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About the Book

The resource book entitled “Business English with TED talks”
is a collection of ten lessons based on a selection of TED talks about
business issues. The selected TED talks not only enhance the learn-
ers’ English language proficiency but also develop the learners’ pro-
fessional competencies and expand their outlook by acquainting
them with business practices from around the world. All the les-
sons have a regular structure and include exercises for developing
vocabulary, listening, reading, speaking, note-taking and writing
skills. A quick test has been developed for each lesson checking the
student’s assimilation of the material. Through authentic models
of effective communication, students build fluency to achieve aca-
demic and personal success. The resource book can be used both for
classroom activities and for independent work. “Business English
with TED talks” will be of interest to an international readership,
especially for ESP instructors and university teachers of English
as a foreign language.

The Author
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lpeaucnosue

JlanHoe yyebHOe mocobure MpegHasHavYeHOo /IS pa3BUTUS Ha-
BBIKOB M YMEHUU B ayIUPOBaHUU, YTEHUH, TOBOPEHUH U MTUChMeE
B TIpoIiecce yTybIeHHOTO U3yYeHUs aHTIMHCKOTO 3bIKa CTy/I€HTAa-
MM aKaZleMUYeCcKoTo b6akajaBpuaTa 0 HalpaBJeHUAM MOATOTOB-
KU «BbusHec-uHgopmamuka», «[ocydapcmeerHHoe U MyHUUUNATbHOE
ynpasJjeHue», «Mupogas IKOHOMUKA U MUPO8AS NoAUMuUKa», «Me-
HEONCMEHM», «DKOHOMUKA», U3YUIAIONIUX aHTVIMHACKUM A3BIK JJI
CTenMabHBIX TleJiel ¥ UMEIOIIUX YPOBEHb BIaZIieHUs aHTIUHCKUM
aspIkoM Intermediate-Advanced (B1/C1).

VYHUKAIBHOCTD JaHHOTO ITOCOOHMS COCTOUT B aBTOPCKOM IIOAXOJE
K CO3ZIaHUIO yYeOHBIX MaTEPHUAIOB HA OCHOBE ayTEHTUYHBIX U CO-
BpeMeHHbIX Buzeoseknuii miatdopmbl TED Talks (www.ted.com),
6yaroZiapsi KOTOPOW MBI UM€EM JIOCTYI K BBICTYIUIEHUAM JIYUIITUX
MBIC/INTENEH, TTOJUTUYECKUX U OOIeCTBEHHBIX JedTesel, uc-
cliefoBaTesiel, IJIaB KOMIIAHUM, IOPUCTOB, yuuTeneil. Busyanb-
HBIM KOHTEHT IIpeACTaBIsieT co60i MHOU dopMaT TeKCTa, MPHU-
BJIEKATeJbHBIN IS CTYIEHTOB KaK CIIOCO06 MHTEPAKTUBHOMN CBS3U
¢ OKpy:Karoimum MupoM. COBpeMeHHBIE CTYIEHTHl BOCIIPUHUMAIOT
BU/IEO KaK CII0cO0 MmoydeHuss MHGOpMaIrHy, a IperojaBaTeaIu Mo-
T'yT 3TUM BOCIIOJb30BaThCsA B 0O6pa3oBaTeNbHbIX Henax. [Ipu Kop-
PEKTHON MOCTAaHOBKe yueOHO IeJu U pa3paboTaHHBIX aZleKBaTHO
€€ JIOCTKEHUIO YIIPAKHEHUSIX JaHHBIM BU/IEO PECYPC CTAHOBUTCS
3 PEKTUBHBIM CPeICTBOM OOYUYeHUs MHOCTPAHHOMY SI3BIKY.

C TOYKM 3peHUs] METOJUKH IpeNofaBaHus aHIIMHCKOrO sI3bIKa
JUTS CTIETTUAbHBIX 1eJIef NCITOb30BaHUEe BUIEOPECYPCOB ceTh VH-
TEepPHET CIIOCOOCTBYET IIpolieccy 0OyYeHUs B CAEAYIOIINX acleKTax.

