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The study of the “Cinema and Politics” problem, which has a decade long his-
tory, has recently received a new impetus due to the fact that the concept of symbolic
politics and popular geopolitics began to fulfill the role of theoretical frames. In Rus-
sian political science, interpreting it as an activity aimed at the production and pro-
motion / imposition of certain ways of interpreting social reality is most popular in
understanding symbolic politics [Malinova, 2010]. We share this interpretation, but at
the same time we would like to draw attention to another characteristic of symbolic
politics — politics whose goal is not so much to appropriate a certain material good,
but to achieve emotional satisfaction [Dallek, 1983; Sharp 2000]. Focusing on the
emotional component of symbolic politics seems to be very heuristic, since it con-
tains not only the cognitive, but also the affective component. This is all the more rel-
evant in the case of cinema, whose emotional impact on the audience is extremely
great.

We believe that popular geopolitics as a form of symbolic politics emerged in
Western social and humanitarian knowledge as a result of problematization of the
classical geopolitics. The works of the founders of this direction (J. Dittmer, K.
Dodds, R. Saunders) justify the idea that it is necessary to investigate not only politi-
cal decision-making by elites, but also ways of perception of world politics by ordi-
nary citizens, including through such forms of mass culture, as television series, cari-
catures, souvenirs, comic books, photographs, etc. In them, images of “ours” are con-
structed through the images of “theirs”. As Dittmer noted, the key to geopolitics is
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the concept of identity; geopolitics is about the assignment of value to places. It con-
structs hierarchies of peoples and places; some places are considered geopolitically
more important than others; some matter, some do not [Dittmer, 2010: xviii]. Such
cultural hierarchies contribute making real inequality of cultures, peoples, countries
and civilizations.

Within the frames of popular geopolitics, the cinema plays the special role in
the formation of an imaginary world map. For example, in 2005, the Geopolitics
journal devoted a special issue to the “Cinema and Popular Geopolitics”, which later
served as a basis to the collective monograph. The most notable period in the history
of cinema as an instrument of foreign and domestic policy was the Cold War, and its
role in the “struggle for hearts and minds™ is being studied intensively both in Russia
and abroad [eg: Shaw, Youngblood 2010; Fedorov, 2017]. Among the works per-
formed in the methodology of popular geopolitics, the recent book by L. Funnell and
K. Dodds on the role of James Bond movies in shaping the picture of the world [Fun-
nell, Dodds, 2017] deserves mentioning, since today many journalists and some ex-
perts talk about exacerbation of relations between Russia and the West as a “new
Cold war”. A prominent feature of this aggravation was the accusations of Russia of
organizing hybrid wars, which included the use of “soft power” [Ryabova, Ryabov
2017] - and the cartoon “Masha and the Bear” was named as one of the manifesta-
tions of this hybrid war. And if attention to spy movies in the context of current rela-
tions between Russia and the West is understandable, then what’s the cartoon about
the little girl and her bear friend (which, we note, is the favorite toy of children all
over the world since at least the beginning of the 20th century) geopolitics — we will
try to answer this question.

The aim of the study is to analyze today's discussions on the impact of Masha
and the Bear on Russia's perception of the world and, more broadly, on international
security. What do western experts and journalists see the danger of this cartoon? How
do the assessments of this cartoon correlate with those interpretations of the soft
power of Russia by the Western media that relate to other cases? What does this case
help to understand about the role of cinema in symbolic politics? Thus might be stat-
ed the sum of the research questions. The sources for the study are the domestic and
foreign press, 2015-20109.

Speaking about the ways in which Western analysts evaluate the role of “Ma-
sha and the Bear” as a tool of Russian “soft power”, we can distinguish two layers.
One is connected with the well-established understanding of soft power as representa-
tions of the positive aspects of the country and its representatives; the second is with
conspiracy theories, in the center of which lies the idea of the Kremlin manipulating
world public opinion with the help of a the positive image of the bear.

