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Background. following the new line of research on family Social capital, this 
work focused on the adaptation and application of the family Social capital ques-
tionnaire to studying the association between family Social capital (fSc) and the 
intention of russian females to start a business.

Objective. This study investigated the relationship between three dimensions 
of family Social capital (Structural, cognitive, and bonding) and components of 
entrepreneurial Intention (eI) operationalized via ajzen’s Theory of planned be-
havior among females in russia.

Design. online survey participants (n=222) were assessed with 1) an adapted 
version of the fSc questionnaire (Álvarez et al., 2019); and 2) the eI questionnaire 
previously verified on a large russian sample within Social capital research (ta-
tarko & Schmidt, 2015).

Results. The study confirmed the positive relationship of eI with two dimen-
sions of fSc: Structural fSc (namely, the frequency of time spent with significant 
family members) and bonding fSc (namely, family resources that can be activated 
in various life situations). both positive relationships are mediated by perceived 
behavioral control (pbc) — one’s feeling of being capable to act upon one’s inten-
tions. The third dimension of fSc — cognitive fSc (namely, family cohesion and 
intra-family trust) — showed no association with the intention to start a business 
among russian females.

Conclusion. russian women with higher levels of eI demonstrated higher 
investment in family time with significant family members (Structural fSc) and 
reported exposure to larger intra-family resources (bonding fSc). These two fac-
tors, even though not strengthened with a supportive and trustworthy family at-
mosphere (cognitive fSc), provided the sense of confidence and control, which 
empowered the women with the courage to take preliminary actions with the in-
tention of starting their own businesses.
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Introduction
Female Entrepreneurship 
entrepreneurship is a major driver of an economy (carree & Thurik, 2010). a high 
potential for driving up entrepreneurship both in russia and worldwide lies within 
the current gender breakdown among entrepreneurs: only 31% of business owners in 
russia are female (mastercard, 2020). compared to men, potential female entrepre-
neurs are more sensitive about their competence and experience (global entrepre-
neurship monitor, 2021), and “relational capital” becomes an important source for 
them at the start-up stage and beyond (dal mas & paoloni, 2019).  This is particularly 
the case in collectivistic societies where women employ the power of family and close 
circles for their entrepreneurial efforts (katz & Williams, 1997; yetim, 2008). 

a new stream of research that allows for in-depth exploration of these strong, 
“bonding” ties is family Social capital: “social capital developed among family mem-
bers” (arregle et al., p.76). however, this recently developed construct has not yet 
been explored in gender-related contexts, nor in relation to entrepreneurial Inten-
tion. 

Entrepreneurial Intention 
Intention is a conscious state of mind that directs attention towards a specific object 
or pathway of achievement (bird, 1989). consequently, behavior is best predicted by 
an intention, despite complications or time delays in its realization (kautonen et al., 
2015; krueger et al., 2000). 

one of the most influential lines of research on entrepreneurial Intention (eI) 
is Icek ajzen’s Theory of planned behavior (tpb) which approaches eI as a non-
spontaneous, cognitive decision, or behavioral intention, driven by three forces: be-
havioral attitude, subjective norms, and perceived behavioral control (ajzen, 2002; 
fishbein & ajzen, 2010). 

behavioral attitude reflects the person’s perception of the desirability of either 
performing or withholding a behavior or, in the entrepreneurial context, “the degree 
to which the individual holds a positive or negative personal valuation about being 
an entrepreneur” (liñan & chen, 2009, p. 596).  The tpb implies that a more fa-
vorable, positive attitude signifies a stronger intention towards launching a business. 
This has been confirmed by an extensive meta-analysis (Schlaegel & koenig, 2014) 
and a more recent specific meta-analysis on social entrepreneurship (Zaremohzza-
bieh et al., 2019). 

