) \Vell-de\'eloped infrastructure - development and 
quality of roads and pavements, underground transport, 
water transport, a ir transport (in general in this indicator 



• 

international Science fndex Vol: 8 No: 11 Part VI 

refers to the availability. access ibility, transit speeds and 

comfort of transport rneans) system; 

well as the total number of references will be less fro111 the 

same number of respondents. 
J-fypothesis 1.3 Top rank of tourism destination in Spain 

fi-om the Russian trm'eler poifll of view will d(f!Cr ji"om other 

dest inations in the same country. 

3) Information availability about toUI·ism destination -
how easy tourist can get inf(>rmation about destination 
(books, magazines. guides, information desk, Internet. 

apps, expo); 
4) Prices - how much prices in this tourist destination are 

higher or lower than average or elsewhere, in other tourist 

destinations; 
5) Natural resources - the presence of water basins. parks, 

lt was mentioned earlier in H 1.2 that Russian travelers 
prefer marine lei sure, so that they will choose seaside and 
islands more likely. Furthermore, Russians do not prefer 
individual tours in the majority of cases . They commonly use 
to choose the destination. which is offered by the local tour 

as \VCH as their availability; 
operator. 

Hypothesis 1.4 :\1adrid and Barcelona have strong 
6) Cultural heritage ---- museums, monuments and other 

attraction objects t:hat represent cultural value to 

correlations one to another as tourist destinations and have 
the same factors of attractive/less ranki11g.s· for Russian 

destination; 
7) Enterhlinment and leisure - presence in the destination 

restaurants and bars of different categories, concerts, 

festivals, sporting events, etc; 

tourists. 
Madrid and Barcelona are two main Spanish cities and 

8) Quality of hospitality services- how tourists assess the 
overall quality of hospitality industry service products 
delivered by local hotels, restaurant service, tourist 

infonnation offices and by the others; 
9) 'Friendliness of locals - language ba!Tier level , how 

easily the locals go to the contact, hmv they' react to 
tourists. how friendly they are towards alien tourists. 

tourism destinations. They are always compared by Russians 
one to another. \Ve expected to find stTong correlation 
between these two cities based on destination attractiveness 
factors. This correlation \viU be more tangible than correlation 
between, for instance, :Madrid and Valencia or between 
Barcelona and Valencia and bctv .. 'een two more destinations --

lVIal lorca and Tenerife. 

Based on all of the above the collected data will help to test 
one basic and four \vorking hypotheses and provide 
information tc understand the perceived attractiveness of lhc 
destinations and their key attractiveness factors appropriate for 

Russian travelers. 
Hypothesis 1: Tourists evaluate the characteristics 

associated with the tourist destination attracti\'eness in a 
d~jTerent way depending on the particular de:•;tinotion. 

The mentioned frequency of the tourism destination 
atLTactivencss factors \'-'ill vary from destination to destination. 
In other words, tourists wilt focus their attention on certain 
'veil-known characteristics of destination (such as natural 

resources and cultural heritage) \Vhcrc they go. 
Hypothesis 1.1 Russian tourists assess factors associated 

with the tourism des ti1Wtion attractiveness ve1:\· carefiJ!Iy and 

thoroughly. 
This hypothesis arose from the assumption that Russian 

tourists seek the best possible return on investment into 
vacation spending. Traveling once a year on average, Russian 
tourists spend a considerable amount of their annual income 
for leisure travel. It means that they expect to receive the best 
service that tourism destination can offer for the money they 

spent. 
!l.'Pothesis 1.2 Russian tourists mostly prefer to .spend their 

leisure on the beach, wherehy the quantity and quality of 
references about other destinatiolls will be less and more 

negative respectivefy. 
Russian tourists prefer more seaside leisure rather than 

cultural sightseeing. lt can be concluded by the filet that 
Turkey, Egypt and others beach resorts top the outbound 
tourism flow numbers . Accordingly, it is possible to assume 
that the reviews regarding the cities that do not have any \Vater 
basins \Vill get a higher percentage of negative references, as 

