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AHHOTauus. Ha cCOBPEMEHHOM MMPOBOM PbIHKE AENCTBYIOT MHOXECTBO KOMMAHUM, OTnYaloLmecs pa3HoobpasHbIM
KOHKYPEHTHbIM MOBEAEHMEM, OTPAXAOLLMM UX Lenn 1 cneumdbunky oesatenibHOCTU. loka3aHo, YTo cpeau passinyHbIX
BUOOB 9KOHOMUNYECKOW OEATENIbHOCTU, TECHO CBSAI3AHHOM C BaXXHEWLUEN TeHAEHUMEN Pas3BUTUS S3KOHOMUKN — LUPPO-
BU3aumelt, 0cob0 BbIAENAOTCA HAyKOEMKas, U KOMIMaHUN, aKTUBHO MCMOJIb3YOLLME HAayKOEMKME TEXHONIOMMK, BCE Yallle
onpenensioT COCTOSIHNE PbiHKA. STU KOMMAHUK Kak MPaBUio, 3aHNMAOT BEPXHUE NO3ULMN B PENTUHIAX, COCTABIEHHbIX
Ha OCHOBE LUMPOKOro NnepeYyHs napamMeTpoB, UMes Jiydllre nokasarenn. ABTopbl OeNaloT BbIBOL O TOM, YTO UCMOJIb30-
BaHVE VICKYCCTBEHHOIO WHTEJINIEKTA CTAHOBUTCS BCe 60Jiee BaXHbIM HakTOpOM, ONPEeAENSIOLLMM YCNEX KOMMaHUW Ha
MVIPOBOM PbIHKE. YCTaHOBEHbI TEHAEHLIN YBENNYEHWS CYObEKTaMM PbIHKA YAaCTOThbl MCMONb30BaHUS B CBOE BU3HEC-
LesdATeNIbHOCTM pasfvyHbIX NAaTtdopM, NPy 3TOM KPYMHbIE UITPOKM PbiHKA BCE Yalle OeMOHCTPUPYIOT 3auHTepecoBaH-
HOCTb BO BHELLUHMX MHHOBaUMSIX, MPUobpeTas Mx Ha PbIHKE UM B3aUMOLENCTBYS C APYrMMU KOMMAaHUSMU U AaXe KOM-
NMaHVSIMU-KOHKYPEHTaMU, a Takke B 06paboTke 1 aHanm3e 60/bLUMX JaHHbIX, MIHTEPHET Bellei. BolaeneHa TeHaeHums
pocTta BOCTPEOOBAHHOCTU BU3HEC-UHKYOATOPOB. AHANIM3 BHYTPEHHMX NMEPEMEH HA Pa3HbIX 3Tanax PasBUTUS KOMMaHUU
Google 1 COOTBETCTBYIOLLIMX UBMEHEHWNIA MOAENN KOHKYPEHTHOIO NOBEAEHUS HA COOTBETCTBYIOLLMX PbIHKAX, MO3BONI
BbIAE/IUTb OCHOBHbIE (HAKTOPbI, MOBMSBLUME HA YCTOMYMBbIE MO3ULIMM KOMIMAHUM HAa COOTBETCTBUSAX PbiHKax. OTMeyeHa
[BOVNCTBEHHOCTb MPOLECCOB NHTEJINEKTYaI3aumm X039MCTBEHHON OEATENIbHOCTU KOMMaHUM: C OQHOW CTOPOHLI pac-
LLIMPEHNE UCMOIb30BaHNA KOMMaHUAMU BO3MOXHOCTEN LIMMOPOBON SKOHOMUKM CTAHOBUTCS BaXKHENLLIEN COCTaBNSIOLLEN
VX YCAELUHOrO KOHKYPEHTHOrO MOBEAEHVS HA PbIHKE, a C APYron — GakToOPOM, OKa3blBaOLLMM BO3AEVCTBUE HA PA3BUTME
3KCTEePPUTOPUATIbHON LIMDPOBOM cpeabl Bu3Heca CoOMpPsiKeHHOM ¢ 0OLLEMNPOBBLIMY NpoLLeccaMmm U GOPMUPOBAHNEM
re03KOHOMMYECKOro MPOCTPaHCTBA.

Kniouessbie cnoea: LI,I/Id)pOBaﬂ SKOHOMUKa, MHTEeNNEeKTyann3auna, KOHKypeHLUna, KOHKYPEHTHOE noBegeHne, Haykoem-
Kaa 0eAaTesibHOCTb, BbICOKOTEXHOIOIMYHaA KOMNnaHua, NHHOBaUMN, TE03KOHOMUKaA

Peculiarities of competitive behaviour of successful
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Abstract. The contemporary world market abounds in companies varying in their competitive behaviour which
represents their objectives and specific activity. The article shows that among various types of economic activity
connected with digitalization as the most important trend of economic development a special place belongs to
high technology, and market conditions are determined by businesses which make use of such technologies. As
a rule, these businesses have the best performance and take top positions of the ratings based on a wide range of
parameters. The authors assume that use of artificial intelligence gradually becomes a significant factor determining
a company’s success at the world market. They have also found out that market entities show the tendency to
use different platforms in their business activities more frequently. Major market players take interest in external
innovation purchasing it at the market or interacting with other companies and even competitors. They also are
interested in processing and analyzing big data and internet of things (loT). The authors point out that demand for
business incubators tends to grow as well. They have analyzed the inner changes at different stages of development
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of Google and the corresponding changes of competitive behaviour pattern at the corresponding markets and defined
major factors which influence stable position of the company at the market. Intellectualization of economic activity
of business can be considered as ambivalent: on the one hand, companies’ more frequent exploration of digital
economics becomes an essential part of their successful competitive behaviour at the market, and on the other hand
it appears to be the factor which effects the development of exterritorial buseness environment connected with the
world processes and formation of geoeconomic space.
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company, innovation, geoeconomics

For citation: Filosofova T.G., Surkova Yu.A. Peculiarities of competitive behaviour of successful businesses in digital

economy. Ekonomika v promyshlennosti = Russian Journal of Industrial Economics. 2020. Vol. 13. No. 2. Pp. 182-
192. (In Russ.). DOI: 10.17073/2072-1633-2020-2-182-192