Subjective norms (Sn) constitute a contextual social situation, i.e., approval of 
one’s peer group and family. Subjective norms represent the extent to which an indi-
vidual perceives his or her behavior as correlating with the norms of his/her reference 
groups. a specific study on subjective norms, covering multiple ways to measure 
them and cross-cultural contexts (heuer & liñán, 2013) has confirmed that subjec-
tive norms have a positive effect on eI.

perceived behavioral control (pbc) refers to the perceived ease or difficulty of 
action. out of the three components constituting eI, pbc has demonstrated the 
strongest and the most stable positive relationship with eI across different research 
(Schlaegel & koenig, 2014; Steinmetz et al., 2021).
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according to the tpb, the three above-mentioned components form the grounds 
for “behavioral intention,” which, in the context of this work, will be further referred 
to as entrepreneurial Intention (eI). however, as intention only signifies the direc-
tion of action without measuring any actions in the direction of the chosen activity, 
one more component — “Implementation Intention” — has been proposed to mea-
sure the actual steps that an individual is ready to undertake to realize the intention 
(gollwitzer, 1999). The extended tpb model including Implementation Intention is 
shown in Figure 1 (ajzen, 2002; gollwitzer, 1999).

Intention

Perceived Behavioral Control

Subjective Norms

Positive Attitude

Implementation 
Intention

Figure 1. extended entrepreneurial Intention model of the tpb (ajzen, 2002; gollwitzer, 
1999)

Social Capital as Antecedent of Entrepreneurial Intention
Intentions in general, and eI as such, are powerful predictors of behavior, as they re-
quire prolonged cognitive activity (analyzing, planning, etc) and thus are more likely 
to occur under favorable conditions of one’s social structure: availability of role-mo-
dels, peer-group encouragement, and support, etc. (krueger et al., 2000). a  sup-
portive social environment within the nearest community of family and friends is 
strongly associated with the probability one would launch a business (davidsson & 
honig, 2003).

Social capital (Sc) is a unifying concept, encompassing the complexity of one’s 
social relations, thus serving as a reliable antecedent of eI (liñan & Santos, 2007). 
by definition, Sc is a “stock of social good will… upon which individuals may draw 
in their efforts to achieve collective or personal objectives” (furstenberg & kaplan, 
2004, p. 221). 

a study based on World Values Survey data discovered that social capital signifi-
cantly correlates with the self-employment rate, an equivalent of entrepreneurship 
(doh & Zolnik, 2011). research on individual Sc has also demonstrated that it acts 
as a facilitating force to start a new business (fouratti & afes, 2011). recent research 
in russia revealed that an intention to start a business correlates with higher indi-
vidual social capital (tatarko & Schmidt, 2016).

Family Social Capital 
Sc is a complicated concept which can be measured on different levels (societal, 
group, and individual); however, the shift of research focus to the family and the level 
of one’s closest networks is a relatively recent development. There is still lack of agree-
ment on a single definition of family Social capital (fSc).
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The line of research inherited from coleman (1988) defines fSc as bonds solely 
between parents and children, the sum of parental attention and time invested into 
children’s activities and well-being (hoffmann & dufur, 2018). however, in pierre 
bourdieu’s “The forms of capital” (1986), family is treated as a “united body” with 
a “solidarity of interests.” bourdieu’s “network” concept invites a broader under-
standing of family and definition of fSc as social capital developed among family 
members (arregle et al., 2007). russian scholars define fSc as an intra-family socio-
psychological resource which, albeit prone to fluctuations, is foundational for family 
well-being (dubrov, 2019). This range of interpretations posits the question of defin-
ing the family itself. 

family or “family systems” are undergoing rapid change due to the development 
of medical technology, increasing social stratification and cultural changes (fursten-
berg, 2019). 

a nuclear family — married adults with their offspring — has become too narrow 
a concept as it excludes elderly relatives, in-laws, and other extended family members 
whose social “stock” adds up to the social capital of the family in bourdieu’s under-
standing. Thus, the focus should be shifted towards “significant” family members, 
or those whom a person perceives as such. This approach was explored in a series of 
qualitative studies among families bringing up children with disabilities: participants 
were asked to spontaneously list all individuals whom they considered family; the 
resulting lists included distant-living relatives and non-related helpers (Widmer et 
al., 2013). 

Thus, as a compromise between the conceptual treatment of family as a nuclear 
household and any close friendly circle perceived as family, for the purposes of this 
work, fSc will be defined as social capital developed among family members (ar-
regle et al., 2007), where “family” will be treated as a subjective construct as perceived 
by an individual, or “significant family” extending beyond the nuclear family and 
household, yet limited to blood relatives and in-laws. 