Referring to the bear image of Russia, we note that although the bear is often
called the unofficial symbol of Russia, the bear as a metaphor for the country is large-
ly a Western invention. Comparing Russia with a bear goes back to the sixteenth cen-
tury. Later it occupied an important place in representations of the country, appearing
in travelers’ accounts, political rhetoric, and graphics. Outstanding representatives of
Western cultures, including famous writers, artists, medalists, sculptors, journalists,
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and directors, used the image of the Russian bear in their works. The placing of this
Image in newspapers and satirical maps, postcards and stamps, medallions and toys,
movies and animated films indicated its significance [on the history of the image of
the Russian bear see: Lazari et al 2019].

For interpreting the main traits and functions of that metaphor, one should take
into account that it emerged when the image of a bear as such had strong negative
connotations in Western Europe. In analyzing the functions performed by the uses of
the bear metaphor, we should note above all that the metaphor contributed to ascrib-
Ing Russians traits, which modernity discourse used to mark as Otherness, including
barbarity, backwardness, laziness, sluggishness, inability to progress, and unpredicta-
bility. This image has also positive connotations; not only rivals but also allies kept in
mind the strength of the bear [Lazari et al., 2019]. However, the main feelings that
the Russian bear evoked among Western observers were belief in their own civiliza-
tional superiority, fear and respect for its enormous power, apprehension of awaken-
ing a ferocious predator, and a desire to tame it or even chain it up.

Besides that, the bear metaphor, by arousing fear, helped substantiate certain
politics towards Russia and the USSR. It is hardly surprising that wartime propagan-
da machines exploited this metaphor to support military conflicts with Russia, from
the Napoleonic Wars to the Crimean War, the Russo-Japanese War, and both world
wars to the Cold War, as well as the military conflicts of the twenty-first century [Ri-
abov, Lazari 2009].

Let’s turn to the analysis of negative assessments of the cartoon in the foreign
press. First of all, the concern itself is the popularity of the product of mass culture
produced in Russia among children. Indeed, this animated TV series, being produced
by the Russian company “Animaccord” since January 2009, is one of the most popu-
lar in the world. By February 2019, the series was viewed 44 billion times just on
YouTube.

Of particular concern is the positive image of the bear. The Estonian expert
[Hobemigi, 2015] considers the promotion of the cartoon “Masha and the Bear” in
the West to be part of the “hybrid war” of Russia; since the bear, according to him, is
clearly associated with Russia, the positive image of the hero of the same name is a
threat to the security of Estonia. The author of the article in the Lithuanian newspaper
emphasizes that Medved symbolizes Russia and is intended to replace the negative
image of the country with a positive one in children's minds [Kunnas, 2017]. Western
observers point out that the bear is endowed with only positive traits — such as
strength, good nature, caring, calm, and wisdom.

It is significant that such expert assessments serve as a certain basis for politi-
cal actions. So, activists of the Odessa public organization proposed to ban the car-
toon to broadcast in Ukraine. “In this seemingly ordinary cartoon for young viewers,
Russian propagandists send a clear message to children: the bear, which is traditional-
ly considered a symbol of Russia and is associated with this country, appears as a big
strong hero who seizes other people's property, house, land with impunity.” Accord-
ing to experts, “the above-mentioned cartoon was filmed for the sole purpose — to
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convey to the world a peculiar message in which the cruel image of Russia (the Bear)
is replaced by a soft and kind” [Vimoga ...].

Close attention is paid by The Times to the episode “No Trespassing” (episode
12). The journalist states that Russia guards its borders reliably. The estonian author
goes even further and connects Masha’s border guard cap with the NKVD uniform
[Krutov, 2018].

This, however, is not the only ideological diversion associated with the image
of a three-year-old girl. The most insightful critics of the cartoon (for example, An-
thony Glees, an intelligence expert from The University of Buckingham) believe that
Masha is “Putinesque” because she does not follow the rules with due respect and vi-
olates them easily [Bridge, 2018].