1L £25Y
HF LTI T ARRFHE

T.G.IERRBEE, Yu. A TR
EHFE R F T2 0E > 101000, E#R} - SRTEIER R0 =

& EHREFR TR EZEEQATNREFTHSE - KT IRIEE Birffetst - Z3CE
o ERMELTHEAT » SETTREANES RERRIENTE  LEEERE > Mtk S
R B MR H it UE TR - XENEIEEER T 2R SHRHIRITR T 25 -
HAERENHER - FERHNEICE - ATEREAERHER RS A EITE 2R TTIAIR G BEER
BEENNE - TrEEERAES - SITERLSTE TP ERSHCEEER - AT E 5%
ORISR AT ~ fEh 7 BT SEMA TR EmFN FNAF AR E T AR A #E
oM REHE (big data) ~ PJHARY (LoT) HYX4ER © 58I 7 GIMLFERY R RA W K HI&E - 8
A NfGoogl e A MM ERHIN BN AL LA R AR fi37 T 32 170 7 VAR ZA Bt AT 704 - AT AT
A FHERR T P RRE AR EEANE - {5 T AR EEE(C AR EN: © —5m >
T RAFEF BT LTSy HAE T 7 BRI ST N RERAREN T, 7 > X2
i 5 2 BRA LA REAE SRV M T L B AR T & J DA % 425 22 AT R — DRI

KRB : WFLYT o B X BRTN > SREUES) > BRELAE] - QT > ELTTE

BeepeHune 3aTesin, CTPYKTYPY U 00'b€MbI TOBAPHBIX PHLIHKOB
TOBApOB, X03AHCTBEeHHBIE IIpollecchl. Takue mepe-
MEHBI IPUBOJAT U UBMEHEHUAM B OM3HEC-MOIEIAX

KOMIIaHUH, B X KOHKYPEHTHOM moBeeHnu [ 2].

YcenoxxHeHUE MEeXIAYHApOOAHOT'O O6MeHa, u
IIpexnae BCcero MeﬁC,Z[YHapOI[HOﬁ TOPIroOBJIN, a TAKXKE
YI‘JIY6JI€‘HI/Ie 1 OKeCTOUeHe KOHKYPEeHIIUU Ha I'IO-
6aTbHOM PBIHKE ABJIATCA BasKHEUIITUMU IIpuMme-

TaM¥ COBPEMEHHOTO0 dTalla PA3BUTHUA MUPOBOH HKO-
HoMmuku [1]. TexHOIOTUUECKUIT TPOTPECC, TTOABJIE-
HIe HOBBIX IIU(MPOBBIX TEXHOJIOTUH U CBA3AHHBIX C
HUMU HOBBIX TOBapOB U YCJYT, KOTOPBLIE HE TOJIb-
KO IOBBIIIIAIOT KAYeCTBO JKU3HU, HO U OKA3BIBAIOT
CYIIeCTBEHHOE BO3eUCTBYE Ha BCI0O MUPOBYIO DKO-
HOMUKY, (OPMUPYsA HOBBIEe DKOHOMUYECKNE OTHO-
IIeHNs, BIUAIOT Ha MaKPOSKOHOMHUUECKNE IIOKa-

OCHOBHble TepMUHbI U ONpeaeneHns

Cpean pasauuyHBIX BUAOB dKOHOMHUUYECKOM
IeATeJILHOCTU TECHO CBA3aHHOM ¢ IMU(pPOBU3AII-
el 9KOHOMUKU 0c000 BbIAesAeTcA Haykoemkue. K
HAaYKOEMKUM BHJaM 3KOHOMUYECKOI IesATeIbHO-
CTU OTHOCAT AeATEJTHHOCTH B 00JIACTH BJIEKTPOCBSI-
3U; NeATEeJbHOCTh, CBA3aHHAA C MCIOJH30BAHUEM
BBIUUCIUTENbHON TEXHUKU W MHPOPMAITMOHHBIX
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TEeXHOJOTHUH; HayYHbIe NCCIeNOBaHUA U paspador-
KH.

OmHOBpPEeMEeHHO, HapPALY C HAYKOEMKUMU
BUJAAaMU B MEXXIYHapPOAHON IPaKTHUKEe PEKOMEH-
IyeTCs BBIEJIATH BBICOKOTEXHOJIOTUYHOE, CpeJIHe-
TeXHOJOTUYHOE UM HUBKOTEXHOJOTUUHOE IIPOU3-
BozcTaa [3].

K swvicokomexnonozuunoii nesaTelbHOCTHU
KOMIIAaHUY OTHOCAT IIPOM3BOACTBO (hapmalies-
TUYECKON MPOAYKIIMHW; TPOU3BOICTBO BBHIUMCJIIN-
TEeJbHOW TEeXHUKU; MPOU3BOACTBO 3JIEKTPOHHBIX
KOMIIOHEHTOB, OIITUYECKUX HPUOOPOB WM Ip., K
cpedHe-8bLCOKOMEXHOL0ZULHBLM NPOU3BOOCMEAM
— XUMUYECKOe ITPOM3BOICTBO; ITPOMUB3BOICTBO AJIEK-
TPOOOOPYAOBaHUS; IIPOU3BOACTBO MAIIITH U 000PY-
IOBAHMUS; IIPOU3BOACTBO aBTOMOOMIET, IIPUIIEIIOB
¥ TIOJIYIPUIIETIOB U APYTUX BUAOB TPAHCIOPTHOTO
obopymoBauusa. CpedHemexHOL02ULHOE NPOU3BO0D-
CMe60 BKJIIOUAET IIPOU3BOACTBO KOKCA U IIPOAYKTOB
HedTernepepaboTKM; IPOU3BOJICTBO PEBUHOBBIX U
IJIACTMACCOBBIX M3JAEJUN; TPOU3BOJACTBO APYTUX
HeMeTa/JJINUeCKUX MUHEPAJbHBIX IIPONYKTOB;
ITpousBoACTBO OCHOBHBIX METAJIJIOB; MPOU3BOJ-
CTBO T'OTOBBIX METAJJIMYECKUX UB3NeJuii (UCKJIIO-
yasg MallluHbl 1 060opynoBanue). K Husxomexnoso-
2uyeckoil desmesbHOCMU OTHOCAT IIPOU3BOACTBO
MPOAYKTOB MUTAHUS, HAIUTKOB, TA0AUHBLIX M3/e-
JUH, TEeKCTUIISA, ONe Kb, KOXKH 1 COITYTCTBYIOIUX
TOBapOB, APEBECUHEI 1 U3JeJIUH U3 AepeBa, Oymaru
u 6ymaru, u Jp.

Bce Buabl X03AHWCTBEHHOW OeATEJIbHOCTU
UYpe3BbIYANHO BasKHBI IJIs IIOCTYIIaTeILHOTO pas-
BUTHUSA COBPEMEHHOM 9KOHOMUKU, HO UMEHHO Hay-
KOeMKNe KOMIIAHUY B KOHEUHOM UTOTE BHISHLIBAIOT
cepbe3Hble M3MEHEHUsI 9KOHOMUKEe, (OPMUPYIOT
HOBBIE OM3HEC-MOJEeJIN W MOJeJN KOHKYPEHTHOTO
TOBeIeHNA Ha PhIHKE.