[V. METHODOLOGY 

To conduct the survey \Ve've used a target sample 
consisting of 500 respondents for each destination who 
already visited them. The sample was chosen based on criteria 
of rcviev .... comple teness and travel period during the last 3 
years. For d3ta collection, we have analyzed the tourists' 
comments via the Internet on the Russian travel sites in order 
10 determine the mention" s frequency of attractiveness 
eharacteristics. In Russia there are many web-site.s and travel 
blogs where people can share their experience and photos, also 
they can give some advices to others. The main web-sites 
\Vhich were used in the survey \Vas http://w\vw.touristcr. rw' 
(tourism social network), http://tonkosti.ru/, 

http:/;\vww.turizm.ru/. 
The main advantage of content analysis method is that it is 

based on word-count of the number of references in the text 
units. This allows the conversion of the collected qualitative 
information into quantitative empirical data to carry out pair 
correlation analysis of t-ltctors and also to determine the 

possible dependence between the variables. 
The sample was build based on random approach. The 

reviews were erratically selected from Russian public Internet 
tmvcl related resources to analyze mentioned frequency of 
tourism , destination attractiveness f3ctors identified earlier by 

the means of in-depth interviews. 
In order to get 2500 reviev.'S valid for data collection it was 

necessary to analyze a total of 3164 reviews. Thus, the 

response rare was 79.0l
0i0. 

V. 'EMP!RlCAL RESULTS 

Spain is a beautiful country that combines wonderful 
natural resources and unique cultural heritage, ,vhich varies 
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hitltl II'MIIIH 10 t'CH ion. Over the las t period, Spain has enjoyed 
I•P 'itlltl ll ul' ow: of the top-ranked tourism destinations. 

\1, lllt lil t}-1 tu t h ~.: lJ NWl'O daw Spain takes !'he 4th place with 
tl I! IIII I l ltllllll t.ll or 57.7 mi ll ion inbound tourist arrivals and the 

' ' hllllt111 doll urs 1ourisr spending in the year of 2012 [23]. 
I h•· t iii H•Wnl~ llt o l' Spain has realized that tourism is· a 
ll!tlllh 11 111 pun o r 1hc national economy and vital budget 

l!!lllllhullll llolh o r them sufrered the consequences of the 
'IIIIN i'lll llll ll l!C · ~cess i on in EU. The hospitality and tourism 

, 1111 111 lqull 11 wns a mounted at a share of 5.4% in GDP as of 
Ill tj 1 II '4 tt It wuf\ dec ided to strive the development of the 

1s1111~1 111\lihi \ ilt''i tintl\ ions as well as to release and promote 
til• \ IIIII· ~11 n1c time, the press secretary of the b.1inistry 

i(HIII.,ntlll ~ 1 111 ir 1 , Mrs. Isabel Borrego announced that the 
ili'i' ltll•tl l•tlt lp,\.1t ull ot:a ted for the development of tourism 
II I I \\ll l 11 111111 11 11 t'-496 million [25]. 

I 11, illl•ll!f und Its development of Spain in the whole as 
tund •Ill , h·~ t! U i l tlo n Ui'C indeed different challenges from the 
!••·Hid hutldtiiM u l liS indi vidual regions, because each of them 
I· 111\h l llt· 

1111 ,, !Ill' Ml li iC methods [hat can be used to identify the 
t• I· 111 llh • H'N~o: n n.: h . Firstly, researcher can concentrate on 

tnnnh, 1111 o l mhound tourists, which are presented in the 
I ,1<1• II 

T ABLE U 
I ~H !IN"' IlONA\ AIUti VALS l:lY CITY IN SI'A!N 2007-2012 

I II\ 10117 21108 2009 2010 2011 2012 

II ~t)A 4208.2 3992.2 4850.2 543 1.5 5459.! 