Most Western media see Russia's “soft power” as a threat. At the same time,
the values with which Russia today is associated also evoke sympathy among the in-
habitants of the West. In particular, for some supporters of Euroskeptic parties, Rus-
sia embodies genuine European values (national sovereignty, national identity, Chris-
tianity, traditional family values), which they blame the EU authorities for neglecting
[Ryabova, Ryabov, 2017]. It is significant that this aspect is highlighted by the author
of the article in the Il Folio, who notes that the cartoon is based on the image of tradi-
tional family relations: the relationship between a child and a caring father [Pompili,
2016]. Finally, we note another important aspect of the positive assessments of "Ma-
sha and the Bear." The Serbian-Russian Movement Serbian political party used the
toys of Masha and the Bear in the campaign video for the 2016 parliamentary elec-
tions. The video claimed that the Russian children possessed genuine and healthy
values because they were raised with the help of this cartoon [Purdev, 2016].

Let's sum up. First of all, in a symbolic politics, it is not only the content of the
film and the intention of its creators that matter. The political being of film produc-
tion continues after its release on the screens; in the production of values and assess-
ments of social reality, such forms as film criticism, the organization of film festivals,
awarding prizes, ranking, and even, as we have seen, articles of national security ex-
perts are used.

On the whole, the assessments of Masha and the Bear correlate with the per-
ception of today's Russia. Among the negative assessments of the cartoon made in the
Western media are accusations of legitimizing aggressive foreign policy, apology of
militarism, and rehabilitation of the Soviet past; among the positive ones is the pro-
motion of the idea of a traditional family and reliance on popular culture.

Another conclusion concerns the image of a bear — although it was invented in
the West, and until recently did not play the role of a national symbol in Russian so-
ciety, it is Western analysts who see in it the danger of creating positive associations
with Russia. A Western invention is turning into a headache for Western experts on
international security. One may involuntarily recall an old saying — “I caught a bear!
— So take him here! — He won’t go. — So come yourself! — He won’t let me... ",

Finally, let us suggest that in the “struggle for the hearts and minds” of the
“new cold war” the key role is played not by the competition of ideas, but by the

186



competition of attractive symbols and images. This assumption needs to be checked
on more representative material, and in this we see the prospects of this study.
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MEJUATPAMOTHOCTb KAK ®PAKTOP POPMHUPOBAHUA
MNOJMUTUYECKOU KYJIBTYPbI UHANBUIA

AnHoranus. B crarne 000CHOBBIBAETCS 3HAUECHHUE MCHHﬁHOﬁ I'paMOTHOCTH B KOHTCKCTC (I)OpMI/IpO—
BaHUS ITOJIMTHYCCKON KYJBTYPbI YCIIOBCKA. Iloxazana Ba)XHOCTH MG)II/IaO6pa3OBaHI/I${ JJIs1 TIOJIMTH-
YCCKOI'o pa3dBUTHUA COUYyMaA. HazBaHbl OCHOBHBIE CY6’beKTLI, KOTOPBIC MOTCHIUAJIBHO MOTYT OBITH
3aNMHTCPCCOBAHBI B ITOBBIIICHUHN YPOBHA MCAUArpaMOTHOCTH 06HIGCTB3.

KiroueBble cioBa: MCAUArpaMoOTHOCTb, Me,Z[I/IaO6pa3OBaHI/Ie, MOJIMTHYCCKAA KYJIbTYypa, IMOJIUTUYC-
CKO€ y4acCTHe, HOJUTHUYCCKAasA OCBCIOMJIICHHOCTb, MaCCMCIHA.

Kazakov A.

MEDIAGRAPHY AS A FACTOR OF THE FORMATION
OF INDIVIDUAL POLITICAL CULTURE

Annotation. The role of media literacy within the context of an individual political culture for-
mation is substantiated in this article. Importance of media education for the political development
of society is shown. Key subjects potentially interested in developing media literacy level of society
are listed.

Key words: media literacy, media education, political culture, political participation, political
awareness, mass media.

