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IIporpaMmMa KpaTKOCPOYHOI'0 NMOBBIIIECHUNA KBAaJHPUKALMHA
padorHnkoB Huxkeropoackoro ¢puianana I'Y-BIID nmo aHrauickoMy si3bIKY
«ESP Upper-Intermediate -1»

OOyuyeHne WHOCTpaHHOMY s3bIKy mpemomasareneii H® ['Y-BIID mnpenmonaraer
COBEpLICHCTBOBAHUE W PAa3BUTHE HABBIKOB M YMEHHU, MPUOOPETEHHBIX MMH B IPOILECCE H3YUYCHHS
MHOCTPAHHOTO s3bIKa HA Pa3HBIX J3Tamax OO0y4YeHHUs, YTO AOCTHTaeTcs 3a CUeT NPEEeMCTBEHHOCTH
NOAXO0J0B K OOYUYEHHMIO AHIVIMIICKOMY S3BIKY, a TaKXe IPEeMCTBEHHOCTH Yy4eOHO-METOIUYECKUX
MaTepuasoB. A HMMEHHO: OOydYeHHE HWHOCTPAHHOMY S3BIKY Ha JAHHOM JTale B CaMOM ILIHPOKOM
cMbIciIe mpenmnosaraer ¢GopMupoBaHHE O0a30BBIX IEHHOCTEH COBpPEMEHHOro obmecTBa, (yaemnss
oco0oe BHHMaHUE MEXKYJIbTYPHBIM pa3iu4yusiIM M BO3MOXHBIM MpobOlieMaM B MEXKYJIbTYpHOU
KOMMYHHMKAIlMH), PA3BUTHE HHTEJJIEKTYaJbHOH M NpodeccHOHaNbHOU KyJIbTypbl. B mpaxTHueckom
IJIaHe OBJaJEHUE HHOCTPAHHBIM S3BIKOM MpeACTaBiseT co0oil (opMupoBaHuEe TPOPECCHOHATBHO
OPUEHTUPOBAHHBIX HABHIKOB M YMEHUN TOBOPEHMS, ayAUPOBAaHUS, YTEHUS U NUCHMA.

Llenpro Kypca SIBISIETCS pacliupeHHe W yriyOJieHHe 3HaHWM chymaTesiedl B JIEKCHYECKOH U
rpaMMaTU4ecKod cdepax, a TakKe COBEPIICHCTBOBAHME HABBHIKOB M YMEHHH NPaKTHYECKOIO
BIAJACHUS MHOCTPAHHBIM SI3BIKOM, OCHOBBI KOTOPBIX OBUIM 3aJI0K€HBl HA MNPEABIAYLIMX 3Tamax
00y4eHwus. Bbonpmoe BHUMaHUeE yaensercs paciupeHuto OOIENHTEINIEKTYaJIbHOTO,
0OLIEeKYIbTYPHOTO, JHMHIBOCTPAHOBEAUYECKOI0 Kpyro3opa, (GOpMUPOBAaHUIO MNpodecCHOHAIbHON
KOMIIETEHIIMM  CIIeNHaNHCTa-IpernoaaBaresis, a TakkKe pPa3BUTHI0 YMEHUHW  [eJ0oBOro U
aKaJIeMIYECKOT0 MEXKYJIbTYPHOTO OOIIEHHUS C HOCUTEISIMH MHOCTPAHHOTO SI3BIKA.

1. OcHoBHBIE y4eOHBIE MaTepHajbl JAHHOTO Kypca MPEACTaBIAIOT cOO0H ayTeHTHYHBIE
TEKCThl JeJ0BOT0, MYyOIULIUCTHYECKOr0, XYIOKECTBEHHOTO U CIHEUHaIbHO-NMPO(ECCHOHATBHOTO
CTUJEH peud, a TakXKe TEeKCThl MHUHHMMAalIbHOW CTENEHH ajanTaluu. TeMaTuka Kypca cCBsi3aHa C
Oynymeil npodeccuoHanbHON NEATENbHOCTHIO 00ydaeMbIX M BKJIIOYAaeT B ceOsl BCe OCHOBHBIE TEMBI
6noka Business English.