1) Huousudyanuszauyus npovecca obyueHus, moj KOTOPOU TO-
HUMAEeTCsI COOTHECEHHOCTh MPUEMOB YIY€HUS C IMYHOCTHBIMU (ITpH
WX BeAylel posin), Cy0ObeKTHRIMU M UHAUBUAHBIMH CBOHMCTBAMH
yueHuka [[laccos, Kysosnesa, 2010, 79]1.

1 TMaccos E. Y., Kysosnesa H. E. Ypok MHOCTpaHHOTO fA3bKa. PocToB H//:
denukc; M.: Imocca-TIpece, 2010. 640 c.
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http://www.ted.com

VHavBUAHAA MHAVMBULYANIN3aIUsA IPOSIBISAETCA B TOM, YTO CTY-
JIEHTHI C MeHee Pa3BUTHIMU CIIOCOOHOCTAMHU K OBJIAZEHUIO WHO-
CTPaHHBIM A3BIKOM MMEIOT BO3MOXXHOCTh MHOTOKpPaTHO BO3Bpa-
AThCA K M3yYeHHOMY MaTepuasry, TOKa OH He CTaHEeT ITOHATHBIM,
WCIIOJIb30BAaTh CYOTUTPHl U CKPUIITHI JIEKIHUH, CAYIIATh JEKIUU
B 3aMe/IJIEHHOM WJIM YCKOPEHHOM BapuaHTe, BbIOUpasi cOOCTBEH-
HBII TeMII pabOTHI.

JINYHOCTHAs WHAWBU/yaTN3ays [IPOABIAETCA B TOM, YTO €C/IU
CoZlep>KaHue BUIEOKOHTEHTA COOTBETCTBYET MPOdeCcCHOHATbHBIM
WHTepecaM CTYAIEHTOB, TO 6aroZiaps Mo3HaBaTeNIbHON aKTUBHOCTH
IIPOUICXOZAUT TIOBHIIIEHNE MOTUBALIUY CTYZEHTOB K U3yYEeHUIO KakK
pOoIILHOTO IpeAMETa, TAK U MHOCTPAHHOTO S3BIKA.

Crnenudurka cyObeKTHOM MHAWNBUAYATU3AINU COCTOUT B TOM,
9TO y y4amuxcsa GopMUPYIOTCA CBOeOOpa3Hble MPHUeMBl PabOThI
C BU/IEO KOHTEHTOM, B 3aBUCHMOCTH OT IIOCTABJIEHHOH y4eOHOM 11e-
1 (obydyeHUe MPOU3HOIIEHUIO, TOBOPEHUIO, COBEPIIEHCTBOBAHUE
JIEKCYECKUX, TPAMMaTUIeCKUX HaBBIKOB, U T.J.), YTO CIIOCOOCTBY-
€T Pa3BUTUIO CAMOCTOATEIbHOCTH B IIpoliecce OBIaZieHNsA HOBBIMU
3HAHUAMU;

2) Pacwuperue Mupog8o33peHus U yKpenjieHue 853U 00yueH1Ls
C XCU3HDBIO 3@ CYET WCIOJb30BAHUA MHOCTPAHHOTO SI3BIKA B IPO-
deccruoHaTbHOM KOHTEKCTe. [IpUMEPOM MOXKET CIYKUTh JIEKITUS
mnatdopmer TED Talks “Two reasons companies fail — and how
to avoid them”, B koTopoii XanHec KHyT, mpodeccop MexayHapoa-
HOT'O MHCTUTYTA Pa3BUTHA MeHelKMeHTa B JIozanHe (I1IBeimapust)
YBJIEYEHHO U ZI0Ka3aTeJbHO M3JIaraeT CBOW B3IVIA/ HA MOTEHITU-
aJbHBIE CTpaTerunvyecKre MpobieMbl COBpEMeHHOro Ou3Heca, OT-
Beyas Ha BOIPOC, IOYeMy OZHU KOMIAHUHU YCIEIIHO CYIIeCTBYIOT
Ha PBIHKE B TeUYeHHe MHOTUX JIET, a IPyTHe, e/IBa YCIIeB 3asIBUTh
o cebe, TIOKUZAIOT €ro.

