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Responsibleentrepreneurshiphasbecomeoneofthemostimportantenterprises’activities.Corporate
socialresponsibility(CSR)andsociallyresponsibleinvesting(SRI)treatedasavoluntaryinclusionof
theneedsofstakeholdersinthecompany’sstrategyaremoreandmorerecognizableconceptsinthe
moderneconomy.Theyareusuallybelievedtoconcernthebiggesttransnationalcompanies,whichhave
alreadygrowntheirbusinesstothepointwheretheycangivebacktosociety.Butrecentlytheystarted
toreferalsotothesmallandmediumfirms.Oftenenterprisesfromtheverybeginningstarttotakeinto
accountenvironmentalprotectionorlocalcommunityactivitiesintheirstrategies,assumingthatitwill
helpthemtoboostthebrandandbuildgoodrelationswithstakeholders.

Theideaofresponsibleentrepreneurshipreferstoissuesraisedinmanydifferentfieldsofscience,
e.g.,economics,management,laworethics,andphilosophy.Ithadasignificantimpactonthedevelop-
mentoftheoriessuchasSocialResponsiveness,orCorporateSocialPerformance,whichemphasizethe
appropriatebehaviorpatterns,mechanisms,structures,andprocedurestorespondtotheexpectationsof
stakeholdersintherightway.Inaddition,otheracronymsmoreandmoreoftenhighlighttheareasof
interestofresearchersrelatedtotheconceptofrespondingbusiness,suchasCSI(corporate social invest-
ment, corporate social integration, corporate social innovation),CSD(corporate social development),
CSO(corporate social opportunity),CSE(corporate social entrepreneurship)etc.Inotherwords,the
conceptofresponsibleentrepreneurshipcanbetreatedinaninterdisciplinaryandmultidimensionalway.

Intoday’sworld,anactivecommitmentto,e.g.,socialresponsibility,hasbeenbecomingmorecom-
monforacompany.Carefullyplannedresponsibleentrepreneurshipbehaviors(likeCSR,SRI,etc.)are
equallyvaluableforacompanyandthecommunity.Itentails,ontheonehand,thatinvestorsmustbear
theconsequencesoftheirdecisionsandactionsand,ontheother,thattheyshouldtakeintoaccount
thespecificneedsofpeople,socialorganizations,andeconomicentitiesoperatingintheirenvironment
andonthelocalmarket.ImplementationoftheCSRandSRIconceptscanalsohelptoforgeastronger
bondbetweenemployeesandthecorporation;theycanboostmoraleandcanhelpbothemployeesand
employersfeelmoreconnectedwiththeworldaroundthem.Moreover,thegrowingimportanceofthis
conceptresultsfromthefactthatitisperceivedasaneffectivetoolforincreasingcompetitiveness,im-
provingtheimageofthecompanyorcontributingtothegenerationofhigherprofits.

ThemainresearchgoalofthebookistoidentifythescaleandscopeofimplementationofCSRand
SRIstrategiesandstandardsincompaniesoperatingindifferenttransitionandemergingeconomiesas
wellasassessingtheglobaleffectsoftheseactivities.ItisessentialtoknowhowMNEsbehaveinthe
areaofsocialresponsibilityonhostmarketsaswellastoassesshowlocalcompaniesrespondtothese
strategiesandallinall–howlocalclientsandstakeholdersperceivethesocialdutiesandresponsibili-
tiesofenterprises.
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Theresearchcopeofthebookarefocusedon,butnotlimitedto,thefollowingkeysubjects:respon-
sibleentrepreneurship,responsibleinvesting,socialinvestmentfromtheperspectiveoftransitionand
emergingeconomies.Thebookprovidesanin-depthinsightintosociallyresponsiblebusinessstrategies,
theirimpactonthecompany’sperformanceaswellasglobalwellbeingofthesociety.Apartfromthat,
itwillalsodeliverasetof“bestpractices”,readytouseincompanies.

Untilnow,CSRandSRIconceptshavebeenwidelydiscussedintheliteratureandthedebateamong
scholarsofdifferentdisciplines.Thisdiscussionhasproducedarichsetofcontributions,especiallyin
highlydevelopedcountries,butmuchlessindevelopingandemergingcountries.Itisalsoworthstressing
thatinthelastdecade,studiesofresponsibleentrepreneurshiphavemergedwiththoseonsustainable
developmentofthecompanywhatotherauthorssometimesforget.Thisbookwillbeabletofillthisgap,
becauseitwillcontributetodebatesover“holisticdevelopment”ofafirm,payingparticularattention
totheimportanceofimplementingCSRor/andSRIideasintobusinessphilosophy.