B HayKoeMKUX KOMMOAHHAX OCHOBHAS IIPHU-
OBLTL (DOPMUPYETCA 3a CUET MHTEJNJIEKTYyaJIbHOTO
TpyJa, HaYUYHBIX NOCTUKEeHUU yueHBIX [4], a cam
TePpMUH HAYKOEMKOCTh TE€CHO CBS3aH C MHHOBA-
IIMOHHOCThI0. VIHHOBAIUS — 9TO BHEAPEHHOE HOB-
IIIeCTBO, B KOTOPOM HAXOAUT HMpaKTudYecKoe (KOM-
MepuecKoe) BOWJIOIeHWe uaesa, HayuHoe 3HaHUe,
orkpbiTHE [5]. OZHAKO B CJIOKHOM IIpOIlecce TOHKU
3a MHHOBAIIMAMHU HOBBLIE TEXHOJIOTUU OBICTPO
«ycTapeBaoT». BHeapsemble IepBOHAUAJIBHO B
He0OJbIIIOM 00'beMe, HOBbI€ TeXHOJIOTUN C PA3JINU-
HOII CKOPOCTh BBITECHSIOT TPAAUIIMOHHEIE. HacTo
HOBafA TeXHOJIOTUA HazeskHee [6], a ee BHeApeHMe
BBIBBIBAET KAaUECTBEeHHBIE yuyullleHus [7], obe-
creunBaeT 0oJjiee BBICOKUU YPOBHS YIIPaBJIeHU,
CHUJKAaeT Cy0O'beKTUBU3M B IIPOUBBOACTBEHHOM
mporiecce (B YaCTHOCTU POOOTU3AIUS IPOIIECCOB),
T03BOJISAET COBEPIIIEHCTBOBATh 00PAabOTKY MaTepu-

aja, yMeHbBIIaTh pasMep MPOAYKTa (B YaCTHOCTH,
Osaromapsa HAHOTEXHOJOTUSIM) U JOCTUTATh OoJiee
BBICOKOII TOYHOCTH U 3(p(PeKTUBHOCTU MaHUIIYJIU-
POBaHUSA UHCTPYMEHTOM (B MEIUIIUHE).

HudpoBaa sKOHOMHKA IOJApa3yMeBaeT He
TOJIBKO OTKAa3 OT TPAZUIMOHHBIX YKOHOMUUE-
cKux (opM, 3aMeHAIONIUX BCe IPOU3BOICTBEHHBIE
(hopMBI IPOAYKTAMY, OCHOBAHHBIMH Ha yCJIyTrax,
HO U B KOHEYHOM MTOTre CIIOCOOCTBYET CHUIKEHUIO
3aTpaT M3-3a CHUKEHUs 3apaboTHOI muaTwl [8].
Pan cmemuanncToB cy:Kaer mudPOBUBAIIUIO KO-
HOMUKH IPUMeHeHUs MU(GPOBOro yIpaBIeHUS U
obmeHa MH(popMAaIe MeXXKAY X03SHUCTBYIOIIUMU
cyobekTamu [9]. OgHAKO, BO MHOTUX CUTYAI[UIX
3apolKAeHNe WY HCIOJb30BAaHME YHUKAJILHON
HOBO# TeXHOJIOTUU CIIOCOOHO KOPEeHHBIM 00pasom
mpeodpPasuTh PHIHOUYHOE IT0JIOMKEeHNe WM IPUIATh
PBIHKY AOIIOJTHUTEJIbHYI0 cermenTauio [10].

Kommepinuanusanus HOBOT'O MPOAYKTa WJIU
YCJAYTu BCerja CJOKHA, TAK KaK CTAJIKUBAETCH C
TPYAHOCTSIMHU: C OJHON CTOPOHBI OOJBIIHHCTBO
moTpebuTesei f0CTaATOYHO KOHCEPBATUBHEI, C APY-
o — UX MPEeANOUTeHUA MOTYT MEHATHCS IO BJIU-
SHUEeM IeJIoTo psaga GaxTopoB. PaspaboTaHbl pas-
JIUYHBIE AJITOPUTMBI IIOBEeAEHUS IJisd KOMIIaHUI,
BeAyUINX WHHOBAIIMOHHYIO AeATEJbHOCTDH, Pas-
pabaThIBAIONINX U BHIBOAAIINX HA PHIHOK HOBBIE
MIPOAYKTHI, ITO3BOJIAIOIE CHUYKATDh YPOBEHb KOM-
MepUYEeCKUX PUCKOB, IPOTUBOCTOATH KOHKYPEHITNHT
[11]. IToHuMaHUEe CYyTH KOHKYPEHIIUU JIEKUT B
ocHOBe (hOPMUPOBAHUSI KOHKYPEHTOCIOCOOHOCTH
KOMIIaHUM, UTO ABJIAETCSA OCHOBOI IJIs JasibHE-
mero GopMUPOBAHUA €€ KOHKYPEHTHOTO ITOBeJe-
HUA.

Konkypenyusa — amo cumyayus 6 epanHuyax
KOHKPemHoz0 PulHKA 6 onpedeseHHbLiL nepuood
8peMernu, npu KOMmopoil He3asucumble cybseKmul
PULHKQ COCMA3A0Mcs 34 02PAHUYEHHbLE PecypCbl
U ayuuLue ycaosus 0as 00CmuiceHus c80eil 0CHO6-
HolL cmpamezuyeckoll yeau. Konkypenmuas
60pvba — 3TO COBO0KYNHOCMb Memodos, UHCMPY-
MEHMO8 U MexXHOL02Ull, KOMOpble UCTOLb3YIOM
cybsexmuvl. KOHKYPEHMHBLLX OMHOWEHUNL 0as
NOAYUEHUS AYLWUX YCL08ULL DOCMUNCeHUS CB80ell
OCHOBHOIL cmpamezuyeckoll yeau, obecnevenus
AYyduLezo NOJONCEHUS U YNPOUHEHUS C80UX NO3U-
uuili Ha onpedesleHHOM PblHKE N0 OMHOULEHUIO K
CBOUM CONEPHUKAM 8 KOHKDEMHbLIL nepuod speme-
Hu[2,12].