H74. fJ .1602.7 3534.0 404l.i 4375.0 4111.3 

11 7~, I [ 174.0 1126. 1 1268.7 1383.7 1365.5 

ij'\\' M95.3 818.1 965.0 1075.7 1086.5 
I .I(,.' I) 1114.2 981.8 996.0 1099.6 1176. 1) 

'II'J l %0.5 872 .6 960.4 1064.7 1049.7 

'I ill! 1Jill'l[ 798.1 858.4 997.6 1035.7 

Jill\ I /IJ:ll) 66 19 720 .8 749.8 78!.8 

,~r' •J '{ \1)(1 422 .9 52S.6 724.1 680.6 
\(1/.l (I 1~,~ 475. 3 544.9 627.9 646.1 

,. 111 1111 11111int 1 c n c~ l lh<..: 1o1al quantity of imernational 
hlht t "'· II 'NII Idl •~~s 111' country o rigin and purvose of the visit. 
iw·, ~~· ftu \IN 11 11 the l<ussiHn ourbound tourists market, the 

·l"lillllh lll o l 1111.• tup luurisrn destinations was carried out on 
llu hd •llll 1d Ill tluptll interviews with Russian tourists 

11111., in S1111111 "1 h destinations. The survey '"'as conducted 
In 1111 lon1' l IIM\.'IICY unice in Nizhniy Novgorod (Russian 
I t.h Hillull) Ill I h'\\'tnhcr 20 13. 

lit ~ 111•1111 ljll l'~ 1 ill li N sci was aimed at a purpose to identify 
dl\oild nl 1 Pll 't \I HICJ' bdu:t vior when choosing the place for 
I lit• 111 111\1'~ 1tW(J ivcd 17 peop le who visited any 

lhhtllllll 111 ~; putu pr!Jv lously at least once. Following those 
htl~t· h ' II \\Hill pn"'H thlc to bui ld a destinmion attractiveness 
li\1. 1111 HI tlllll IIi IIH hl ll t)WS: 

It ~"' 
I 11tln 

'' \• ,ul.llilllty lllh1111 1111ion ahout wuri sm des1inarion; 
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4) infrastructure: 
5) Friends and relatives' opinions and recommendations; 
6) Second time travel due to positive initial experience. 

Also respondents were asked to choose a number of 
destinations in Spain, that thc:y IA/ould like to visit or come 
back next time. All respondents noted that Barcelona and the 
nearby coast are the most desirable area fOr a vacation trip. 

Thus, this analysis allowed us to determine the choice of 
tourist destinations for further study: Barcelona, Madrid, 
Valencia, Nlallorca, Tenerife. In this research we will 
concentra te on top 5 rourism destinations that are attractive for 
Russian tourists. 

For data collection, we analyzed the reviews on the Internet 
found in specialized travel web-sites to detemrine the 
frequency of determined earlier htctors of attraction with 
regard to tourist destination, using the 1nethod of content 
analysis. In this study, 2500 reviews by Russian tourists 
describing tourist destination were selected and analyzed. It is 
notew01ihy that it was not dillicull to retrieve such reviews. 
There are speciahzed websites dedicated to particular country, 
as well as special travel sites where people share their 
experiences, pictures and emotions. Same is true for the on­
line Social"\-ledia too. 

Pilot survey was conducted in May 2014 and included 25 
revie,vs. H \vas aimed at the selection of content analysis 
categories that were subsequently analyzed with a help of the 
special data processing sofhvare. [n order to code the data with 
the that soft\'i'are the following updates to the attractiveness 
attributes \vere added, as follows: 
l) Safety and security amount of police patrolling and 

theft, friendly policemen etc.; 
2) \Vell-developed infrastructure - public transport, city 

navigation and signs, city-airport rapid transit connection, 
facilities location in close proximity etc.; 

3) Tourism destination information avai!abi.!ity reliable 
and updated information on the web-site, information on 
transportation and events; 

4) Prices -·· accommodation cost levels, fares~ restaurant bills 
etc.; 