Ourbookconsistsof2sectionsand14chapters.Thefirstsection(Chapters1-7)isdedicatedto“Cor-
porateSocialResponsibilityandSociallyResponsibleInvestingStrategies:PracticesintheContextof
SustainableDevelopment,”thesecondsection(Chapters8-14)analysistheprocessesandmechanisms
of“ValueCreationThroughResponsibleBusinessandSociallyResponsibleInvestingStrategies.”

Inthefirstchapter,CorneliaPhilipovafromUniversityofEconomics–Varna(Bulgaria)underlines
thattheprocessesaccompanyingstatesocialpolicyoverrecentdecadesaswellastheircontradictory
impactonthesustainabledevelopmentofthesocietyareoneofthefundamentalcontemporaryproblems.
Nowadays,therearestillnoclearsolutionstothedebateonhowtoalleviatesomeofthesignificant
problemslikeenvironmentalpollution,poverty,agedpopulation,incomeinequality,socialexclusion,
etc.Herchapter,“CorporateSocialResponsibility:BusinessContributiontoSustainableDevelopment”,
aimstoshowhowmultinationalcorporationstaketheroletosolvetheseissuesfollowingsomeCSR
policies.ShearguesthatthecurrentCSRmodelcanbeusedmoreeffectivelytoachievethesesustain-
abledevelopmenttargets.

Nextchapter,“CorporateandFinancialSocialLeadershipinEmergingMarketsandtheDeveloping
World”,byJuliaM.PuaschunderfromTheNewSchool,TheSchwartzCenterforEconomicPolicy
Analysis,ColumbiaUniversityandGraduateSchoolofArtsandSciences,(USA)addressestheconcepts
ofCSRandSRIinemergingmarketsandthedevelopingworldwithspecialattentiontotop-downand
bottom-upapproaches.Theoreticaldescriptionsdiscussthehumanconstituentsofresponsibilityand
theinternationalemergenceofCSR,withspecialattentiontomulti-stakeholderpartnerships.Therise
ofSRIintheinternationalarenainthewakeofstakeholderactivismandintrinsicsocio-psychological
motivesareoutlined.Recommendationstargetingrainingsocialresponsibilityineconomicsystemsby
globalgovernance,multi-stakeholdermanagement,andgovernmentalassistanceoftheimplementation
andadministrationofcorporateandfinancialsocialresponsibility.Shearguesthatfutureresearchmust
attributethenewlydefinedroleofsocialresponsibilityintheinterplayofpublicandprivateactors,given
concurrentanti-globalizationtrends.

ThirdAuthor,HristinaBlagoychevafromUniversityofEconomics–Varna(Bulgaria)focuseson
aslightlydifferentperspective.Inthechapterentitled“TheDigitizationasaStimulusforCorporate
SocialResponsibility”,shestartswiththestatementthatithasalreadybeenprovedthatthedigitization
createseconomicgrowth.Butshepointsoutthatakeyfactorforthefutureofsocietyisitsperception
fromthesocialpointofview.Digitizationleadstochangesthatwillinevitablyaffectaggregatedemand,
employment,andlaborcosts.Therefore,thepurposeofthechapteristoinvestigatehowthedigitiza-
tioninteractswiththecorporatesocialresponsibilitytoincreasethepositiveeffectsoverthesociety.
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TheauthorarguesthatCSRisthespherethatimplementsthenon-economicaspectsofthedigitization.
Butbeforeitsfulldeployment,therearestillanumberofobstacles.Numerousstudieshaveshownthat
digitizationcanprovidetoolstofacilitatesociallyresponsibleactivities.Atthesametime,itcanalso
serveasapushforCSR,astheformationofasociallyconsciousmarketleadstosociallycommitted
employeesandtoincreasingtheirdemandsonthesocialresponsibilityofthebusiness.