B coBpemMEHHON HayKke pas3JIM4HbIM ACIEKTaM MOJUTHYECKOM KYJIbTYpBI Tpa-
JTUITMOHHO YJENsAeTCs ocTaTouHo MHoro BHUMaHus. Poccuiickue [I'e6osa, 2006;
3aBepmHckui, 2002; 3eBuna, Makapenko, 2010; ManunoBa, 2006; ConoBbeB,
2002; larunos, 2002] u 3apydexnsie [Almond, 1994; Johnson, 2001; Scott 2003;
Wiarda, 2014] yueHble BecbMa MPOJYKTHUBHO HCCIEAYIOT MHOTOYHUCIEHHBIE MPOSIB-
JIieHUsI TaHHOTO ()EHOMEHA, YTOYHSIOT €r0 CTPYKTYpPY, COMOCTABIISIOT €ro «Hallho-
HaJIbHBIC» MOACIH U T.J.
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Kak 3T0 yacto ObIBaeT O CTOJIb MOMYJAPHBIMU KaTETOPHUSIMH, OMpEIAeIICHUI
MOJINTUYECKON KYJIBTYphl O4eHb MHOTO. OZHUM M3 HaubOoJee yAauHbIX CPEIu HHUX
MBI CYMTaeM TO, 4TO ObLIO chopmynupoBano J. S. baTanoBbiM, — «cucTeMa UCTOPH-
YECKU CIIOKUBIIMXCS, OTHOCUTENHLHO YCTOMYMBBIX PEMPE3CHTATUBHBIX YOEKICHHU,
IpEe/ICTaBIICHU, YCTAaHOBOK CO3HAHUA U MOJIEJel MOoBeeHUsI MHANBUIOB U TPYMII, a
Takke MojieNiel PYyHKIIMOHUPOBAHUS MOJIMTUYECKUX UHCTUTYTOB U 00pa3zyeMoil UMu
CUCTEMBI, MPOSBIAIOMIUXCA B JEATEIBHOCTH CYOBEKTOB MOJUTHUYECKOTO Ipoliecca,
OTIPE/ICTISAIONINX €€ OCHOBHBIE ()OPMBI U HAIIPABJICHUS, TEM CaMbIM 00€CIICUMBAIOIITIX
BOCITPOM3BOJCTBO U JTAJbHEHIIYIO 3BOIIOLHUIO MOJIUTUYECKON KMU3HU Ha OCHOBE ITpe-
eMcTBeHHOCTH» [baranos, 2002, c¢. 10]. Ha Ham B3rsa, nogo0HOE MOHUMAaHUE T0-
JUTUYECKOIN KYJIbTYpbl aIEKBATHO OTPAXKAET €€ BHYTPEHHIOIO CTPYKTYpY, 0003Haya-
€T OCHOBHBIX HOCUTENEHN U MOJUEPKUBAET €€ U3MEHSIOLIUIICS XapaKTep.

Hcxond u3 npeasioxKeHHOTo ONpeiesIeHUs], MOKHO CKa3aTh, YTO K YHCIY KIIIO-
YEBBIX COCTABHBIX €IMHMI] MOJUTUYECKON KYJIbTYPBl OTHOCATCS MPEACTABICHUS Ye-
JIOBEKA O MOJINTHKE, UCIIBITHIBAEMBIE UM M0 3TOMY MOBOJY YYBCTBA U NEPEKUBAHUS,
paszensieMble IEHHOCTH, HOPMbI M HJI€albl, & TaK)K€ MpPHUEMIIEMBIE JJIsl MHAWBUIA
(opMaThl ydacTusi B MOJIUTHUYECKOM mporecce. OUueBUIHO, YTO MPUMEHUTENIBHO K
KOHKPETHOMY WHAWBUIY KAXKIBIA W3 ITUX 3JIEMEHTOB HAXOJIWUTCS MOJ BIUSHUEM
00JIBIIOTO KOJIMYECTBA (DAKTOPOB: CEMbH, LIKOJbI, TPAJAULUIN, HAIIMOHATBHOIO MEH-
tanurera, CMU. braronaps nocienHUM KaKIbpld U3 HAC MOJIydaeT OOJBIIYIO 4acTb
TOTO, YTO MbI 3HAEM O MOJUTHKE. MaccMenna BIMSIOT Ha KaXAbIA U3 3JIEMEHTOB TO-
JUTUYECKOI KylnbTypbl. 1 Mo Mepe Toro, kak CoBpeMeHHbIe MH(POPMAIIMOHHBIE TEX-
HOJIOTMH BCE TIIy0Ke MPOHUKAIOT B HAILY XU3Hb, 3TO BIUSHUE CTAHOBUTCS BCe Ooiiee
OILLLYTUMBIM.