KouKypeHTHOe mOBeeHIEe KOMIIAaHUN BCeraa
UMeeT OIpeeIéHHYI0 HalTpaBaeHHOCThb. CoryiacHo
M. IToprepy [13] oHO GasupyeTcsa Ha cIelraIn3a-
Y, y3HaBaeMoCTH OPEeHJ0B U yPOBHE KauyecTBa
MPOAYKIINU, OpraHmu3aInuy cobiTa (Uepes ceTb U
Ha OCHOBE IPSIMBIX IIPO/IaK) 1 BEIOOPE ero KaHAJIOB
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Ta6auma 1

Ton-50 "HHOBAUIMOHHBIX KOMIIaHuit (M0 cocToaamio Ha 2019 r.) [14]

[Top 50 innovative companies (as of 2019)]

Kovmnanusa
Alphabet/Google
Amazon
Apple
Microsoft
Samsung
Netflix
IBM
Facebook
Tesla
Adidas
Boeing
BASF
T-Mobile
Johnson & Johnson
DowDuPont
Siemens
Cisco Systems
LG Electronics
Vale
JPMorgan Chase
McDonald’s
Marriott
Alibaba
Bayer
AT&T
Allianz
BMW
SAP
Philips
Royal Dutch Shell
AXA
Unilever
Salesforce
Pfizer
Stryker
NTT Docomo
Toyota
Volkswagen
3M
General Motors
Dell
Walmart
eBay
HP Inc.
ING
BP
Daimler
Huawei
Rio Tinto
Hilton

Hupycrpus
HUT u TereKoMMyHUKAIUNA
ITorpebuTenbcKkue ToBaphl U Po3HuIia
HUT u TerteKoOMMyHUKAITUNA
HUT u TesreKoMMyHUKAITIA
NUT u TesreKOMMyHUKAIITT
CMU u PasBreuenusa
NUT u TerekoMMyHUKAIUHT
HUT u TereKoMMyHUKAITUNA
ABTOoMOOUIIECTPOCHIE
ITorpeburenbcKue ToBaphl U Po3HUIla
ITpuGopocTpoeHne
IIpuGopocTpoeHmne
NUT u TesreKOMMYyHUKAIIUT
Menumnuma
IIpuGopocTpoeHme
IIpuGopocTpoeHme
HUT u TereKoMMyHUKAITUNA
NUT u TesreKOMMyHUKAIIUT
JHepreTuKa
DuHaHCOBBIE YCIYTH
ITorpebuTenbckue ToBapsl 1 PosHua
Typuswm u IlyreniecTBus
ITorpebuTenbckue ToBapsl u PosHuIa
Megunuua
NUT u TesleKOMMYyHUKAIIUN
DUHAHCOBBIE YCIYTH
ABTOoMOOMIIECTPOEHYIE
NUT u TerekoMMyHUKAIUHT
IIpuGopocTpoeHme
JHepreTuka
DUHAHCOBBIE YCIYyTUA
ITorpebuTeabcKue ToBapsl U Po3HuIla
NUT u TesreKOMMYyHUKAIIUT
Menunuua
Menunuua
NUT u TerekoMMyHUKAIUNT
AgTomMoOuUIIECTPOEHE
ABTOMOOUIECTPOCHLE
ITpuGopocTpoeHme
ABTOMOOMIIECTPOEHYE
NUT u TesreKOMMYyHUKAI[IT
ITorpeb6uTenbckue ToBaphl 1 PosHuma
ITorpeb6uTenbckue ToBapsl u PosHua
NUT u TesleKOMMYyHUKAIUY
DrHAHCOBBIE YCIYTHU
JHepreTuKa
ABTOMOOMIIECTPOEHNIE
NUT u TerexoMMyHUKATUNI
JHepreTuKa

Typusm u IlyremniecTBus
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(OIITOBBIX W PO3BHUUYHBIX), HOBUIUU II0 MU3AEPIK-
KaM U IOJIUTUKE IIeH000pPa30oBaHMUsa, 0COOEHHOCTAX
WHTEerpanuu U OTHOIIMEHUAX C MAaTEPUHCKON KOM-
nanueii. BaxxaedmuM (pakTOPOM ABJIAETCA TOCTH-
JKeHMe TeXHOJIOTUYECKOTO JIUAEPCTBA.

B nudpoBoii s5KOHOMUKE PHIHOK HAYKOEMKUX
TEeXHOJIOTUM PacCIIUPAETCA, MOABIAETCA OOJIBITTIOe
KOJHUYeCTBO abCOJIOTHO Pa3HBIX KOMIIAHUKA CO
CBOUM OCOOBIM KOHKYPEHTHBIM IIOBEIeHNEM.

AHanu3 TeHp,eHLUA Ha pbIHKE BbICOKOTEXHONIOMUUHbIX
KOMMaHWMN

Ilo cocrosuuio Ha 2019 r. BepXHUE IO3UIUU
B PeNTUHTE MHHOBAIIMOHHBIX KOMIIAHUH, COCTaB-
JIEHHOTO Ha OCHOBE IIIMPOKOTO IIepeuHdA Iapame-
TpoB (MBMEHEHUN NPUOBIIU, BHIPYUYKU, JAaHHBIX
OTUYETOB PE3YJbTATOB TEXHUUECKUX WCCJEIOBA-
Huit, pacxonoB Ha HUOKP u xp.) [14] sarumaroT
rkomnauuu Google, Amazon, Apple (ta6a. 1). Otu
KOMIIaHMM 3HAUMMO BJIUAIOT Ha CBOIO OTPACJb,
OTHOBPEMEHHO MX cIenu(uKa OTPakaeTca Ha UX
KOHKYPEHTHOM IIOBEIeHUU Ha IJI00aJIbHOM PHIHKE.

AHanms mo3BOJIAET BBLAEJIUTH Ba’KHBIE TEH-
IEeHIINY Ha PBIHKE BHICOKOTEXHOJOTUYHBIX KOM-
MaHW#, aKTUBHO yYacTBYWINUX B (GOpMUPOBaA-
HUY HOBBIX SKOHOMHYECKUX OTHOIIeHuU#u [8].
Ha ocHOBaHUU IPOBENEeHHOTO aHAJIM3a BBIAEIEH
BayKHEMWIIIUU HOBBIN TPEHJ — 3HAUUTEJbHBIN YXO[I
BIIepe KOMIAHUKN-TUAEPOB “C OTPHLIBOM” 3a CUET
WCTIOJb30BAHUA TEXHOJOTUH WMCKYCCTBEHHOTO
unreainexta (M) Kak B IPOU3BOACTBEHHOM IIPO-
mecce, Tak W BCTPAWBaHUE WX HEIIOCPEICTBEHHO B
CBOUM TOBaphI U YCAYTU. ITU KOMIAHUU AKTUBHO
COBEPIIIEHCTBYIOT 1 PaboTy C BHEIITHUMHU Cy0'hbeKTa-
MU — cepBHUcaMH, mIaT@opMamMu, S9KOCHUCTEMaMU,

YTO CO3AeT IPEAIIOCHLIKY I TeHePAuy U JaJIb-
HeHIero McIoJb30BaHUA HOBBIX HAeii, a TaKiKe
IIPeIOCTaBJIAET HOBBIE BOBMOXKHOCTH JJIA IIOJyde-
HUS CepPbe3HBIX NOMOJHUTEIbHBIX BhIroA. OeHKa
CTATUCTUYECKUX JAHHBIX ITOKA3aja, YTO MCIOJb-
30BaHMe UCKYCCTBEHHOTO MHTEJJIeKTAa CTAHOBUTCS
BCce 0oJiee IOMYJIAPHBIM, M MHOTME KOMIIAHUU BCE
0oJIbIlle IT0JIATAI0TCS Ha ILIAT(GOPMBI M HA dKOCH-
CTeMBbI, YTOOBI MAKCUMU3UPOBATEL dPPEKT.