5) NatuJal resources - parks, gardens, temperature, "green 
city", mountains, beach recreation availability etc., 

6) Cultural heritage - sightseeing, museums (with fTee 
entrance), architecn1re, att, literature (Cervantes), nearby 
towns, business district with tall buildings etc.; 

7) Entertainment and leisure ~ bars, restaurants, cafe, 
tlamenco, hop on hop off bus, football, Spanish corrida 
etc.; 

8) Quality of hospitality services quality of 
accommodation. f&b, quality of services, delays etc.; 

9) Locals - atmosphere, ability to communicate in English , 
cure and friendly people, souvenirs ava ilability etc. 

unrortunately, due to complexity of tourism destination and 
purpose of the researeh it was decided not to use the special 
sofhvare as originally intended as the important details can be 
missed. Software may provide the results of the ana lysis that' 
\Vill be only good enough to give a general overview of 
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destination attractiveness. However, it is planned to go back 
to this issue in future research projects under similar purpose. 

The results of the study are presented in the Table IlL It 
contains the information abour attTactiveness factors and their 
word-count and frequency in the total number of on-line 

other words, if the safety is good enough, consumers will not 
write anything about it. Otherwise they will spread their word 

and make it a negative rnessagc.[26] 
Analyzing data from tourists' reviews about Barcelona, it 

was expected that cultural heritage, the spirits of Gaudi and 
Salvador Dati would be the most attractive factor and study 
proved this to be true. At the same time the entertainment 
activities, e.g. famous fountains . bars and restaurants, an 
aquarium, zoo and etc. also bear a great importance for 
Russians. The price reached the third place in the n.mkings of 
destination importance factors. Here more than half of the 
reviews considered this factor in a negative way. Tourists have 
noted that Barcelona is an expensive city, especially with 
regard of accommodation rates, prices of goods and services 
on main city StTeets, like Rambla, Diagonal or Catalufta 

reviews. 

TABLETH 
FRE(!IJENCY APPEAR/'Il"CE COM PARAT!Vi:' ANALYSIS OF ATTRACTIVENESS 

FACTORS IN RUSS IAN TOURISTS FEEDBACK WITH REGARD TO TOURIST 

D ESTINATIONS IN SP/\IN 

Frt·quency (% ortotal ,l :=_j 

don ncia cu I fe destin 

destination 1 a ~t10ns 
Faoon; of 
tourist 

Ba<e ~!adcid f"'"\e f'!alloc I Tene<i Top 5 

~:~~~--!--··· ·······-- -·-·.--·· ···-··-~·-···· . "lOTA 
s,t<tyand [ 1,3,1 3,62% 1,60 s,o6% I \ ,56"}·Q 

Square. 
There are less cultural heritage objects in Valencia than in 

securny 1 % o~ 
Well-developed I 12.0 I s.so~, I 11,7 I 13,92 'I 6.26'", I 11.02-I 
mfrastru<:I1!1"C \ 6'lto 6%, '% , ";(, ' ~. ' I ;, I ~ , .• , 

Barcelona or Nfadrid. ln order to appeal f'or tourists to the 
destination the local DMO has built a city of Science and Arts. 
Tourists are attracted to the destination by the availability of 
stimulating activities and the beautiful beaches. These 
improvements require building of new \Veil-developed 

infrastructure that was positively noted by tourists. 
The same s imation can be observed in Matlorca and 

Tenerife, where there are not as much cultura l heritage as in 
Barcelona or Madrid . From the Russian travelers· point of 
vie\v the most at:tractive characteristics in the destinatiorl are 
enterta inment and leisure, cultural heritage. After that prices, 
natural resources, well-developed infrastructure and quality of 
hospitality industry shO\VS approxi mately equal importance to 