Family Social Capital Operationalized
as fSc is a more recent outgrowth of Sc studies, it inherits the earlier conceptual 
framework describing Sc operationalization. 

one of the foundational distinctions of Sc is its division into Structural and 
cognitive (uphoff, 2000). cognitive Sc is comprised of perceptions people have re-
garding their networks, such as cohesion and control, trust, and reciprocity, whereas 
Structural Sc refers to the frequency of network communication and its morphol-
ogy: density, connectivity, and hierarchy (nahapiet & ghoshal, 1998).

additionally, Sc has been divided into the categories of bonding and bridg-
ing (putnam, 2000). Strong, or bonding, ties originate in the closest community of 
friends and relatives, whereas weak, or bridging, ties link more distant societal con-
nections with individuals of dissimilar social identity. Figure 2 depicts a conceptual 
schema of Sc (Islam et al., 2006; murayama et al., 2012):

This schema became the foundation for a line of research on Sc and health, which 
primarily dealt with adolescents and their well-being; it brought the innovative fam-
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ily Social capital (fSc) approach to the field and resulted in the development of the 
first fSc Questionnaire (fScQ) (Álvarez et al., 2019) which validated the constructs 
and their reliability. however, the decision was taken to omit the originally devel-
oped sections measuring bridging and bonding Sc from the final version of fScQ, 
because adolescents, the age group that was selected for the purposes of research, 
had difficulties identifying the economic and positional circumstances of their family 
members. 

Widely used tools for measuring bridging and bonding Sc include the position 
generator (lin, 2001), and the resource generator (Van der gaag & Snijders, 2005). 
The latter focuses on specific domains of domestic activities — skills, advice, and help 
that can be gained from close connections. developed specifically to study individual 
Sc (Van der gaag & Webber, 2008), the resource generator is a relevant tool to 
apply to family networks. Thus, to compensate for the excluded section within the 
original fScQ, our study used the resource generator section to re-introduce the 
measurement of bonding Sc. bridging Sc was not studied as, by definition, family 
is one’s closest circle, or strongest tie, whereas bridging Sc, or weak ties, represent 
distant, non-family related connection. The previously introduced concept of “sig-
nificant” family members also narrows down the network in question to close ties, 
or bonding Sc.

Study Hypotheses
The studies on tpb within the entrepreneurial context have shown that antecedents 
of eI originate in the wider social environment (liñan & Santos, 2007; Santos et al, 

Figure 2. conceptual schema of Social capital (murayama et al., 2012, p.180)
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People’s perceptions of the level 
of interpersonal trust, sharing, 

and reciprocity

Relationships within 
homogeneous groups (i.e., strong 
ties that connect family members, 
neighbours, and close friends and 

colleagues)

Bonding Social Capital

Density of social networks, or 
patterns of civic engagement

Links between individuals or 
groups in different structural 
positions of power (i.e., weak 

ties that link different ethnic and 
occupational backgrounds); can 
refer to links above and below 

Structural Social Capital

Bridging Social Capital

SOCIAL CAPITAL



8  Raevskaya, A.A., Tatarko, A.N. 

2016). as family plays a more important role in women’s social networks than men’s 
(moore, 1990; yetim, 2008), this makes fSc a relevant concept to study in relation to 
the three dimensions of eI specifically for the female population.

The purpose of our study was to investigate the relationship between three di-
mensions of family Social capital (Structural, cognitive, and bonding) and compo-
nents of entrepreneurial Intention (eI) operationalized via ajzen’s Theory of planned 
behaviour among females in russia.