CrouTh 3aMETUTh, YTO BO3JEUCTBHE MPECCHl HA MOJIUTHYECKOE CO3HAHHUE 00-
IIECTBA MOXXET OBbITh pa3iIUyYHbIM. Pa3zHblie MH(OPMAIIMOHHBIE UCTOYHUKH (POPMHUPY-
IOT y YeJIOBEKA Pa3IMYHOE OTHOILIEHUE K MOJUTHKE, (OKYCUPYIOT BHUMAaHHUE Ha OT-
JIEBHBIX CETMEHTAX MOBECTKH JIHS, MOOMIPAIOT pa3iudHbie (OpPMbI YHaCTHUS B MOJTH-
TUYECKOM Tpouecce. Kak ciiecTBre, ypoBHH MOJIMTHYECKUX KYJIBTYp IPEICTABUTE-
Tl ayTMTOPHUIA Pa3IMYHBIX U3JIAHUN OyIyT TaKKe Pa3TMIHBIMHU.

B 3TOM m1aHe TOMOJHUTENBHYIO 3HAYMMOCTh MPUOOpETaeT MeauitHasl TpaMoT-
HOCTb, MIOJI KOTOPOM B JAaHHOM CJIy4yae MbI IpejjaraéM MOHUMAaTh CIIOCOOHOCTh 4e-
JIOBEKa HAaXOJUTh B MacCMeIra MHTEPECYIOIIYI0 €ro MH(POPMAIUIO, KPUTHUECKH ee
OCMBICIIUBATh, MPOBEPITh JOCTOBEPHOCTh M — MPU HAIMYUU COOTBETCTBYIOIIEH
HEO0OXOIUMOCTH — CAMOMY CO3/1aBaTh 3JIEMEHTAPHbIE HHPOPMALIMOHHBIE COOOIICHHUS.
VYO6exneHbl, 4TO MeIUarpaMoTHOCTh MOXHO paccMaTpuUBaTh B KayecTBE CBOE0OOpas-
HOTO (PUIIbTpa MEKY MHOTOUYMCIIEHHBIMUA OOPYILIMBAIOMIMMUCS HA YelloBeKa UHMOp-
MallMOHHBIMHM MOTOKaMHU M €ro MOJMTHYECKUM CO3HaHHEM (KaK 4acThbiO MOJUTHYE-
CKOM KyJIbTYpBbl): OyAy4yd MEAUNHO TPaMOTHBIM, UHAMBHUJ MOHUXKAET CTENEHb COO-
CTBEHHOH YS3BUMOCTH IEpE] )KYPHATUCTCKUMUA MAHUNYJSALUSAMU U TEM CaMbIM 3a-
IIUIIAETCS OT MaryoHOTo MH(GOPMAIIMOHHOTO BO3/ICHCTBUS.

Bonee Toro, Mpl yOexIeHbI B TOM, YTO MEIUArpaMOTHOCTb CIIOCOOHA MOBBI-
CUTh YPOBEHb MOJIUTHYECKOW OCBEJOMIIEHHOCTH M YYacTHs JIFOJEH: YeM JIydllle JIHY-
HOCTb pa30upaercs B TOM, Kak 3((HEeKTUBHO AEKOAWPOBAaTh WH(OPMALINIO, TPAHCIHU-
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