AKTHUBHBIN JIEKCUYECKUA MHHUMYM BKJIOYaeT B ce0s okomo 1000 HOBBIX JIEKCMYECKUX
€IUHULl CIeUaTbHON M HeHWTpadbHON JeKCcUKH. COBEpLIEHCTBOBAHME JIEKCHUYECKON CTOPOHBI peuu
OCYIIECTBJISIETCS. Ha MaTepuale ydeOHo-meroaumueckoro kommiekca Intelligent Business Upper
Intermediate, a Takxe Ha MaTepuase CHEUHATbHO pa3pabOTaHHBIX MpenoxaBaTeNsIMU Kadeapsl
y4ueOHbIX mocobuil. CoBepLIEHCTBOBAHHE I'PAMMAaTHYECKOW CTOPOHBI pe4d M paboTa Mo KOPPEKIHHU
rpaMMaTHYeCKMX HaBBIKOB OCYIIECTBISETCS Ha MaTepHaie IpaMMaTH4YecKoro pasiena 0a30BOTo
yueOHuKa, rpammatukd Build Your Business grammar m Apyrux rpaMMaTHYeCKHX CHPAaBOYHHKOB.
doHeTHYECKHE HABBIKM COBEPIICHCTBYIOTCS B MPOLECCE TOBOPEHUS HA KaKAOM 3aHATHH, B IpoOLEcce
OPOCIYIIMBAHUS ayAHMOMaTepHaloB Kypca, a Takxke, Npu HeoO0XoOuMocTH, B (OHETHUYECKHU
HaIlpaBJIEHHBIX YNPaKHEHHUSIX, COCTABISEMbIX MPENOAaBaTElIeM.

Buasl KOMMYHMKAaTHBHOW [JEATENbHOCTH Ha JAaHHOM JTame oOy4YeHHs HMEIT YETKYIO
npoQeCcCHOHANbHYI0 HAaNpaBICHHOCTb. YBEIMYMBAETCS YHAEIbHBIH BEC HEMOATOTOBIEHHOHN peuwu.
Ocoboe BHHMMaHuE ynensercs (GOpMHUPOBAHHIO (QYHKUHMOHAIBHOTO $3bIKa,. yMEHHIO pearupoBaTh
aJeKBaTHO IapaMeTpaM 3aJaHHOW KOMMYHHMKaTHBHO-IparmMatuueckod cutryanuu. OCHOBHBIMH
BUJaMH IESATEIBHOCTH SBIAIOTCA OOCYXKIOEHHME, AMCKyccHus, Oecema, pelieHHE NPOOJIEMHBIX 3anad,
poJieBasi Urpa, KOMMEHTHpPOBaHUE T'PapuKOB U cxeM. K TpaaMIuOHHBIM yHpaKHEHUAM Ha pa3BUTHE
HAaBBIKOB YCTHOM peun J00aBISAIOTCS yHOpaXHEHHUs [N TPEHHPOBKH MOHOJOTHYECKUX U
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quajorndeckux BeickaspiBanuii B ¢Qopmate IELTS. OtagensHo TpeHupyeTcss HeoOXoammoe st
ciymaTeiaeld yMeHue AeiaTh JOKJIaAbl, JeKLIHH, MPe3eHTalul Ha HHOCTPAHHOM fA3BIKE.

B menm kypca Takke BXOJHMT COBEpPIIECHCTBOBAHHE HABBIKOB M YMEHMIl O03HaKOMHUTENIBHOTO,
MOMCKOBOTO M TPOCMOTPOBOTO YTEHMS, IMpeANoJaralonee YyBeJIWYEHHE TeMIa U3BICUYCHUS
unpopmannu. @Dopmupyercs ymeHue pabOTHl C MEPUOAUUYECKONH Te4YaThlo M CIEeHUaJIbHBIMH
U3JaHUsMH, [peanoJyiarapoiiee pedepupoBaHre H aHHOTUPOBAaHHME CTaTeil ¢  JleMEHTAMH
KOMMEHTHpOBaHHUA. Ha 3aHATHAX M JOMa CIyHIaTeOW BBINOJHIIOT yHpa)XHEHHUS Ha pa3Hble BHUABI
uyreHus B opmare BEC u IELTS.