This study first aimed to verify the extended ajzen’s tpb model. as confirmed by 
a meta-analysis on tpb applied to eI (Shlaegel & koenig, 2014), perceived behavioral 
control, subjective norms, and positive attitude serve as reliable grounds for higher 
eI. Thus, we formed the following hypotheses: 

h1.1. The higher the level of perceived behavioral control in relation to entrepre-
neurship, the higher is the level of entrepreneurial intention.

h1.2. The higher the level of perceived subjective norms in relation to entrepre-
neurship, the higher is the level of entrepreneurial intention.

h1.3. The higher the level of positive attitude in relation to entrepreneurship, the 
higher is the level of entrepreneurial intention.

also, as suggested within an extended model of eI (gollwitzer, 1999), a higher 
implementation intention, or the sum of the actual active steps taken toward opening 
a business, indicates a higher conversion of intention into behavior. Thus, the follow-
ing hypothesis was added:

h2. The higher the level of behavioral intention towards entrepreneurship, the 
higher is the level of implementation intention.

high individual Sc has been confirmed to correlate with high perceived behav-
ioral control (tatarko & Schmidt, 2016). Stronger, more supportive, and more ap-
proving social connections of an intender correlate with a positive attitude, subjective 
norms, and perceived behavioral control in relation to entrepreneurial action (liñan 
& Santos, 2007). bonding Sc has been confirmed to correlate with both subjective 
norms and a positive attitude toward entrepreneurship among students (Vukovic et 
al., 2017). a new line of research on family Social capital, which distinguishes Struc-
tural, cognitive, and horizontal (bonding) dimensions (Álvarez et al, 2017), allows 
us to form the following hypotheses:

h3.1 The higher a woman’s Structural fSc, the higher is her perceived positive 
attitude, level of subjective norms, and perceived behavioral control as part 
of her entrepreneurial intention.

h3.2 The higher a woman’s cognitive fSc, the higher is her perceived positive 
attitude, level of subjective norms, and perceived behavioral control as part 
of her entrepreneurial intention.

h3.3 The higher a woman’s bonding fSc, the higher is her perceived positive at-
titude, level of subjective norms, and perceived behavioral control as part 
of her entrepreneurial intention.

Figure 3 represents the conceptual arrangement of fSc and eI concepts re-
searched within the study.
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Methods
Participants
The total original sample consisted of 226 females of russian citizenship, 21 to 70 
years of age. four completed questionnaires of respondents 68 to 70 years of age were 
excluded as outliers (the women were older than the official russian retirement rate). 
Thus, the final sample consisted of 222 women who were 35.6 years of age on aver-
age (SD = 8.28); most had a higher education (86%);  most were currently employed 
(49%) or unemployed (21%), with only a minor percentage of self-employed / free-
lance workers (7%); their average incomes ranged within 25000 to 60000 rub per 
household member (57%).

Procedure
The data for the study was collected via an online questionnaire applying the 
“snowball” technique. The questionnaire was hosted on the 1ka electronic platform 
(www.1ka.si) and was circulated in social networks, and among public groups of 
russian-speaking females devoted to education, as well as general interest students’ 
communities. The completion time averaged 13 minutes. The subjects were given an 
overview of the study and provided informed consent before taking the question-
naire. participation in the study was voluntary with no financial reward. 

Materials
Entrepreneurial Intention Questionnaire
The entrepreneurial Intention Questionnaire was developed and verified based on 
ajzen’s tpb questionnaire (ajzen, 2002) and covered five components of entrepre-
neurial Intention: 1) behavioral intention; 2)  behavioral attitude; 3) subjective norms; 

Figure 3. The structural model of the influence of three dimensions of fSc on the entrepre-
neurial Intention and Implementation Intention

H1.1

H3.1

H3.2

H3.3

H1.2 H2
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Intention
Cognitive  
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Structural   
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4) perceived behavioral control; and 5) implementation intention (tatarko, 2013; ta-
tarko & Schmidt, 2016). below is a description of the scales within each dimension.

behavioral intention (α = .87) was measured using a two-item questionnaire on a 
six-point likert scale. example: “how likely is it that you will start a business within 
the next two years?”; answers ranged from 1 (very unlikely) to 6 (very likely). 

positive attitude (α = .90) was measured using two statements. example: “The 
idea of starting a business within the next two years is for me . . .”; answers ranged on 
a six-point likert scale from 1 (very inappropriate) to 6 (very appropriate). 

Subjective norms (α = .36)1 was measured using two items. example: “most peo-
ple who are important to me think I should start my own business within the next 
two years.” for both statements, answers ranged on a six-point likert scale from 1 
(strongly disagree) to 6 (strongly agree). 

perceived behavioral control (α = .75) was measured using two items. example: 
“for me to start a business within the next two years is . . .”; the answers ranged on a 
six-point likert scale from 1 (very difficult) to 6 (very easy). 