AyeshaKhatunandSajadNabiDarfromLovelyProfessionalUniversity(India)in“CorporateSo-
cialResponsibilityinEmergingEconomies:AStudyWithSpecialReferencetoIndia”bringuscloser
totheIndianperspective.India,adevelopingandthesecondlargestpopulatedcountryintheworld,is
characterizedbymanyburningissueslikeunemployment,lowliteracy,lackofmodernmedicalfacili-
tiesmainlyinruralareas,lackofconnectivityoftheruralareaswiththemainlandcitiesandthelike.
Authorshighlightthatalthoughthegovernmenthasbeenworkingonalltheseissuesandhasbeenvery
muchsuccessful,thegovernmentalonecannotsolvealltheseproblemsinsuchavastpopulatedcoun-
try.Amidstsuchsituationitisthebusinesssectorthatcanplayamoresignificantroleintheall-round
developmentofthesocietythroughitsCSRinitiatives.Thischapterattemptstostudycorporatesocial
responsibility,itsroleandissuesinadevelopingcountrywithspecialreferencetoIndia.Thefindings
showthatlackofunderstanding,inadequatelytrainedpersonnel,lackofproperpolicymaking,lackof
participationofthelocalpeopleandsoonaffectsthereachandeffectivenessofCSRprogramsinIndia.

Thepurposeofthefifthchapterentitled“CommunicatingSociallyResponsibleInitiatives:NewIn-
centivestoSustainableDevelopment”byEkaterinaArabskafromUniversityofAgribusinessandRural
Development(Bulgaria)istopresentresultsofcasestudiesofsociallyresponsibleinitiativesandtheir
communicationinsideandoutsidetheorganizationsthroughtheofficialwebsitesaswellastomake
recommendationsforimprovements.Investigationsaredirectedtowardsformsandgoalsofinitiatives
takenbycompaniesinBulgaria,includingexamplesoftheinfluenceofinternationalcorporates’practice
andexperience.Theoreticalandpracticalbasisandtrends,internationalframework,andnationalinsti-
tutionalpositionsandsupporttocorporatesocialresponsibilityarediscussed.Theauthorfindsoutand
definesthemainCSRprinciplesofcompaniesoperatingontheBulgarianmarketaswellasproposes
amodelexplainingandenumeratingthemainstepsofincorporatingCSRstrategiesincompaniesand
linkingallthattobusinesscommunicationsandpublicrelations.

Inthesixthchapter,“TheChallengesofGreenGrowthinArmenia”,SusannaAghajanyanandGagik
Aghajanyan from Armenian State University of Economics, highlight that the process of economy
ecologizationshouldtakeintoaccountthedevelopmentneedsofeachnationbydevelopingeffective
systemsofproductionandconsumption.Thatiswhy–intheiropinion–inthesystemofmeasures
ensuringthetransitiontoagreeneconomy,overcomingpovertyandexpandingthelivelihoodsofthe
mostvulnerablesectionsofsocietyshouldbeapriority.Atthesametime,theconvergenceofeconomic
andenvironmentalpolicies,whereprospectsforeconomicgrowthareattheforefront,avoidingstresson
natureresultinginunpredictableandqualitativeimplicationsfornaturalresourcesisimportant.Today,
withresourceconstraintsandharmfulemissions,themainproblemliesinthecompleteeliminationof
relianceoneconomicgrowthmaterialsandenergyresourceuse,whichinvolvestheidentificationof
opportunitiestoincreasetheefficiencyofthematerialsectorsoftheeconomy.

HamitCanandDanielaMinkovskarepresentingTechnicalUniversityofSofia(Bulgaria)intheir
chapter“TheEnergyPolicyofBulgaria”focusonthefactthatenergyisconsideredtobethemaininput
foreconomicandindustrialdevelopment,andinthiscontext,countries(andgovernments)mustdevelop
sustainableenergypoliciesinordertomeeteconomicgrowthandenergydemand.Theirchaptersum-
marizesBulgaria’senergypoliciesinthecontextofthecountry’sstrategiclocation.Duetothespecific
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locationadvantages,Bulgariamaybecomeanimportantenergytransitcountry.Thereforeanappropriate
energypoliciesrelevanttocharacteristicsofthecountryandcorrespondingwiththeEuropeanUnion
energypoliciesplayacrucialrole.Authorsoutlinethattargetstobeimplementedareasfollows:ensuring
energysupplysecurity,developingacompetitiveenergymarket,satisfyingenergyneedsandprotection
ofconsumers,developingthenecessaryinfrastructureanddiversifyingenergyresources,strengthening
theexternalrelationsandsolidaritycoordinatedinthefieldofenergy.