JKocucTeMa B IIM(PPOBOII OTpaciain — CHUCTEMA
pacopocTpaHeHusA ITU(MPOBBIX CEPBUCOB U MPUJIO-
JKeHUI, TOTOBBIX IIOACTPANBAThCA IO IIOTPeOUTe-
JIsi I MOMEHTAJILHO PearupoBaTh Ha CIIPOC; TaKKe
OHU 00ecIIeunBalOT IIaPTHEPCKOE B3aMOeliCTBIe
MEKAy OpraHmsanuaMu U ux miatdopmamu (cep-
Bucamu) [15].

VYoxe B 2018 r. B cIUCKe OATUILECATHA CAMBIX
VMHHOBAIIMOHHBIX KOMIIAHUN MOYKHO 3aMETHUTH
HapaCTAIONUIYI0 TeHIEHIINIO YCULEeHUS POLU UCKYC-
CMBEHH020 UHMeNIeKMAa, KAK 8AXH020 PAKMO-
pom agpexmusrHocmu x03sailcmeeHHOU desmelib-
Hocmu. OgHOBpPEMeHHO TOoIbKO MeHee 10 % KoMm-
MaHuil CYUTAIOT, UTO IO ATOMY IIOKA3aTeJNI0 OHU
MOTYT OBITH OIleHEHBI BBIIIIe CpefHero ypoBHs [16].

Ananusupysa naHHble Pas3sBUTUA 9 caMbIX
MHHOBAIIMOHHBIX KOMIAHUI 3a mocaenuue 13 jer
(puc. 1) MO:XHO BUAETH, uTo A0 2017 r. BepXHIOIO
mosuinio periTuHra 3anumana Apple. B 2018 r.
MO3UIIMN KOMIIAHUU CHU3UJIACh Ha 3 MYyHKTA,
yerynus mosunuu Kommaunuu Alphabet/Google
(xoropasa paxtuuecku ¢ 2008 r. 3ammmasia BTOpoe
MecTo) 1 Amazon (KoMIaHusa paboTaeT Ha PHIHKE
MOTPEeOUTEeILCKUX TOBAPOB), IMHAMUYHO Pa3BUBA-
forytocda ¢ 2015 r. Microsoft Ha mpoTakeHUU MU~
TeJILHOTO BpeMeHU COXPaHsAeT 4 TO3UITUIO.

PeATUHT Ton-9 MHHOBALMOHHbIX KOMMNaHUMN

2005 2008 2012 2013 2014 2015 2016 2017 2018 Alphabet/Google
y e AMazon
/ \A,L/ K == Apple
-~ {‘ ZS Facebook
'\ b s |B M

PeliTMHr
O o0} ~ (o)) (@) » w N =

N ot

e \Microsoft
Netflix
Samsung

Tesla

Puc. 1. lunamMuka peiTHHra HHHOBAIIMOHHBIX Kommauuii (2005—2018 rr.) [16]
[Dynamics of the rating of innovative companies (2005-2018)]
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KomMmanuu 13 mepBoil JecATKU IPeICTaBJIeH-
HOTO pe’THHTa 0COOEHHO AKTUBHO HCIOJb3YIOT
UCKYCCTBEHHBIN MHTEJJIEKT, MIAaT(MOPMBI 1 9KOCHU-
crembl. Komnauusa Alphabet/Google cmoriaa mona-
HATBHCSA HAa IepBOe MecTo, oboiasa Apple (koTopas
JUAUPOBAJIa HA PBIHKE mocyeaaue 13 jJeT) uMeHHO
3a CUeT BHEIPEHUS U PA3BUTHUS TEXHOJIOTUHN UCKYC-
CTBEHHOI'0 MHTeJJIeKTa. TaKiKe OHA MCI0JIb30Baa
9KOCHCTEMbI ¥ COTPYAHMUYANA C APYTUMHU KOHKY-
peHTaMu B mporecce co3manus Waymo (aBTOHOM-
HOT'O BOYKJIEHUS).

Komnanusa Amazon (BTopasi IO3UITHAS B Peii-
TUHTe), MOMUMO HCKYCCTBEHHOTO WHTEJJIEeKTa
BHEIPUJIA TEXHOJOTUIO0 PACIO3HABAHWUSA I0Jioca
(Alexa) u mirardopmenusie cepBuck! (Amazon Web
Services).

Ha rperneii mosunun Haxogurcsa Apple, koro-
pas Takike paboraja HaJ MPOEKTOM paclo3HaBa-
HUA rojoca (Siri).

Microsoft (ueTBepras mo3uuA B peHTHUHIE)
3aHUMAaeTcs He TOJIHKO pa3paboTKO IporpaMMHO-
ro obecmeueHnsd, HO UCKYCCTBEHHOT'0 MHTEJIJIEKTa
U TI1aT(OPMEHHBIX YCIYT.

He Tonbpko nepsbie 10 BHICOKOTEXHOJIOTUUHBIX
KOMIIAHUH MCIIOJB3YIOT IPOPHIBHBIE TEXHOJIOTHUH,
HO M KOMIIaHWU, 3aHUMAaloue 60jiee CKPOMHBIE
MO3UINHU B OOIIeM pedTHHTe, OAHAKO, 3aHUMAO-
e mepeaoBbie TO3UIIUY B CBOeli oTpacau. B vact-
Hoctu, BASF (mosuius 12) paGoTaeT HaJ CO3JaHI-
eM TeXHOJIOTHI, CIIOCOOHBIX MAEHTU(MUIIUPOBATH
YTJIEKUCIBIN ra3 U Mpoure MapHUKOBbIE Ia30B B
atmochepe. McDonald’s, sanumas 21 mosumnuio,
AKTHUBHO HMCIIOJIb3YeT MCKYCCTBEHHBIN MHTEIEKT
I paboThl ¢ KIMEHTAMU, MCIOJAL3ys MmiaaTdop-
My IU(POBOTO MEHIO, UTO IIO03BOJISIET OIIEPATUBHO
pearupoBaTh Ha pas3auvHbIe (haKTOPHI (Hampumep,
IeHb HeIeJu, Pe3yabTaThl OIIePAaTUBHOTO aHAaJU-
3a cIpoca, MOTOABI U AP.), OBICTPO U3MEHAA KaK
coZlep:KaHme IPeAJIOKeHNs, TaK U KOH(QUTypaIiuio
u pusaiia. Komnaunua Philips (mosunua 29) opu-
MeHSAeT UCKYCCTBEHHBIN MHTEJJIEKT AJA aHaamsa
0OJBINIMX NaHHBIX B chepe 3IPaBOOXPAHEHNA.