3) Paszsumue npe3eHMAyUOHHbLX YMeHUL Y cmydeHmos 8y3d,
Tak Kak crukepsl TED Talks uCIOTBb3yIOT pa3aIuyHble TEXHOJOTHU
yOIMYHBIX BBICTYIUIEHHH, BU3ya/IbHEIE OIIOPHI, BepOabHEIE U He-
BepOasbHBIE CPEZCTBA, MMO3BOJAIOIINE 3aBIaZleTh BHUMaHUEM ay-
JUTOPUU, YTO MOXKET CIYKUTb HATJIAZHBIM IIPUMEPOM /I CTYAEH-
TOB B IIPOIlecce Pa3BUTHSA [IPE3eHTAIIOHHBIX YMEeHHH.

[Tocobue COCTOUT WX YeThIpeX yacTel. B mepBOl 4acTu Ipe[-
CTaBJIEHBI IECATH YPOKOB, UMEIOIIUX €NHYIO CTPYKTYPY, BO BTOPOI
JacTH KJIIOYU K 3aZlaHUAM, KOTOPEIE Ilesieco00pa3Ho UCII0NIb30BaTh
B TIpOllecce CaMOKOHTPOJIsA, ecu yuebHOe Mocobue UCIOIb3yeTCs
JIUIST CAMOCTOSITENIbHOM paboThI CTYZEHTOB. B 1esax 6osee JeTanb-
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HOT'0 IOHMMAaHUSA COZIep’KaHUA BUAEOJIEKINH IS CTYZIEHTOB C Me-
Hee cPOPMUPOBAHHON WHOA3BIYHOMN ayUTUBHON CyOKOMITETEH-
Iiell B TPEThIO YaCTh TTOCOOUS ObUTU BKJIIOUEHBI TIOJHbIE TEKCTHI
BHUZleOllpe3eHTalui. B 4yeTBepTyIo 4YacTh BOILIN TeCTOBbIE 3aJaHUA
ZI7I1 KOHTPOJIA YCBOEHUA U3y4eHHOTO MaTepuara.

OT/INYNTENbHON 4epTOH JZaHHOI'O IIOCOOUA SBIAETCS TO, 9TO
B Ka)XXZIOM YpOKe KOMIUIEKCHO IIpeZcTaBjIeHbl YIIpakKHeH!UA Ha Co-
BepIlIeHCTBOBAaHME U pa3BUTHE BCeX BUIOB PeueBOl JeATeTbHOCTH:
YTEHUs, ayJUPOBAHUsA, TOBOPEHU, TMcbMa. Heo6X0AUMOCTh KOM-
IJIEKCHOT'O0 O0Oy4YeHUsI OCHOBaHAa Ha 3aKOHOMEPHOCTSX YCBOEHWU
peyn — 4eM OoJibllle aHAIU3AaTOPOB YYaCTBYIOT B YCBOEHUM, TEM
yCIIellIHee OHO NMPOUCXOAUT: eC/IU yJalluicsa YCIBIIIUT MaTepual,
MIPOYTET, 3aMUILIET U OOCYJUT €ro, TO BEPOATHOCTh YCBOEHUS 3HA-
YUTETHbHO TIOBBICHUTCA.