Entenainmenl ~; 18.lttu,~"~ '"'1 ~X ~" .. . ., andl~-is~.E~----··· 5~~ -i-·:=·4-.:;U;, ---~~:; ·--gg()o : -2 1.~1 ~-
1 Quahty ?f . 7.~8 ::0. I " 7~/o • '% % 

hospltahly i 0 

scn·ices 
Friendi~cl! ·~ -~ 
local __ 1 - ·::~ 
Towl tvaluc) I 122 

77 

9.33% 

4951 9461 

1.27'1,'6 1.65{/.) 3,78'/'o 

3318 3579 33586 

• 
Analyzing empirical data related to tourism destination of 

Madrid it is feasible to de[cnnine the biggest number of 
references that are mostly related to cultural heritage. Tourists 
consider a large number of cu ltural sites and architectural 
landmarks, as well as some of the best European museums in a 
positive way especially if they are free for entrance . Tourists 
have also noted that the city has well-developed entertainment 
and leisure facilities. They mentioned that life in lvladrid 
comes at nightfall when the temperature becomes acceptable 
for Russians who got used to more moderate climate. Tourists 
highly praised the quality of the local community facilities and 
businesses. Also they marked the friendhness of the local 
people, officials and especially of the metropolitan police 
otlicers. Also Russian demonstrated the great importance to 

natural resources in Madrid. 
The "saJety and security'' attribute is assessed in a negative 

way according to the study. Despite the lli.ct that in the oven-t\1 
ranking of this attribute \Vas the 8 out of 9, it was reviewed 
negatively. Tourists were surprised that regardless of the large 
number of police cars patrolling the city, there are many 
crimes being committed in Madrid like theft and illegal trade. 
Thus, we can conclude that this is characteristic of tourism 
destination attractiveness that concerns Russian tourists . ln 
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customers. 

TABLE IV 
PAIR CORR f;L,\TlON ANALYSIS 

Madrid Barcelona Valencia Mallorca Tencrifc 

Madrid 0,7371 0,5499 0,3253 0,1452 

Barcelona 0,7371 0,6339 0.5754 0,1502 

Valencia 0.5499 0.6339 1 0,9416 0,5835 

M<~llorca 0,3253 0,5754 0,94 16 1 0,6592 

Tenerife 0,1452 0.1502 0,5836 n h"QI 1 

The pair correlation analysis (T,able IV) shmvs that there is 
a high co1Telation between the mentioned frequencies of 
attrac tiveness factors in most of these destinations. It means 
that tourists guided similar factors when writing a revie'v 

about tourism destination . 
In this way, it is possible to formulate a statement that 

tourists give their consideration to cultural heritage and 
entertainment activities as factors of top importance. It should 
be noted that .l\1adrid has smaller number of references 
especially in comparison with Barcelona and Valencia when it 
comes to culture and entertainment. Also the 
mentioning frequency is more similar compared to other 
destinations. This indicates that marketing strategy of Madrid 
tourist destination development may be less successful 
compared with others in some cases. Ivladrid did not 
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unh ph ~~~ I lin}! !td vuntngc nnd o nly capital image and the 
I .t ,h lill llt tuthu ll cl uh support its popularity. 
II ·P•I ll lti h tll'_,lhHitiuns have much in common; touris ts 