Chapter8,startingthesecondsectionofabook,byOlgaMelitonyanfromNationalResearchUniver-
sityHigherSchoolofEconomics(Russia),BelaBataevafromFinanceUniversityundertheGovernment
ofRussianFederation,andLiudmilaCheglakovafromNationalResearchUniversityHigherSchoolof
Economics(Russia),focusesonidentifyingmotivationforsociallyresponsiblebehaviorinsmalland
mediumenterprises(SMEs) inRussia. Italso investigates theattitudesofownersandexecutivesof
RussianSMEstowardtheconceptsofbusinessethicsandsocialresponsibilityofbusiness.Aresearch
isseton57focusedinterviews.Resultsofacriticalanalysisconcludethattopmanagersandownersof
RussianSMEsdonotthoroughlyunderstandtheseconcepts.However,italsoshowsthattheydonot
neglectthem.Researchfindingspointtoagrowinglevelofadherencetotheprinciplesofbusinesseth-
icsandresponsiblebehavior.Thereisstrongevidenceshowingmotivationforfollowingprinciplesof
ethicalandresponsiblebehavior.Inadditiontoanunderstandingoflegalrequirements,companyowners
andtopmanagersarefindingthatpositiverelationshipsbetweenfirmsandstakeholdersarecrucialfor
sustainableperformance.

Thenextchapter,entitled“TheMarketforSociallyResponsibleInvestments:AReviewandEvalu-
ation”byMarkAnthonyCamillerifromUniversityofMalta(Malta)explainshowSRIconcepthas
evolvedinthelastfewdecadesandshedslightonitslatestdevelopments.Itdescribesdifferentformsof
SRIinthefinancialmarkets;anddeliberatesontherationalefortheutilizationofpositiveandnegative
screeningsoflistedbusinessesandpublicorganizations.Italsopresentsakeytheoreticalunderpinnings
onthesubject,andreportsthatthemarketfortheresponsibleinvestmentshasrecentlyledtoanincrease
incontractors,non-governmentalorganizationsandresearchfirmswhoareinvolvedinthescrutinization
oftheenterprises’environmental,socialandgovernancecredentials.Thiscontributionraisesawareness
onthescreeningsofpositiveimpactandsustainableinvestments.Itputsforwardfutureresearchavenues
inthispromisingfieldofstudy.

Thechapter“GreenInvestmentFinancingInstruments”byVilmaKazlauskienefromVytautasMagnus
University(Lithuania)andAuraDraksaitefromKaunasUniversityofTechnology(Lithuania),isaimed
toanalyzethepeculiaritiesofmoderngreenfinancinginstruments.Theauthorsspotthatrapiddevelop-
mentoftheseinstrumentsmarketspromptstheneedtocomprehendthemainfactorsbehindit,andthus
thenecessitytorecognizeopportunitiestoprofitbytheoccasion.Therefore,inthechapter,suchgreen
financialinstrumentsasgreenbonds,greenequities,andgreenloansarediscussed.Also,privategreen
investmentpromotioninstrumentsareoverviewed.Moreover,theauthorspresentanddiscusscurrent
greenfinancialinstrumentmarketdevelopmenttrendsandthemaincontributingfactors,aswellasthe
mainchallengesofinvestingandthedevelopmentofenvironmentallysustainablebusinesspractices.
Basedontheanalysisanddiscussionresults,insightregardingfurtherdevelopmentofgreenfinancial
marketsisoffered.

Theconceptofcreatingcompanyvalueisconstantlyevolvingduetoglobalization,changingbusiness
realities,andthewidelyexpandedideaofcorporatesocialresponsibility.Thepurposeofthechapter
“ValueCreationviaCorporateSocialResponsibility:TheCaseofEmergingCountries”byMałgorzata
MacudaandJustynaFijałkowska(fromrespectivelyPoznańUniversityofEconomicsandBusiness,
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andUniversityofŁódź,Poland)isthree-fold.Firstly,itdescribesCSRinvolvementandCSRreporting
practicesinemergingcountries.Secondly,itpresentsdifferenttheoriesrelatedtovaluecreation.Thirdly,
itinvestigatesCSRvaluecreationmeasurementanddisclosureinemergingeconomies(Brazil,Chile,
China,Colombia,Indonesia,Korea,Malaysia,Peru,Russia,andTaiwan).Theauthorsconductedacon-
tentanalysisofallpublicationsconcerningCSRissuesandvaluecreationinemergingcountriesover
theyears1984-2019includedintheScopusdatabase.Amongpublicationsovertheyears2014-2019,
severalconcernedCSRimplicationstovaluecreationinemergingeconomiesstrictly.