B ocHOBe KaX/IoTO YpOKa JIEXKUT PAa3TOBOPHBIA TEKCT (JIeKIUA-
Ipe3eHTanusa), KOTOPBIM BHICTYIIAET COZEpPIKaTeIbHON 6a30i s
BCeX YIpaXHEHUH ypokKa. BeIpakas cBOe OTHOIIEHWE K MPOCITY-
IaHHOMY (IIPOYHUTAHHOMY), YYaIlIHecs UCIIONMb3YIOT MaTepHasl pas-
roBOPHOTO TeKcTa. OHU He TONBKO IMEePECKA3bIBAIOT TEKCT, HO BHI-
paxkas cBoe OTHOILIEHME K COZepKaHUIO TEKCTa, pellaloT KaKAbIN
pas HOBYIO peueByIO 3a/iady, UCIOIb3ys peueBble eZIUHUIIEL, YCBO-
€HHBbIe U3 ZJaHHOI'O YPOKa, a TaKXKe pedeBble eIMHNUIIbI, YCBOEHHbIE
paHee. biarozapss KOMOMHUPOBAHUIO IIPOMCXOAUT COBEPIIEHCTBO-
BaHUe HaBBIKOB BJIa/leHUA peueBbIM MaTepHUaloM.

CTpyKTypa ypoKa BKJIIoUaeT cjieZ[yloliie KOMIIOHeHTh: Warming-
up (aKCro3unys, pe/iCTaBIeHue TeMbI ypoka), Vocabulary (ympax-
HeHUsd, HalleJleHHble Ha OBJlaJleHNe HOBBIMU JIEKCUYEeCKUMU e/lu-
HUIIAMH, TIPU 3TOM YacCTh YIPaKHEHUN HEOOXOAMMO BBITOTHITD
B peXXHuMe OHJIalH), Listening Comprehension (KOHTPOJIb TIOHUMa-
HUA OOIIEro U JEeTaTbHOTO COAEePKaHUs YCIBINIaHHOTO), Reading
(3amanusd, HaIpaBJeHHbIe HA Pa3BUTEe HABBIKOB YTEHUSA — ITOWC-
KOBOT'0 U aHAJTUTUYECKOT0), Speaking (3aflaHua Ha pa3BUTHE yMe-
HUH YCTHOM peds, KOTOPbIe MOTYT BBHITIOJMHATHCA KaK B IMapax, Tak
U B MUHU-Tpynnax), Writing (3afaHus cIy>aT pasBUTUIO aKaJeMu-
YeCKUX HABBIKOB U YMEHUH MUCbMa — KOHCITEKT JIEKIIWH, HaIIvCca-
HUe YeThIpeX TUIIOB 3CCe, ONMCaHKe JuarpaMMel U Jip.).

Ilna 6onee 3dpbEKTUBHOTO OBNA/IEHUS JIEKCUIECKUMU €UHU-
I[aMU KaXkKJoTo ypokKa Ha miatdopme www.quizlet.com Obutu pas-
paboTaHbl yIIpa)KHEHUS, KOTOPhIE B PAa3IMYHBIX pEXUMaxX (TaKUX,
HanpuMep, Kak 3ayuynBaHHUe CJIOBa, HAllMCAHUE CJIOBA, y3HABaHUE
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CJIOBA Ha CJIYX, COOTHECEHHUE CJIOBA C ONpe/ieIeHueEM) MO3BOJISIIOT
oTpabaThIBaTh JIEKCUYECKUE HAaBBIKK KaK B TPDEHUPOBOYHOM PEXKU-
Me, TaK U B PEKUMe KOHTPOJIA.

Ha mrardopmax www.proprofs.com u www.theteacherscorner.net
OBUTY CO37IaHBI yIIpaXKHEHUsA TUTIOB word search u crossword, KOTO-
pble MOXXHO BBITIOJMHATH KaK B y4eOHOM MOCOOHUH, TaK U B PeXKUME
online. Co3zaHre ONOTHUTENBHBIX MaTePHUAIOB, pa3MeIleHHBIX
Ha obyuaromux wiat$popMax, I03BOJIUIO HE TOJBKO BHECTH Pa3HO-
obpasue B y4eOHBII IpoIiecc, HO U CeIaTh ero 6ojiee TEXHOIOT Y-
HBIM ¥ MOTHBUPYIOIIUM CTYZE€HTOB.