Implementation intention (α = .82) was measured using three items. example: 
“are you currently saving money for your intention to start a business?”; the answers 
ranged on a six- point likert scale from 1 (No, I am not) to 6 (I have been actively do-
ing this/have already done this). 

Family Social Capital Questionnaire
The family Social capital Questionnaire was constructed for three dimensions of 
Social capital: Structural, cognitive, and bonding. Structural and cognitive Social 
capital measurement were based on the recently developed fScQ (Álvarez, et al., 
2019). Structural Sc was grouped into four components: communication, shared 
food, and shared leisure (both within and outside the household). cognitive Sc was 
grouped into three dimensions: cohesion within the household, cohesion outside the 
household, and conflicts. bonding Social capital was measured with the resource 
generator (Van der gaag & Snijders, 2005).

Structural social capital 
The communication dimension of Structural fSc (α = .73) was measured using three 
items. example: “frequency of going for a walk with my household family members,” 
with the answers on a six-point likert scale ranging from 1 (never) to 6 (twice a week 
or more often).

The Shared food dimension of Structural fSc (α = .81) was measured using three 
items. example: “frequency of preparing food with my household family members,” 
with answers on a six-point likert scale ranging from 1 (never) to 6 (twice a week or 
more often).

The Shared leisure (within the household) dimension of Structural fSc (α = .65) 
was measured using three items. example: “frequency of practicing sport with my 
household family members,” with answers on a six-point likert scale ranging from 1 
(never) to 6 (twice a week or more often).

1 low cronbach’s alpha will be addressed in discussion section as research limitation
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The Shared leisure (outside the household) dimension of Structural fSc (α = .75) 
was measured using three items. example: “frequency of visiting the cinema / mu-
seum with my outside of household family members,” with answers on a six-point 
likert scale ranging from 1 (never) to 6 (twice a week or more often).

Cognitive social capital
The cohesion dimension (within the household) of cognitive fSc (α = .92) was mea-
sured using three items. example: “We work well as a family,” with answers on a six-
point likert scale ranging from 1 (never) to 6 (all the time).

The cohesion dimension (outside the household) of cognitive fSc (α = .88) was 
measured using three items. example: “If there is a problem, we act collectively and 
cooperate to solve it,” with answers on a six-point likert scale ranging from 1 (never) 
to 6 (all the time).

conflicts as part of cognitive fSc (α = .66) was measured using three items. ex-
ample: “frequency of conflict of personal goals within family,” with answers ranging 
on a six-point likert scale from 1 (never) to 6 (all the time).

Bonding social capital 
bonding Social capital (α = .92) was measured using 19 items. example: “how many 
significant family members who do not share the household with you, can help you 
move heavy items while moving to a new location?,” with answers on a six-point 
likert-scale ranging from 1 (never) to 6 (five and more). 

Results
according to the proposed hypotheses, Structural equation modelling (Sem) was 
used to first test ajzen’s tpb model on the russian female sample. consequently 
three further models assessed each dimension of Sc in relation to the tpb model.

Testing the Extended TPB Model on a Russian Female Sample 
testing the extended tpb model on the russian female sample (see Figure 4) dem-
onstrated good model fit (c2/df = .502; cfI = 1.000; rSmea = .000; pcloSe = .590). 
perceived behavioral control (or feeling in control of one’s entrepreneurial actions) 
was a major contributor to the intention to open a business (b = .66, p < .001). a higher 
positive attitude toward entrepreneurship also directly affected behavioral intention, 
although to lesser extent, but with high statistical significance (b = 0.23, p < 0.001). 
Subjective norms was the only component demonstrating no effect on intention. 
Still, the model explained up to 71% of intention to launch a business and up to 67% 
of implementation intention, which was addressed while testing the extended tpb 
model within hypothesis 2. Implementation Intention (or the actual active steps tak-
en toward opening a business) related positively to both behavioral Intention (b = .31, 
p < .001) and pbc (b = .55, p < .001). Thus, out of the three tpb components, it was 
pbc, or feeling in control of her actions, that provided for a woman’s successful in-
tention to launch a business.
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Testing Structural FSC in Relation to TPB 
Figure 5 demonstrates how the model verified h3.1, our hypothesis that the higher 
a woman’s  Structural fSc, the higher is her perceived positive attitude, level of 
subjective norms, and perceived behavioral control. The overall model fit was good 
(c2/df = 2.315; cfI = 0.993; rSmea = 0.076; pcloSe = 0.203). The structural fSc 
(or the frequency of various types of activities spent together both within house-
hold and with significant family) correlated positively with pbc (b = 0.15, p < 0.01). 
The same applied to Subjective norms (b = 0.20, p < 0.05), but there was no direct 
effect on positive attitude. Thus, Structural fSc did have a positive impact on eI 
through mediation of perceived behavioral control and explained 6% of the dis-
persion on eI. 