ll!ii'~ .1 Ill• lnnt l ~' !lu.mdlincss and willingness to help the 
~~~~~· 111 yt·t llll )! 11 10\ II H.I. ll owever local population almost 

lm•: 11111 '' 1 11'11 ~ I IIHIIslt even those people who are employed 
jtlittl ll \" i1ll it1N \Iy , 

VI. C ONCLUSiON 

• •II • It wu~ ;ti m.::d to determine tourist attractiveness 
1 ttl It tilt 1 ~ 111 d~.:stination and irs testing. It was found 

t·•· , nl 11 111dy that Barcelona received the biggest 
;II h It 1rm t..'~ in regard ro destination attractiveness 
I ~1111 i41ht UNI.! UIIIC that Barcelona . possesses a lot of 

I h~-tll• l ltt· u l ('mu lulla and Spain as a whole. The Gaudi 
ttn• l t •Htlribution to destination attractiveness was 

I' it11 111111 11\ 'il lntllc visitors feedback. The main t~1ctors of 
11111 1 111 1111 " th.::·Uinat ion by their mentioning frequency 

, [ , 1 ulll ll tll hcl'itngc, entertainment and prices. Valencia is 
ud tnp th •>i tlnution by frequency of the tourist reviews. 

llil~.,+f!lt lilt 11· IN 11 luck of global scale cultural heritage in the 
htt ·tl t~H'tr HiniC n t built a city of Science and the Arts, 
h !• • •tlt'lil h•t t•d ns the main and only point of attraction by 
Hii .. 111 tt ddi t l~lll to this, another attraction in Valencia is 

II ;.h'•. • lnpl'li ll llf·u.., tructure. As for the Madrid destination, it 
l111 j h· ll \'IWd ns ma inly culmra l heritage. However, as 
ttl· · h-h tll '' 1"1 not poss ible there tourists redirect their 

1111••11 ]llr ll \c tt uinmcnt venues (bars, restaurants, night life, 
I dl •tlld tttlh't >l) . At the same time they pay much attention 
dt, tll ll HIIIIIItCc of service quality provided by local 
t tllo~ l ll~.: hll 't lll i.:~S. . 

1 1111, lltltt .,; tlh• 1\ ttt tcd hypotheses, the first hypothesis 1.vas 
li ..... tlllltllt'd The reviews made by Russian tourists 

i111l·~ I •I Ii pn'l ilt vc und negative comments. The percentage 
•tlh ~ 11 kii ' IH' l'S rungcs fi·orn ito 14%, depending on the 

IJh~•ll1 •II -\ th nr iHHI fUclor of price varies from position of 3 
lht::t!i! h dt Jl l' lldhi ~ on the destination as well (See Table in 

jl!!!•l!~ I I ~ t n n y ul' these references were about relatively 
'''t.ll+ J'l lt, ''" ll'''' ' ully in the city center or orher tourist spots. 
lu i• lih 1 \\- 11/ll ~t, h1 un..lc r to save money tourists spend a lot of 
II+'"~ tUh l d lt tll >i tn look fOr any suggestions and go to non­

nht, tlh 'ttllll 
-\nnllut hy pt~th cs i s was partly contim1ed. Number of 

h•tllhlll 1\'\ I\' WN ubo111 the city with no beach availability such 
IHd t id i ~ lc"!S thon such destinations as Barcelona and 

' ' ' 111 111 I lui! l' ll/t~y this tourist attraction. The percentage of 
111, ~· lt 'otfH III"il''l is s lightly higher there. The ratings of top 

lfi.,t!lt h -11nulh111 hy Russians are quite si milar but Valencia 
H u~tlli llw IHI' 1!1 ~· lt! us visited by Russian tourists. 

\ II I IM I I'AI' IONS OF RESEARCH 

1•11• '" llh · I li t I 11\ 1 ~ 1 Nl)ll\C Lourism destination attract people 
til dlll llt til "'~l h l ll i'l nnd counlTies, choosing the Russian 

11 111!1;1 111 \H II Jt th·~ l.-' 111 1 he considered as a limitation of the 
pu 111 •lihiV II H, 'll.• l .,· ~: ti o n o l'!ourism destination for analysis 

1111 ll hhlt ' ntt t l h ~ husis ur tourist opinion that reside in one of 
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Russian regions and rhus may not be relevant to all Russian 
tourists as the universe. The certain number of tourist 
destinations in Spain that were chosen for comparison may 
also tum into a !imitarion of research. 

Nevertheless, these limitations do not contradict with the 
purpose of the res~arch and may be overcome in the future 
research projects 

Vlll. FUTURE RESEARCH A VENUES 

Russia is an important market for many counties to attract 
tourists , especially for tourist destinations in EU. That is why 
their opinion may influence decision-making process in 
tourism oriented institutions. On the other hand, Spanish 