B pesysnbrare u3ydeHUs MpeACTAaBIEHHOTO B TIOCOOHU yueOHOTO
MaTepuasa CTYAEHT JOJKeEH:

3HamMb

e HOpPMBI yroTpebsenus obieii u mpodecCHoOHATbHON JIEKCH-
KU B paMKaX 0003HaYeHHOU TeMaTHKH;

e TpaMMaTHUYeCKUe SBJIEHUA, U3ydaeMble B paMKaX pa3/eioB
nmocobus;

e (aKThl MHOA3BIYHON KYJABTYPHI, TIPEICTABIEHHBIE B ayTeH-
TUYHBIX BUleOMaTepuajax mocobus;

ymemb

e BOCIPHUHUMATh U TIOHUMATh COZiep:KaHye BUeoOMaTePUaoB
AIUTeNbHOCThI0 10—15 MUHYT;

e  U3BJIEKATD OOLIYIO U JIeTAIbHYIO MHGOPMAIIUIO U3 IIPE/CTaB-
JIEHHOT'O BUZIEO KOHTEHTA;

e BECTH 3allCh OCHOBHBIX (PAKTOB 13 BU/EOPOJUKOB, BBITTOJ-
HATH NHUCbMeHHBbIE 33laHusA (omucaHue rpadpudecKor HHPopMa-
LIMY, HaNFcaHue ab3ana, dcce);

e apryMeHTHPOBAHHO BBICKA3bIBATh CBOE MHEHHE, TPUHUMATh
aKTUBHOE y4acTHUe B OOCYKZEHUH MOCTABIEHHBIX TIPOOIIEM;

enademo

e JIMHTBUCTHUYECKUMU HABBIKAMU B 00beMe, HEOOXOAUMOM
Z1051 TIOTyYeHus HHOOPMAIIMK U3 ayTEHTUYHBIX BUIEOMAaTEPUAJIOB;

e TpUeMaMU CaMOCTOSTENbHON PabOTHI C IEKCUKO-TPaMMAaTH-
YECKUM MaTepUajioM U BUZe0 KOHTEHTOM MoCcoOus;

e CTpaTerusMu BOCIPUATHUA, aHaIW3a U CO3JAHUSA YCTHBIX
(MOHOJIOT-paccyX/iIeHre, MOHOJIOT-BhIpaKeHHe MHEHUA) U MHCh-
MeHHBIX (omucaHue Tpadurka, 3cce) peueBhIX TPOU3BEAEHUN B paM-
Kax 3a/laHHOM TeMaTHKU.


http://www.proprofs.com
http://www.theteacherscorner.net




I
LESSONS







Lesson 1
HOW CHINA IS CHANGING THE FUTURE
OF SHOPPING'
(BY ANGELA WANG)

China is a huge laboratory of innovation, says retail expert Ange-
la Wang, and in this lab, everything takes place on people’s phones.
You can call a cab, watch a talk show, order snacks, chat with
friends and get your news fix, all from the same app. If you live
in China, you probably spend three times as long on these apps
as an American would on Amazon. Alibaba’s Taobao marketplace
and the “super app” WeChat provide users with all these services,
and in return, users provide them with rich data that Amazon can
only dream-of. Angela Wang highlights that the rest of the world
can learn from China’s online marketplaces to integrate the habits
of people’s daily life with online shopping.

In this lesson, you will learn:

— how the online marketplace works in China;

— how “super apps” naturally integrate online shopping with
other services;

— what American and European e-tailers can learn from Chi-
nese Alibaba innovations.

The video for this lesson is available at https://www.ted.com/
talks/angela_wang_how_china_is_changing_the_future_of_shop-
ping

Warm-up
Discuss the following questions with your partner.

1 Wang, A. How China is changing the future of shopping // TED. Octo-
ber 2017. URL: https://www.ted.com/talks/angela_wang_how_china_is_chang-
ing_the_future_of_shopping
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Hwbh =

Do you often buy on-line?

What kinds of goods or services do you buy on-line?
What do you like about on-line shopping?

How do you pay for your on-line shopping items?