[Ipu oOydeHMM ayIMpOBAHHIO IIUPOKO NPUMEHAIOTCA ayJuO3allUuCHh  ayTeHTHYHOH
MOHOJOTHYECKOM M JIHUAJIOTHYECKOW pedd HOCHTEeNeH A3bIKa B Pa3IU4YHBIX CHUTyallUAX JEJI0BOTO
oomenuss (YMK Intelligent Business), a Takxe ayAuo3alucH TMpe3eHTaNul, KoHDepeHIuH,
UHTEpBbIO, Jekuui u T.. Takxke mpeamonaraercs HCHOJb30BaHUE  BHJEOMATEpHATIOB
pa3HOXaHPOBOW HAINPABJIEHHOCTH.

Pa3BuTue HaBbIKa MUCBMEHHOW pedM NpeArnojaraer oO0ydeHHe BCEM BHJaM JEJIOBOTO MUCHMA,
NpeACTaBICHHBIM B paMKax ak3ameHa BEC, a TakXe HalucaHUEe OT4eTa, JOKJaja Ha ONpeeleHHYIO
TEeMy, CIY>KeOHOW 3amucKu, pe3ioMe, MpoTokoda cobOpanuss u Ap. Ocoboe BHHUMaHHE YyAENsAETCS
CTHJINCTUYECKUM Pa3IUYUsIM MEXKIy OQUIHUANbHBIM M HEO()UUUATbHBIM JENOBBIM mNUChMOM. Jlns
HaIlMCaHMs TBOPYECKUX 3aJaHMM MpeArnoaraeTcss MUPOKOE MCIONIb30BAHUE MMOMCKOBBIX BO3MOXKHOCTEH
HNurepnera.

[Iporpamma oOydenuss aHriIMiickoMy s3bIKy mnpenogaBareneir H® ['y-BIIID ocHoBana Ha
npuUHLOMNaX o0ydeHHs, U3NM0XKeHHbIX B KoHIeNnuuu mpemnojnaBaHus MHOCTPaHHBIX s3bIkoB ['Y-BIID,
a UMEHHO:

- [IpodeccuonanbHass HampaBICHHOCTH

- Pa3BuTHe HaBBHIKOB CaMOCTOSITEIBHON PabOTHI

- Ucnonp3oBaHue COBPEMEHHBIX METOIUK

- 'ubkocTh B 00yueHHH

DopMbl KOHTPOJIA:

- PerynspHslil onpoc BO BpeMs 3aHATUN
- IIpoMexyTO4YHOE TECTUPOBAHHE

- OUHAIBbHOE TECTUPOBAHHUE

TEMATAYECKHA PACYET YACOB
N0 NMporpaMMe NOBBIIIEHHS KBATHQHKANUH

No of S K I L L S
contact Topic Language Speaking Reading Listening Writing
hours
7 Indepen- Conditionals Influencing Would you make a Attitudes Letters of
dence successful freelancer? Towards Complaint
Independent
Working
3 Business Scenario 1. Review and Development 1-5
7 Are you Gerunds and A report on customer An Interview Faxes
being infinitives Getting your message service in the UK about Private and
served? across Public Sector
Services
3 Home reading
6 Entering The passive Joint Ventures in India Different Ways Advertiseme
new markets Presentations: engaging of Getting into nts
your audience 1 New Markets
6 The right Adjectives and Presentations: engaging The Future of Fast The Future of Business

look adverbs your audience 2 Fashion Fast Fashion Reports)




6 Brand Making Interviewing Extending a brand Consumers Press
Strategy Comparisons Compare Local Releases
and Global
Brands
6 The hard Causes and Feedback) Product Placement in An Interview Emails,
sell effect Films about reaching revision
the Hispanic
Market in the US
3 Home reading
3 Business Scenario 2 Review and Development 6-10
6 A Thriving Future forms Leading Meetings An article about the The Growth of Business
Economy Private Sector in China | the Chinese Letters
Economy
6 Foreign Time clauses Participating in Meetings Foreign Direct An Interview Articles
Investment Investment with a
CountryOrisk
Analysis
Specialist
3 Home reading
6 The Bottom | Reference words | Negotiations: Bargaining Tips on how to beat a Talking about Articles
Line recession Budgets
6 Escaping Clauses and Negotiations: Handling Factors Associated with | An Interview Memos
Poverty sentence Conflict Poverty About
construction Microfinance
3 Business Scenario 2 Review and Development 6-10
6 Developing Reported speech | Reacting to change Life Cycles Business Across | Revision
People Cultures
4 Resumes
3a4er
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