Inthetwelfthchapter,BurakÇaprazfromEgeUniversity(Turkey)underlinesthatformanyyears,
companieshavetriedtokeepthepublicasclosepartners.Inthisbilateralrelationship,thefinancialgains
ofthecompanieshaveraisedpublicviewsonthedistributionofthesegains.Likewise,regulationsand
standardsdeterminedbysupranationalinstitutionssuchastheUnitedNationsforcedcompaniestogive
higherpriorityonCSRactivities.Theprimarypurposeofhischapterentitled“‘ItFitsMyBusiness’:
CorporateSocialResponsibilityActivitiesofCompaniesontheRoutetoGainCompetitiveAdvantage”is
toexplaintherelationbetweenCSRactivitiesandthepreferabilityoftheseactivitiesamongcompanies.
Summativecontentanalysisisconductedondatacollectedfromthewebsitesofthetop100companies
intheTurkishBIST100StockIndex.FindingsshowthatCSRactivitychoicesdifferamongindustries,
andthesechoicesunveilrelatedandunrelateddifferentiationinCSRactivities.

ThechapterproposedbyGeorgeK.Amoako(fromCentralUniversityinGhana),KwasiDartey-Baah
(fromUniversityofGhanaBusinessSchool)examinestheextenttowhichcorporatesocialresponsibil-
itycouldgenerateandboostbetterbrandperceptionsandimprovecompetitiveadvantagewithinsome
selectedbanksinGhana.TheconceptofCSR,brandperceptionandcompetitiveadvantagearediscussed
inrelationtofindingsfromastudythatwasconductedatthenationalheadquartersofGCBBankand
BarclaysBankLimitedinAccra.Thefindingsindicatedagoodunderstandingoftheconceptofcorpo-
ratesocialresponsibilityfrombothcustomersandemployeesofbothbanks.Thereisasignificantand
positiveconnectionbetweeneffectiveimplementationofCSRinitiatives,brandperception,andcompeti-
tiveadvantage.Furthermore,CSRisdiscoveredasatoolforbusinesssuccessinthebankingsectorin
Ghana.Thischapter,entitled“CorporateSocialResponsibility:StrategyforBoostingBrandPerception
andCompetitiveAdvantage”explainsthebenefitsofCSRactivitiestothedevelopmentofimpalpable
organizationalassets,andasaresult,generatingbetterresultsforbankinginstitutionsinGhana.The
authorsmakeacasefortheinclusionandactiveinvolvementofcustomersandemployeesintheCSR
initiativesofbanksinordertoboostbrandperception.

Andlastbutnotleast,itshouldbeoutlinedthatIndiabecamethefirstcountryintheworldtohave
amandatoryCSRcontributionlegislationin2014.Thismandateeveryqualifyingcompanymustspend
atleast2%ofitsaveragenetprofitonCSRactivities.“MandatoryCorporateSocialResponsibilityand
AfterThat?AnAnalysis fromIndia”byRemyaLathabhavan fromVITUniversity (India)analyses
thesefollowingaspectsofCSR.First,itdescribesSustainableDevelopment,CSR,anditsrelevance
acrosstheworld.Second,itexplorestheprevailingCSRmodelsandmodelsusedinIndia.Third,it
discussestheimportanceofCSRinIndia,mandatoryCSR,anditsprovisions.Fourth,itanalysesexist-
ingSRIstrategiesinIndiaandtheirscope.Finally,itshowsthecurrentscenarioaftermandatoryCSR,
consideringtheCSRcontributionsfromdifferentcorporates.Suchdiscussionisessentialforacountry
likeIndia,anemergingeconomywithdiversegroupswithnon-alignedsocial,cultural,economic,and
environmentalbackgrounds.

Wewishyouapleasantreading
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