C mcmoab30BaHMEM HOBBIX ILIAT(POPM pas-
pabaTeIiBaeTcA HOBaA MPOAYKIUSA, PACIINPAETCA
npeokenue. Hampumep, Siemens (16) u Boeing
(11) cosmanu aHaIuTUYECKUE TIIaTHOPMEI ITPOTHO-
supoBaHus, a Amazon, Microsoft u IBM — oguu us
JYUIINX, KTO BHEAPUJ 00JIaUHYIO CUCTEMY.

Ha priake mHHOBaAIU# TaKKe OTPOMHOE 3HaUe-
HUe nMeeT 00paboTKa U aHaJIU3 O0JBIINX JAHHBIX
(Big Data), uemy cmocobGcTByeT MHTEpPHET Belrei
(IoT). ITo mporuosam, pa3paboOTKU B faHHOI cdepe
U UX BHEJpEHNEe B IIPOU3BOACTBO IIPEIOIPEIeIUT
JINEPOB PEeNTUHra CAMBIX MHHOBAI[MOHHBIX KOM-
HaHU# — B OyAyIIeM.

Morrubie KOpOoOpanuy Tak:kKe TeMOHCTPUPY-
IOT CBOIO 3aMHTEPECOBAHHOCTDL BO BHEIITHUX WHHO-
BanuAx (T. €. TeX, UTO CO3JAIOTCA ITOCPEICTBOM
B3aUMOJEHMCTBUA CO CTOPOHHUMHU CTPYKTypaMmu,
KOMIAHUSAMU, B TOM Uucje KOHKyperaTamu): 81 %
HWCIIOJIb3YEeT MapTHEPCTBO C APYTUMU KOMIIAHU-
SMU C IIeJIbI0 IIPOBEIEHU COBMECTHBIX HAYUHBIX
ucciaenopanuii, 83 % TPamgUIIMOHHO COTPYAHMYA-
IOT ¢ ApyruMu npeanpuatruamu [15].

IBa riiaBHBIX KOHKYPEHTa Ha CBOEM pPHIHKE
Google Android u Apple iOS 00beqUHNINCE U CO3-
nasu sxocucremy telcos mis paspaboOTOK MPUJIO-
JKeHuii u mp. M3-3a TOro, 4TO TeXHOJOTUU OBICTPO
ycTapeBaloT, a CIIPOC IIOTpebuTeeil OBICTPO MEeHs-
ercs, HOTPeOHOCTh KOMIIAHUN B COTPYIHUUECTBE
TOJIBKO YCUJIUBAETCS.

Eire oxHoO# TeHAeHIMeNH ABJSETCS POCT BOC-
TpeOOBaHHOCTU OM3HEC-MHKy0aTOpOB: Oua3Hec-
MHKYO6aTOPhI BOCTPEeOOBAHLI 75 % KOMIAHUM peii-
TuHTa [15].

C mpyroil CTOpPOHBI, aHAJU3 ITOKAa3aJ UTO Y
caMbIX CJIa0bIX UHHOBAIIMOHHBIX KOMITAHUI TaKOM
dopMaT coTpygHHUECTBA PAa3BUT ILJIOXO, JUOO
BOOOIIIE OTCYTCTBYET.

Takum o0pasoM, KOMIAHUU U3 IIEPBOH UeT-
BEePKHU JUIEPOB IIOCTOSHHO BHEAPSIOT HOBBIE TEX-
HOJIOTUY (MCKYCCTBEHHBIN MHTEJJIEeKT, 00JauHbIe
mIaT(OPMbI, TapPTHEPCKNE 3KOCUCTEMbBI, aHaJIN3
OOJIBIINX MaHHBIX ¥ UHTEPHET Belleii), OOHOBJIAIOT
aJITOPUTMBI, CO3Jal0T HOBOE IpeJIoKeHne u 0oJee
KOoM(OPTHLIE, YCOBEPIIEHCTBOBAHHLIE TOBAPBI U
YCAYTHU AJI51 TOTPEeOUTENs.

0co6eHHOCTN KOHKYPEHTHOrO NMoBeaeHUsi KOMMaHuU
Google

CeromHs KpyIIHEHUINIeN 1 YCHeITHOH ABISeTCA
komnauus Google, sanumaromas 1 mecto B peii-
TUHTe WHHOBAIIMOHHBIX KOMHOAHUN 1 3 MECTO — B
peiTuHTe KPYHIHeHINX IPeqIPUITUIl 110 PBIHOY-
HOM cTouMocTHu. Yike B 2006 r. kommnauusa Google
nepemecTuyach ¢ 8 Ha 2 mecTto. [lasee cTabuIBHO
(3a uckiouenuem nagenus B 2013 r. mo 3 mecra)
3aHUMAaJa 3Ty MO3UINI0, ycTynasa g0 2017 r. Toab-
Ko Apple, mocyie uero oboruaja u ee.

AHanus BHYTPEHHUX MepeMeH U U3MeHeHUH
MOJeJu KOHKYPEHTHOTO IIOBEJEeHUs II03BOJIUJI
BBIJIEJUTH OCHOBHBIE (DAKTODHI, MOBJAUABIIINE Ha
MO3UINY KOMIIAHUY B PENTUHTE.

Hauasnwublil aTan passutusa Google Inc. cBsa-
3aH ¢ ocHoBaHueM KommaHuu B 1998 r. 1o 2000 r.
C. Bpus u JI. Ilefig:x 6e3yCIeNTHO IBITAINCH IIPE/-
JIOJKUTH cBoM paspaboTku Ha peiake UT u Teie-
KOMMYHUKAINI, a TaKyKe MHBECTOPaM: OT BCeX
moJIy4yajii OTKa3, MOTHUBUPOBAHHBIM TEM, UTO
TIOMCKOBBIE CUCTEMEI B MHTEPHETE 6eCIIePCIIeKTUB-
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HBI ¥ He IPUHECYT Joxona. biaarogapsa nHBECTOPY
— dunu BexTosbIaiM, KOTOPBI BRIDUCA UYeK Ha
100 Tteic. goma. CIITA. C. Bpunu u JI. Ilefigx cmor-
Jau HavaTh meso. Cpeau mIpUOPUTETOB KOMIAHUU
OBLIIO BBHIOPAHO TO, UTO B Hel MOJKHBI paboTaThb
JYUIITe.

B mauasie 2000-x romos BMeCTO MCIIOJIb30Ba-
HUS TPAAUIIMOHHOTO “II09TAITHOTO IToAX0a” B IIPO-
M3BOJICTBE, OBLJIO PEIeHO UCIOJb30BaTh COBMECT-
HOe o0Cy:KIeHUe ¢ MHyKeHepaMU IJIaHOB IO pea-
JU3AIUU TPOEKTOB, UTO IMTO3BOJIAIO0 TeXHUUYECKUM
paboTHUKAM BHOCHUTH CBOII HHIMBULYAJIbHBINA
BKJIAZ.