Figure 4. The structural model of the influence of perceived behavioral control, Subjective 
norms, and positive attitude on entrepreneurial Intention and Implementation Intention
Note. Only standardized weights are presented 
*p < 0.05; **p < 0.01; ***p < 0.001.

Implementation 
IntentionSubjective Norms

Positive Attitude

0.66***

0.31***0.03

0.23***
0.40***

0.41***

0.68***

0.55***

e1 e2

R2 = 0.71 R2 = 0.67

Intention

Perceived Behavioral Control

Figure 5. The structural model of the influence Structural family Social capital on  
components of entrepreneurial Intention
Note. Only standardized weights are presented 
*p < 0.05; **p < 0.01; ***p < 0.001.

Perceived Behavioral Control

Subjective Norms
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Testing Cognitive FSC in Relation to TPB
Figure 6 shows how the model verified h3.2, the hypothesis that the higher the cog-
nitive fSc, the higher the perceived positive attitude, level of subjective norms, and 
perceived behavioral control as part of entrepreneurial intention. The overall model 
fit was good (χ2/df = .502; cfI = 1.000; rSmea = 0.000; pcloSe = 0.881). cognitive 
fSc measures the cohesion and overall quality of relations within the family. This 
dimension of fSc had no significant impact on any of the components of eI: pbc 
(β = 0.05, p > 0.05), Sn (β = –0.02, p > .05), pa (β = –0.04, p > .05). These results sug-
gest that mutual understanding and a friendly family atmosphere do not impact en-
trepreneurial intention for russian women.

Perceived Behavioral Control

Subjective Norms

Positive Attitude

0.05

–0.02

e5

e4

e3

R2 = 0.00

R2 = 0.00

R2 = 0.00

0.40***

0.41***

0.68***

Cognitive FSC

–0.04

Figure 6. The structural model of the influence cognitive family Social capital on compo-
nents of entrepreneurial Intention
Note. Only standardized weights are presented 
*p < 0.05; **p < 0.01; ***p < 0.001.

Testing Bonding FSC in Relation to TPB
Figure 7 demonstrates how the model verified h3.3, the hypothesis that the higher 
the bonding dimension of fSc, the higher a woman’s perceived positive attitude, 
level of subjective norms, and perceived behavioral control.  The overall model 
fit was good (χ2/df = 0.485; cfI = 1.000; rSmea = 0.000; pcloSe = 0.888). bond-
ing fSc is the sum of resources that one can in difficult life situations. It corre-
lates positively with pbc (β = 0.15, p = 0.02). The same applied to Subjective norms 
(β = 0.23, p < 0.001), with no effect on positive attitude. The findings indicate that 
a larger, more resourceful family network generally approving of entrepreneurship 
created conditions for the women feeling in control and starting their own business 
projects.