tourism destination management is interested to be appealing 
for people in other countries also. Therefore, we believe that 
one of the directions for future research can be the study of 
cross-cultural differences in the perception of tourism 
destinations attractiveness. The. selection of countries and their 
respective nations for comparison will be based on the 
analysis of the inbound tourist How to Spain. 

Content analysis is one way of getting int'onnation about 
the perception of tourism destination attractiveness. 
Comparison of the results obtained by Internet resources \vith 
another \vay of gaining infonnation about tourists' perception 
and behavior (questionnaire, in-depth interview, f<>cus group 
and etc.) may be proper avenue for a future research. 

Tourism destination attractiveness factors that we have 
analyzed in this research are directly related to certain 
destinations indicarors, \Vhich can be measured in absolute 
numbers or related ro other destinations. Comparison of. he 
obtained results with the real statistics of the destinations 
using one-sample Levene's T-test (price level, ctime rate, 
representation on the \Veb-sites and others) may be another 
research direction in the future. 

IX. MANAGERIAL APPLICATlONS 

Study results may have t\vo areas of application. Firstly, 
there is some scicntif:ic outcome. It is concerned with the 
analysis of previous studies in the tield of tourism destinations 
attractiveness and competitiveness, as well as with the 
demonstration of content analysis method utilization, which 
becomes a standard research tool in opinion data mining 
towards many research ol~jects. 

Secondly ~ there are some managerial applications. The 
results can be largely beneficial to Spanish National Tourism 
Organization that operates in Russia to promote a particular 
tourism destination with a great emphasis on those factors that 
are important to Russian tourists . Furthermore, results may be 
used by DMOs in those cities that are already analyzed as well 
as by other destinations. Results of the presenr study may also 
help to identify key areas for investments for local DMOs. lt 
is highly important that: emphasis should be given to the 
preservation of national identity of the region where the 
destination is located and also to its sustainable development. 
Following the globalization and the neighboring regions have 
negative effect to the development of a certain region, because 
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it does not provide unforgettable and unique experience for the 

coming tourists. 
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I 1uvcloping Logistics Indices for Turkey as an 
Indicator of Economic Activity 

Gizem intepe, Eti Mizrahi 

H '" I h1\ i'II IIHIJtll nnd fi.nancing decisions are influenced by 
•tt••tHh knHH'l'S. Detailed analysis should be conducted in 

11 ~~ '"'' i iiHlll :, not only by companies but also by 
il 1llh h nnu ly:-; is can be condul'tcd either at the 

I I 111 o n a sectoral basis to reduce risks 
lull )l l tl lll 'l. s~ctora i disaggregation caused by 

Jfq t", ~ u bvo..;nlions. data ~;~c\vanrages or disadvantages 
l'l' ,u 01 +u·l t.H N hdmving parallel to BJST (Borsa Istanbul 

lt·HIU~' I 11111{1\, 

ol ht)ll!illl; md h:cs could serve market needs as a decision 
'" ., 11111d ha :-: is tmd also he lps fOI'C(:asting activities in 

I"''' uhHIIC dwnges . Also it is an indicaror of logistic 
lu II I• nltju u 'ign of economic mobility at the national 

j, I· 11 .tll.t!t lu datu f'rorn "Ministry of Transport, J\.laritime 
ml • ut!IUIIIIJI~·utwn s" and "Turkish StatistiCal Institute'' is 

tn Plt~.du liH' lug is tics indices namely as; exLogistic, 

!It · II Ht~l~Ht', t!Log is tic and cLogistic index. Then, etliciency 

tl<ttll·, 11I II 11•1H' Jnd ices are tested. 

I. - INTRODUCTiON 

products ancL"or services in a planned 
1.111 1 Involved in logistics. Logistics services are 

I '"' tlt1 t nntinu ily of today's economic systems. 