B 2003 r. Google mo cyTu ocraBajics MHTEP-
HeT-cTapTamoM, HecMOTpsA Ha To, uto ¢ 2002 r.
KOMIIaHMS Havajia OTKPBIBATH HOBBIE O(UCHI II0
BceMy Mupy. Momesib KOHKYPEHTHOTO MOBeIeHU s
cTpomJyiach Ha HEOOXOAMMOCTU MPOTHUBOCTOSTH
Microsoft (rstaBHOMY UTPOKY HA PBIHKE) U BKJIIO-
yaJia MOCTOAHHOE COBEPIIIEHCTBOBAHNE.

B T0 xe Bpems ObL1 codgaH cepBuc Google.
ToBapbel B MHTEpPHETE MOYKHO HMCKATh C IIOMO-
mpeio cucrembl Froogle. B 2003 roay peanmsosa-
HBI TaKkue npoeKThl Kak Google Adsense, Google
Print, Google Grants, uepes rox — cepsucsr Orkut
(mepBasi comuaabHas ceTb KommaHuu), Google
Academy, Keyhole. OgHaxo, mepBbIil 3HAUNTEIb-
HBIN T0XO0J OBLI IIOJyYeH mo3ske. IIpoekT pexkaam-
Holl cuctembl AdWords okasajics ygauHBIM: B
1999 r. KoMmaHUA craja IIPoJaBaTh PeKJaMoaa-
TEJISIM BO3MOJKHOCTH Pa3MEeCTHUTh pPeKJaMy Mpu
HUCIOJb30BAHUU KJIOUEBBIX CJIOB IMOUCKA (IIPOEKT
AdWords). ITo cytu craprarm craJ mepedopMupo-
BBIBATHCA B TUII KOMIIAHUU CO CBOMMU CTPYKTYP-
HBIMU HoApasaeneHuamMu u Google cTaa OTKPBHITOMN
KOMIIaHHEeH, BBIIIYCTUB CBOM IIepPBble aKIHUH. B
2004 rogy cTOMMOCTD MEPBBIX aKIUI KOMIIAHUU
Oblyia HauboJiee BHICOKOM [17].

Mogeab KOHKYpeHTHOTo moBegenus Google
mpeamoJiarajia o0HOBJIeHUE, IS HOBBIX paspado-
TOK TpeboBaIoCh PUHAHCUPOBAHUE, U B IPUOPUTE-
Te OBLIO JOJTOCPOUHOE PAa3BUTHE B yIIepd KPaTKo-
CPOYHBIM JOXOAAaM KOMIIaHUMU.

Ycmexy cmocobcTBoBaiu 3(hGEeKTUBHBIE
MHCTPYMEHTHI IIPOABUKEHUS, IIPEKAe BCEro
pexaama [18]. Kommanua Microsoft, yBuzes B
Google riaBHOTO KOHKYpeHTa B c)epe MHTEePHET-
TOMCKA 1 PEeKJIAMHOTO OM3HEeC, BCTYIUJIO B KOHKY-
peHTHYIO 00pBLOY, Aeaas IeJabi0 KOHKYPEHTHOTO
TOBeIeHNUA BhITeCHeHEe KOHKYpeHTa. PaHee Hauu-
HaIoIe KOMIIAaHUY He BhIIePsKaau CUJILHOTO JaB-
geuusa Microsoft. Ycmexa KOHKYPEHTHOTO TTOBeIe-
uusa Google obecmeuniia cTpaTerus CTPEeMUTEIbHO-
TO PasBUTHUA: KOMIAHUS 3HAUUTEJIHHO YJIydIlaia
cucTeMy IOMCKA, YBeJIMUMUBaJIa CKOPOCTDL ee pabo-

ThI, H00aBJANa KapTUHKU, KapThl, obecleunsa
yBeJIMUeHNEe KOJIMUECTBA A3LIKOB, a TaKyKe pas-
paborayia ¥ IpeAJioKuyia PEIHKY HOBBIE IIPUJIOKE-
Husa Gmail u YouTube [17]. Cpenu yaau MOIKHO
HasBaTh cepBuc Kapter Google, Google Analytics,
Google Local, Google Talk, Google Reader u Gmail
Mobile.

KoukypeHTHOe mOBeJeHUWEe KOMIIAHUU
BKJIIOUAJIO W TapTHEPCKOE COTJAIllleHume ¢ Sun
Microsystems, Microsoft, Nokia m Ericsson
Yahoo.

K xommamusam, mpuoOpereHHbIM Google B
"Hauase 2000-x rogoB, OTHOCATCSA: KOMIIBIOTEP-
Hasa ceth Usenet (2001), BeG-cepBuUC I151 BeIeHUS
60ros Blogger u Pyra Labs, Applied Semantics —
mporpamMma, IMOo3BOJIAOIIA AHAJIN3NPOBATD COLEP-
sxaume BedcaiiToB (2003), OecmyiaTHaa mporpaMMa
IJis paboTsl ¢ mudpossiMu poTorpadpuamu Picassa
(2004) u omepalmoHHAsA cUcTeMa AJA cMapTdo-
HOB, ILJIAHIIIETOB M mpoumx ramxeroB Android
(2005)[18].

T'oBopsi 0 KOHKYypeHTHOM moBegenuu Google,
HAJI0 OTMETUTh, YTO OHO OCHOBBIBAETCS Ha CTpaTe-
run gaupdepeHnuaAIUN.

Crparerusa nguddepeHIuaIuu IPeaIIoaraer
(1) mupoKmii oxXBaT PHIHKA, (2) HAIlEJIEHHOCTh Ha
GOJIBIITYIO IIeJIeBYI0 ayIUTOPUI0, OAHAKO BKJIIOUAET
COBOKYIIHOCTHh Ju((pepeHIIuPOBaHHBIX IPOEKTOB,
KaKIbIi U3 KOTOPBIX SBJIseTCA abCOJIIOTHO YHU-
KaJbHBIM Ha PBHIHKE U UMeeT COOCTBEHHYIO Y3KYIO
CIeUaIn3UPOBAHHYIO IIeJIEBYI0 ayUTOPUIO.

C pasButueM, KOHKYPEHTHOe IIOBeJeHUe
kKomnanun Google mpuHIUONAILHO He U3MEHU-
Joch u mpexmosarano (1) moCcTosAHHOE COBEpIIeH-
CTBOBaHME YHUKAJbHOU NpPOAyKIuu, (2) BHengpe-
HUe MHHOBAIIMOHHBIX BBICOKUX TeXHoJoruii u (3)
IIOCTOSHHOE TIPEIJIOKEeHNe PHIHKY HOBOTO IIPOAYK-
Ta (ycayru) mo Mepe pasBUTHUA PHIHKA U U3MeHe-
HUA CIIpoca, a yacTo u (4) opMupoBaHuUsa crpoca,
YTO KOMIIAHUA C YCIEXOM JIeJIaeT.