14  Raevskaya, A.A., Tatarko, A.N. 

Discussion
The hypotheses of this research were partially confirmed. 

higher levels of both perceived behavioral control (h1.1) and positive attitude 
(h1.3) in relation to entrepreneurship signified a higher intention to start a business. 
This is fully in line with previous meta-analytical research on ajzen’s tpb model ap-
plied to entrepreneurial Intention (haus et al, 2013; Steinmetz et al., 2021). Thus, out 
of all the tpb components, perceived behavioral control, or the perceived ability to 
be in control of one’s actions, may be the driving force empowering women to start 
their own businesses, supported by an overall positive perception of entrepreneur-
ial activity. moreover, this applied to both behavioral intention and implementation 
intention, as tested within the extended tpb model (h2) and previously confirmed 
for russian entrepreneurs (tatarko & Schmidt, 2016). Women feeling in charge of 
their abilities were more likely to actualize their intentions, i.e., save money toward 
launching a business.

on the contrary, hypothesis h1.2 (concerning the positive correlation of Subjec-
tive norms with eI) was not confirmed for this russian female sample. Subjective 
norms refer to overall societal approval of certain behavior. The positive and sig-
nificant impact of Sn has been re-confirmed for an international sample in a meta-
analysis on ajzen’s tpb (Steinmetz et al., 2021). but no such correlation was observed 
within the current study; interpretation was also limited by low cronbach’s alpha. 
however, our findings coincided with those of previous research specific to russian 
potential entrepreneurs (tatarko, 2013; tatarko & Schmidt, 2016); these non-gender 
related studies detected no significant effect of Subjective norms in relation to eI. re-
cent female-specific research in pakistan confirmed that perceived national culture 

Perceived Behavioral Control

Subjective Norms

Positive Attitude

0.15**

0.23***

e5

e4

e3

R2 = 0.02

R2 = 0.05

R2 = 0.00

0.40***

0.41***

0.68***

Bonding FSC

0.03

Figure 7. The structural model of the influence of bonding family Social capital on compo-
nents of entrepreneurial Intention
Note. Only standardized weights are presented 
*p < 0.05; **p < 0.01; ***p < 0.001.
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had no significant influence on business performance (Shakeel et al., 2020); and as 
explored in the Spanish environment, a supportive regional entrepreneurial culture 
did matter for involvement in entrepreneurship, but only for women with a mascu-
line type of gender-role orientation (liñan et al., 2020). 

In russia this result may possibly be explained by the conflicting attitude toward 
entrepreneurship, due to the Soviet socialist political paradigm which denounced 
individual financial profit-seeking. recent long-term integration into the market 
economy created a different set of ideals; however, the diversity of attitudes regarding 
running one’s business, both within different age groups and social classes, does not 
allow the creation of a pronounced correlation of Sn to eI. Thus, the lack of sup-
port within her peer group may not play a significant role for a woman considering 
launching a business.

The last group of hypotheses related to three dimensions of family Social capital 
as predictors of components of eI. These hypotheses were partially confirmed. While 
the hypothesis related to cognitive fSc (h3.2) was not confirmed, higher Structural 
fSc and higher bonding fSc (tested within h3.1 and h3.3) did predict higher eI. 

Structural fSc, or frequency of family time, can take different forms, from joint 
cooking to video phone-calls. despite being mostly unrelated to discussing business-
related matters, these occasions may provide a sense of foundation and ensure a feel-
ing of stability and being grounded. a Japanese four-year longitudinal study on fSc 
and self-reported health discovered that more frequent contact with relatives corre-
lated with higher levels of life satisfaction (Jhang, 2019). Thus, higher frequencies of 
various family interactions resulted in more confidence, more belief in oneself, and 
more readiness even for such risky actions as entrepreneurial activities.

bonding fSc is the sum of family resources that one can activate in cases of dif-
ficult life circumstances: the number of relatives one can approach to get help. The 
resource generator consisting of 19 items (Van der gaag & Snijders, 2005) was used 
to reintroduce the horizontal dimension, which unites the bridging and bonding 
dimensions of Sc, which were not measured within original fSc questionnaire de-
signed for teenagers. bonding Sc significantly impacted Subjective norms, which in 
turn positively impacted both eI and II. These findings coincided with those of re-
search on bonding Sc which measured the  eI of students in macedonia and croatia 
(Vukovic et al., 2017): bonding Sc positively impacted Sn and pbc (for one out of 
two samples). however, as Sn had no direct effect on eI, it was the number of rela-
tives capable of providing assistance and support that impacted eI through generat-
ing the feeling of being in control (pbc). knowing that family will be there for you, 
even if they have no business experience of their own, creates an important feeling 
of being supported, and consequently provides grounds for the ability to make the 
complicated decisions related to running a business.