nl nl tl •ill~ portution sys tems are analogous with 

I 10111 this point of vie\v, logistics services 
Plh' nf the most powerful factors \vhich 

••lhtllllt t h~vc lopments [l]. Contributions of 
1111 111 unti una l economy provides many 

llltllt/I IY ht liJV..: ,•Hors but also to the public. 
~ _1!! llj' tii iH' I 111 11111 1\.ldtnological advances have created 
\\ "l'l'uilntllllnt hi i h ~.: logistics sector and companies can 

iWJtllll•tl •I/ 1111 .. t td V/tn\U "~,.: through economic growth. In this 
liltJ_ItiJ Htll ll h 1111 \ll wol'ld, lhc quality of logistics is an 

tH·IItdtnu lt·uttiH' 111nl companies can improve their quality 
lilt I htiu l u•~h il l ud V!l llCCS. Besides. it is easier to access 

l!thti l lll•tli,llll, wli h•h 11111kcs logistics a powerful sector for 
Hwt:: ~~·~nth ,lllllwi li 

'"' '' IJ III \V IH H economy with an average annual 
pi'H Pllt over the last decade and has an 

•-"•"''pltln tl luc:ltiun. which provides many 

ttl! !It•· ~l .tllll• t tUttku l l ·: ngi neering Department. istanbul 
t ·II l ~tmthu l \llllf•tl , TURKEY (phone: 0090*212*285-

l"'·'o 0111', •• Uti•. ~mul l ~!/1) 11! uucpc@ ilu.t:du.lr). 
il;!••hl 14 •l lli lito Mulhtlllmtlt•u l l ~ nKine..::ri ng Dcp11rlm~·nt. l ~1anbul 

I I iut'lt ""' l ~t lnuhu l , ) 4469, TURKEY (e-mail· 
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opportunities to the logistics sector. Due to the latest 
developments, trade in Turkey has been rising significantly 
and has shown its presence in global trade [2]. Also 
transportation sector has an important share in Turkey's 
national economy (3]. 

Because of all of these reasons explained, it is imponam to 
measure the logistics activity to have a better unde.rstanding of 
the economy, Also these measurements can be used by 
companies and governments, for analyzing the state of art of 
the logistics sector. Indices are one of the foremost tools that 
provide more in-depth understanding of economics, detecting 
the success of economy policies and forecasting the future of 
economies. 

The \.Vorld Bank has been the first to attempt measuring 
logistics sector pcrfonnance. The Bank aimed at helping 
countries by developing logistics reform programs to enable 
trade and enhance their competitiveness . Their index is called 
Logistics Performance Index (LPI) and represents the 
diflCrencc in the level of trade between coumries (4]. Bur LPI 
is based on a \Vorldwide survey which covers operators on the 
ground and calculated from the responses to the questions on 
rhe logistics "friendliness~ · of the cotmtries in which they 
operate and those wirh \vhich they rradc [5]. 

Another important logistics index is the Transportation 
Services Index (TSI), \vhich measures multiple means of 
transit in both passenger and freight· transit. It is calculated on 
a monthly basis in three fonns: passenger only, freight only, 
and combined passenger and freight transit. The freight TSI is 
built from data from inland watervvay, air, railroad, trucking, 
and pipeline [6]. Kaynak and Mert (2009) attempted to 
calculate TSI f()r Turkey and investigated the relationship 
between these indices and the gross domestic product index . 
Because of the lack of regular data~ they ended up calculating 
based on annual data . They stated thar TSf index is insutlicient 
to research the relationships between the improvement of 
transportation services and business cycles & economic 
fluctuations [7]. 

Another national level indicator is developed by the 
researchers at the University of Louisville to predict changes 
in the level of activity within the logistics and distribution 
industry activity in the US and is represented by a value 
between I and 100. Index is called the national LoDI index 
and uses cargo volume dam fTom rail, barge. air, and lruck 
transit [8]. 

Fite et al (2002) stated that~ growth in economic activity .. 
leads t·o an increase in tlO\v of goods. Industrial and economic 
indices - which are used for forecasting economic activities -