Vocabulary

1. Match the words with their definitions.

1)

aggregation

A.

commercial transactions conducted electronically
on the Internet

2)

brand

marketing strategies designed to encourage cus-
tomers to continue to shop at or use the services
of businesses associated with each program

3)

break even

the income generated from sale of goods or ser-
vices, or any other use of capital or assets, before
any costs or expenses are deducted

4)

consumer

the common or ordinary people, especial-
ly as contrasted with the leadership or elite
of a political party, social organization

5)

customized

a type of product manufactured by a particular
company under a particular name

6)

€-commerce

transactions made or received with mobile de-
vices

7)

embedded

modified to suit a particular individual or task

8)

grassroots

H. a person or business that sells goods to the pub-

lic in relatively small quantities for use or con-
sumption rather than for resale

9)

loyalty program

the sequence of processes involved in the pro-
duction and distribution of product

10) mobile payment

a method of e-commerce in which the shop-
ping experience is shared with a social network
of friends

11) retailer

an end user, and not necessarily a purchaser,
in the distribution chain of a good or service

12) revenue

reaching a point in a business venture when the
profits are equal to the costs

13) social shopping

. a cluster of things that have come or been

brought together
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14) supply chain N. designed and built as an integral part of a system
or device

2. Practice the words online https://quizlet.com/_4is7wf.

3. Study the two lists of words. Match nouns (2) and their modi-
fiers (1) to make noun phrases used in the TED talk, for example,
snack pack.

1 2
amusement counter
business celebrity
checkout park
consumer pack
grassroots feedback
loyalty page
neighborhood journey
product chain
production friends
retail leader
snack concept
supply design
shopping program

4. Fill in the gaps with the words from Ex. 1. in the appropriate

1. Alibaba and Tencent own 90 percent of the , 85 per-
cent of social media, 85 percent of internet payment.

2. Inthis integrated ecosystem, social media can really redefine
the relationship between , retailer and consumer.

3. Chinese fashion companies collect real _______ feed-
back from mobile sites, from social media, and then their de-
signers will translate this information into product ideas, and
then send them to micro studios for production.

4. Garment production micro studios are really the key in this
overall ecosystem, because they take small orders, 30 gar-
ments at a time, and they can make partially pieces.
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Ultra convenience and spontaneity is not the full story, the

In China, convenience is really the glue that will make online
shopping a behavior and a habit that sticks. It is sometimes

Hema grocery chain has a mobile app, it has a mobile
, and also it has built 20 physical stores in high-den-

, and what is also amazing
per store is three to four times high-
er than the traditional grocery store, and half of the revenue

5. They are giving enormous headaches to traditional
who are only thinking about a few collections a year.
6.
other trend I have seen in China is
7.
more effective than a alone.
8.
sity areas in Shanghai.
9. Hema grocery stores are
is that the sales
orders are coming from mobile.
10.

China is a huge laboratory, where a lot of experiments are
generated every single day. The ecosystems are reform-
ing distribution, marketing, product innovation, ev-

erything.

5. Complete the crossword below.

Across

Down

2. an end user, and not necessar-
ily a purchaser, in the distribution
chain of a good or service

1. a method of e-commerce

in which the shopping experience
is shared with a social network
of friends

3. modified to suit a particular
individual or task

6. the income generated from sale
of goods or services, or any other
use of capital or assets before any
costs or expenses are deducted

4. transactions made or received
with mobile devices

5. the sequence of processes
involved in the production and dis-
tribution of product

7. a person or business that sells
goods to the public in relatively
small quantities for use or consump-
tion rather than for resale
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Across Down

8. a type of product manufactured
by a particular company under
a particular name

Comprehension

1. Watch the TED talk and make notes. Decide on how you are
going to make notes. For different methods of note-taking refer to Ap-
pendix 3.

2. Using your notes, answer the following questions.

1. How is shopping different nowadays from how we used to shop?

2. The population of which countries combined is the equiv-
alent to the number of Chinese people buying something
on a mobile phone?

3. What made China a country of mobile commerce in the last
five years?

4. What are the reasons for spontaneous shopping?
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