Interestingly, neither pbc, nor Subjective norms, nor a positive attitude toward 
entrepreneurship, had any correlation with cognitive fSc. This dimension concerns 
family cohesion, the amount of conflict, or ability to work together in difficult situ-
ations, shared values, and language; it can be reframed as an overall atmosphere of 
mutual understanding and shared narratives within the family. The current study 
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revealed that neither a high nor low quality of cognitive fSc impacted a woman’s 
intent to pursue her entrepreneurship project. research on the Sc of organizations 
(rodrigo-alarcón, et al., 2018) has emphasized the significance of cognitive Sc for 
a company’s dynamic capabilities, or continuous entrepreneurial effort. however, 
shared narratives and mutual understanding within families do not seem to provide 
any useful background for individual business activities.

our study focused participants’ attention to their perceived family or significant 
family members. These relations are often maintained irrespective of positive or neg-
ative emotional background. Thus, the desire to launch a business may not be defined 
by a supportive family atmosphere. further investigation may explore what women 
understand as significant family, and whether different types of families, specifical-
ly the overall supporting atmosphere within them, influence their entrepreneurial 
 effort. 

Conclusion
The purpose of our research was to verify the recent findings within family Social 
capital theory and adapt the new questionnaire (fScQ) for the russian female pop-
ulation in relation to their entrepreneurial Intention, operationalized as an extended 
model of ajzen’s Theory of planned behavior.

tpb proved to be a working concept, with components of perceived behavioral 
control and positive attitude predicting eI. The third component, Subjective norms, 
appeared insignificant in line with previous research specific to russia, which sug-
gests that societal approval is not taken into consideration when launching a busi-
ness, or that other measures need to be adapted to testing Subjective norms within 
a female entrepreneurship context. further investigation is also required due to the 
diversity of opinions regarding entrepreneurship as a socially approved activity in 
light of russia’s Soviet anti-capitalist heritage.

The extended tpb model’s testing of the component of Implementation Inten-
tion, or actual active steps like saving for initial investment, also proved to be sustain-
able for this russian sample, once again emphasizing the importance of perceived 
behavioral control. This important feeling of being in charge of one’s ability to per-
form an action is closely related to self-efficacy and can be called the most significant 
contributor to a woman’s entrepreneurial intention.

our findings confirmed that to a small but significant extent, family Social capi-
tal, especially its Structural and bonding dimensions, provide the foundations for 
higher perceived behavioral control. more time spent with significant family mem-
bers both within and outside the household (Structural fSc), and more connec-
tions with family members who can provide help in difficult circumstances (bond-
ing fSc), served as foundations of pbc and consequently ensured confidence for 
entrepreneurial intention. Interestingly, shared narratives and overall trust (cogni-
tive fSc) played no significant role in impacting entrepreneurial action, suggesting 
that relations with significant family members have a diverse emotional background. 
deeper exploration of what constitutes significant family may shed light on whether 
its morphology may influence cognitive Sc. 
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to conclude, exploration of family Social capital is a promising step for female 
entrepreneurship research. as the world develops in the direction of appreciating 
individuality and unique personal expertise (which entrepreneurship represents at 
its best), it is important to remember that these qualities are rooted elsewhere. fam-
ily time and family connections may seem insignificant or even counter-productive 
when developing one’s individuality. however, investing time in connections with a 
wider circle of relatives brings valuable benefits through building one’s confidence 
and sense of grounding and, consequently, the ability to make bold individual moves 
like opening one’s own business.

Limitations
The limitations of this study include sampling bias (snowball technique and sample 
size), which threaten its validity and the ability to extrapolate the results for the gen-
eral population. The study was correlational with no field or experimental design. 
data analysis yielded low reliability and validity within the Subjective norms compo-
nent, which may require adoption of different methods to measure this component 
in future research. another limitation is that the questionnaire (fScQ) was devel-
oped specifically for adolescents. Thus, the questions were worded and targeted for 
that specific age group. The adaptation we made for this research was only the mini-
mum necessary; a more extensive approach would require further changes. Thus, 
this research can be considered a preliminary step toward a more comprehensive 
adaptation of the questionnaire for adults.
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