B 2015 r. gna popMupoBaHUA 00J€e UeTKO
CTPYKTYPBI OPraHU3alUy KOMIIAHUN U IIOBBIIIE-
HudA 3(pdexTuBHOCTL yupaBiaeHus Google 3aaBuia
0 pPeopraHmsaInuyu CTPYKTYPhI KOMIAHUU, IIOCJE
yero Kopropamnusa craia HasbeiBaTbcsa Alphabet u
pasmesmiach Ha Be CTPYKTYPHBIE BETBU B COOT-
BercTBuu (puc. 2) [19, 20]: ogHa BeTBb — Google
(Bce BeO-paspaboTKU), APyrad — UHBECTUIINOHHBIE
TPOEKThI, KOTOPbIe PA3BUBAET XOJIUHT B APYTUX
OTpacIAaX.

Ananusupya mnocienHiolo uHHGOPMAIUIO O
Google [21, 22] cTaHOBATCA KOMIIAHUEH C MHOTO-
YHCJeHHBIMU IoapasaeneHuamu, guddepen-
IUPOBAHHLIM OM3HECOM, OTPOMHBIM OXBAaTOM
peraka Hampumep, Calico u Life Sciences (8 mau-
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Puc. 2. Crpykrypa Alphabet [19]
[Alphabet structure]

HbIl moMeHT Verily) sammmarorcsi paspaboTka-
Mu B chepe 3apaBooxpaHenusa. OCHOBHASA IeJb
Alphabet oGecmeuuTs Bce ycaoBusa, HamboJee
yaob0HbIe Aad 3(P(PEeKTUBHOTO PA3BUTUA KaXKI0-
ro OmsHeca M peajus3aluyd OCHOBHOIO IIPUHITUIA
CBOEro KOHKYPEHTHOT'O IIOBeIeHusa Ha pbiHKe: JI.
Ileiig:x menaeT aKIeHT Ha IIPOEKTHI B c(pepe HOBelI-
MINX TEeXHOJIOTUN MAIINHHOTO O0YUYeHUS U UCKYC-
cTBeHHOT0 MHTEJIeKTa — Google Photos u Google
Now.

C 2017 r. UCKYCCTBEHHBIII HHTEJIJIEKT U
MaIlliHHOe O0yUYeHMe CTaJu IeHTPOM BHUMAHUS
XOJNAWHTA W JUAepaMHu 10 WHBECTUIUAM, BHY-
TPEeHHUM pacxXoiaM U MPUOOPeTEeHUSIM, a UCKYC-
CTBEHHBIII MHTEJIJIEKT KOMIIAHUY O0BITPAJI JIyUIlle-
ro urpoka B Go u Dota 2. Halli Labs, AIMatter,
TPU - Bce sTo npuobperenusa Google B mamuoii
"Huimre. Kpome Toro, B 2017 r. XoaAuHT aKTHUBHO
perucTpupyeT HaTEHTHI CBOMX MHHOBAITMOHHBIX
u300peTeHul B chepe UCKYCCTBEHHOT'O MHTEJLIEeK-
Ta, 3a mocaeauue asa roga Google B COBOKYIHOCTH
mpuobpes 8 KoOMIIaHUIT IT0 paboTe ¢ 00JIaUHBIM XPa-
Huauiem [20].

Mo:KHO TOBOPHUTH O IBOMCTBEHHOCTH IPOILEC-
COB MHTEJJIEKTyaln3anuy XO3ANCTBEHHON mes-
TEeJbHOCTH KOMIAHUI: C OJHOU CTOPOHBI JIiesKaIllee

capitalG
~ A -
\7 le Ads "9 MAKANI o
G009 Calico
Google Cloud o Gooéksc:;::mwm
verily
Google Maps
. WAYMO
android

Google fiber F

nest @ chromebook ) SIEIE
Hardware O Pixel @ chromecast

© DeepMind
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B OCHOBE KOHKYDPEHTHOTO IIOBEJEeHUA HA MEXIY-
HaApOJHOM DBLIHKE pacIIUpeHNe HCIOJb30BaAHUSI
BO3MOJKHOCTEIl HOBBIX TEXHOJOTHN Hu(GpPoBOit
9KOHOMUKH, a C APYrOl — HOBeHIIINe TeXHOJOTUN
OKAa3bIBAIOIIME BO3AEMCTBHE HA PA3BUTHE dKCTEP-
pUTOpPHATBHOCTY UM POBOM cpeabl O1M3Heca CoOIpsi-
JKEeHHOII ¢ 00IIeMUPOBBIMHU IIPOIleccaMu U (pOpMI-
pOBaHMEM Ir'e09KOHOMHUUYECKOT0 IIPOCTPAHCTBA.

3aknoueHue

OmeHKa KOHKYPEHTHOTO IIOBEJEHUA KOM-
naauu Google, pe3ko BopBaBIlielicsa HA MUPOBOH
PBIHOK C HOBEHIMUMU MUGPOBBIMU TEXHOJOTUSI-
MU, IOKasajia, YTO yCIelIHas IOCJef0oBaTeIbHAA
TpaHchopMaIud KOMOAaHUN, a BMeCTe C 9TUM U
[MOBeleHUA KOMIIAHUM HA PbIHKE, CTABIIEN JIUIe-
POM HOBOT'O PHIHKA, B OCHOBE KOTOPOM JIEXKUT HAY-
KOEMKOCTb, HaIlle[Ilasi CBOE BhIPAKEHIE B WHTEJI-
JIEKTyaJInu3aluy JesTeJbHOCTH KOMIIAHUM, CTa-
HOBUTCS Ba)KHeHIIUM (PaKTOPOM, OKa3bIBAIOIIIUM
BO3JelicTBIE HAa Pas3sBUTHE MUPOBOTO X03AICTBA,
0CO0EHHOCTH B3aMMOJEHCTBUSA €ro CyO'beKTOB U
COIIPsi’KeHa ¢ 00II[eMUPOBLIMH IIporeccamu u Ghop-
MUPOBAHUEM Ie09KOHOMUYECKOTO IIPOCTPAHCTBA.
Ona cTaHOBUTCA BasKHeHIMuM (PaKTOPOM ycIexa
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B F€09KOHOMUUYECKON KOHKypeHIuu, (hopMupy-
o1ielica B AUHAMUYHON MaKpOCHCTEMe BEKTODPOB
pasBuTus, B T.4. MUPPOBU3ANUUN SKOHOMUKH,
MeHAIelH 01M3Hec-MOgeNH, CTPYKTYPY OTpaciei
¥ TOBAPHBIX PHIHKOB.
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